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Great Human Race
14th Annual Great Human Race Approaches!

The Volunteer Center of Durham will be hosting the 14th
annual Great Human Race on March 21, 2009. The
Triangle area event features a 5k competitive run and a 5k
community walk through downtown Durham. The "GHR"
provides an opportunity for any nonprofit agency, school or
faith based group to raise money for their own programs.
This proven fundraiser has been successful for Triangle
area nonprofits for thirteen years and it continues to grow.
In 2008, the Great Human Race helped 86 local nonprofits
raise over $150,000.

The Volunteer Center's goal is to provide marketing,
publicity, materials and experienced assistance so your
fundraising efforts reach their maximum. We take care of
event logistics and planning so you can focus on your
volunteers and fundraisers.

It's a great feeling to be part of an event that benefits the
whole community. We hope you are interested in learning
more about how you can get involved with our event.
Online registration for the Great Human Race begins
October 15th, check back here for more info later in the
month!

Questions? Contact Tammy Dorfman at
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Joe Satriani US Tour '08 Plus Very Special Guest
MOUNTAIN featuring Leslie West and Corky Laing
October 25th

Since his emergence in 1986, Joe Satriani has received 13
Grammy nominations and sold in excess of 7 million
albums worldwide, earning his place alongside the great
masters of rock guitar. Satriani has wowed audiences all
over the world at sold out shows with his breathtaking guitar
playing, yet always preserves a strong musical vision, as
well as the respect of fellow musicians and forward-thinking
music fans worldwide.

Ticket Information: Tickets on sale now! Ticket
Prices: $59, $54, $45 Members: $54 Fletcher Hall Box
Office Hours are 11 a.m. - 6 p.m., Monday through Friday,
and on day of show one hour before showtime. To order
tickets by phone, call the Box Office at (919) 560-3030 or
toll free at 1-888-241-8162 or go to
www.carolinatheatre.org/tickets.

Magic Madness and Mooashine
P aispiring photographer makiag phatos of the niral beauty
of Horih Carelina
pecames st in @ albersate state.

Carolina Collaborations' Current feature film, BONE CREEK,
will screen October 24-26 at the Carousel Luxury Cinemas in
Greensboro (http://carouselcinemas.com 336-230-1732)

Screen ties are 7 and 9:30 p.m.
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As some of you may know my team and | are currently
working on Season 2 of “JoJo’s DreamCart”, live action TV
show for kids, ages 7-9, which will air on Rhode Island PBS.
We are seeking underwriters / sponsorship to help fund
production and filming for Season 2. Finding underwriters /
sponsorship is a challenging venture and I'm asking for your
help. If you have any contacts from a major corporation or
someone who would love to sponsor an educational
children’s TV program that you would be willing to pass on to
me, | would greatly appreciate it. As an incentive | would like
to offer a 2% commission of the money your referral donates
to the show. “JoJo’s DreamCart” has recently become a non
profit corporation 501(c) (3) #77-0709510.




ERMP YouTube.Com Channels

ERMP’s Main Youtube.com Channel
http://www.youtube.com/user/ERMPTV
Please subscribe!

ERMP’s Main Channel for Festival Footage
http://www.youtube.com/user/ERMPFestivalVi
deo

Please subscribe!

ERMP’s Animation Channel
http://www.youtube.com/user/ERMPAnimation

| put together a short blurb that may help you when
talking to your professional or personal contacts. |
suggest that you keep it short and sweet and let me
handle the “sales” talk.

“My friend JoJo is the star and creator of her own
children’s show called “JoJo’s DreamCart.” The
show is currently airing on Rhode Island PBS and
she is looking for underwriters / sponsorship to
help support her show. Would you be interested in
speaking with her about her show?”

If you do have referrals you would like to pass on,
please fill out the attached referral form and send them
to either myself or to Alison Pendleton. Our contact
information is below.

JoJo LaRiccia —

Alison Pendleton —

Again, thank you for your help. Please let me know if
you have any questions.

Warm Regards,
Joanne “JoJo” LaRiccia

(617) 623-0905 w
(617) 710-2848 ¢

"The Whole House" is Casting

I am looking for someone who can play a star role in the
upcoming production "The Whole House".Females from
ages 25-40 with vocal talent and Males from ages 17-21
vocal talent is a plus. If you know someone who can fill

these roles, please forward this email to them.
Highway To Heaven Productions

851 Estes St.

Durham N.C. 27701

(919) 824-6471

roydunkins@yahoo.com

ERMP YouTube.Com Channels

ERMP’s Talent Channel for Directors Casting
Efforts
http://www.youtube.com/user/ERMPTALENT

ERMP’s Channel for Accessible Location
Footage
http://www.youtube.com/user/ERMPLocationVid
eo

ERMP’s Channel for B Roll Sample Footage
http://www.youtube.com/user/ERMPBRollVideo

A new breed of North Carolina news blogging has
hit the Internet: NC Scoop

SCOOP

NC Scoop brings to its viewers a certain twist to the
traditional “norm” of blogging in the form of video
media. NC Scoop puts immense focus on forming local
news and entertainment stories to its viewers by
means of on-the-scene reporting captured on film.
Stories covered spread from a broad range of news
concerning — but not limited to -- public transit,
business closures and openings, urban development;
to entertainment bordering the lines of giving the top
“Scoop” of places to go for certain activities in the area,
local music venues, celebrations and festivals; and
even stretching so far as to show coverage on
exclusive stories that those at NC Scoop investigate on
to bring to North Carolina special reports. One thing
that ties all stories together is that they all pertain to
things involving North Carolina.

But just because the stories put a large attentiveness
to the production of the videos does not mean that
there is lack of reading material. Each video blog is
followed with a detailed written blog essentially going
over the entire story. Some things to note is that the
reading material may have some extra tidbits that were
not covered in the video blog. Beyond that, some
stories may appear as strictly written articles due to
there not being anything to film.

Currently, NC Scoop is putting its main focus on the
capital city, Raleigh and its neighboring towns, but
plans are being made to expand coverage to all over
North Carolina! If you'd like to be a part of the
expansion in any way, you can e-mail us at:




Eno Short Division Update

Gods of Society
Complete. Ready to be schedule for Premiere.

The Shoebox
Complete, Ready to be schedule for Premiere.

The Last Breakfast
Complete. Ready to be schedule for Premiere.

BMW

The three completed BMW tv spec ads are
complete an on the YouTube Channel - ERMPTV.
They are excellent. Please view them and
comment.

NASA/JPL Project

The first song by Feeding the Fire about the SUN
is complete and on our YouTube Channel -
ERMPTV. Editor Michael Elliott completed the
Feeding the Fire project. The second song shot
by Matteo LaMuralia at Kings Theatre in Raleigh is
by the band BUS. Kevin Ashmont will do the post
animation work for these two songs.

Forced to Protect - Three Shorts
Complete. Ready to be scheduled for Premiere.

The Rejects
Complete. Ready to be scheduled for Premiere.

PREPRODUCTION NOTES
The Jacket
Director: John Kearns, Jr.

Hemlock Avenue
Director: Open

Elimination:
Producer: Suzy Daly
Director: Josh Johnson

Gina
Director: John Kearns, Jr.

Shoebox 2
Director: Travis Johnson
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Eno Pubcaster Newsletter
Mission Statement

Purpose

The Eno Pubcaster Newsletter aims to promote and enhance the
profession growth and development of Eno River Media
Production (ERMP) members and the television and film industry,
by providing a vehicle for addressing pertinent issues as well as
disseminating information of interest to ERMP members and
digital video supporters.

The Eno Pubcaster Newsletter is committed to promoting,
encouraging, and increasing diversity within ERMP and
throughout the field of digital video production. Mindful of such
commitment, the Newsletter strives to promote, nurture, and
enhance the professional development of not only ERMP
members but of digital video production professionals as a whole.

Audience

The primary readership of the Eno Pubcaster Newsletter
comprises members of ERMP as well as potential members.
Readers are digital video production professionals as well as
colleagues who share interests in and concerns about diversity in
our profession, particularly with respect to issues affecting digital
video production worldwide.

Vision

The Eno Pubcaster Newsletter contributes to ERMP by
addressing concerns that affect an underrepresented yet
significant segment of the television and film industry: digital
video production. Accordingly, the Newsletter will further our
objectives by:

1. offering articles that aim to promote issues that affect
professionals utilizing digital video production,

2. keeping ERMP members abreast of television and film
industry business and significant activities of ERMP
members,

3. informing ERMP members of professional opportunities.

Call for Newsletter Submissions

The Eno Pubcaster announces a call for submissions for its
bimonthly newsletter. Articles on topics related to issues and
concerns of our membership are welcome.

Submission Guidelines
* Atrticles should be no longer than 900 words in length.
e Include hyperlinks when useful.

Since our newsletter is an electronic publication, certain basic
guidelines set forth by ERMP should be followed:

Use half the words you would in print.
Keep sentences to no more the 16 words.
Keep paragraphs short.
Follow the style guidelines in the Publications Manual of
America

Please attach submissions to an e-mail message and send them
to the current editor:

Anthony Dowling

admin@ermp.tv




Ways to Supp ort ERMP

There are other exciting ways in which you can engage
your family or business in the adventures of ERMP while
enjoying the benefits of our programs:

Gifts of Cash

Using your check or credit card, unrestricted gifts are used
where the need is greatest. Your gift may be directed to
specific programs or services. Multi-year pledges are a
convenient way to achieve your personal goals for support
of projects and programs.

Bequests

Leave a lasting legacy that benefits the members of
ERMP by remembering us in your will. Bequests may be
in the form of real estate, property, or cash.

Matching Gifts

Check with your employer — many companies will match
employee contributions to ERMP. Send the form with your
gift and we will process the corporate match on your
behalf.

Appreciated Securities
Gifts of publicly traded stocks enjoy special tax benefits.
We stand ready to work with you.

Real Property
Real property can be given as an outright gift or by
bequest.

Endowments

Honor the memory of someone special and perpetually
generate income to support an area of ERMP. Named
funds may be established with multi-year gifts.

Corporate Giving

ERMP reflects a strong relationship with the business
community. Consider a gift or sponsorship for one of our
ERMP Divisions; it's an excellent way to demonstrate your
commitment to the community and ERMP.

Life Insurance
Consider the number of ways to make a gift of life
insurance.

Will you choose to make your mediam  atter?

3 million people die of malaria each year. Help
Celtx fight malaria by putting your creativity and
talent to use.

Create a video, ad, comic book, play, or anything
to inspire others to donate $5 to buy a life-saving
bednet.

Get engaged now at
http://pc.celtx.com/camstudentschallenge

THANKS!

The Celtx Development Team - Sheila, Laurie,
Tony, Simon, Greg, Steve, Chad & Mark

Study: North Carolina ranks No. 6 in U.S. for
film, TV industry

Triangle Business Journal - August 10, 2006 A
video and film production trade magazine named
North Carolina one of the top 10 states for film and
television production.

The Tar Heel State was No. 6 on P3/Production
Update's list, published in its July issue. The
magazine excluded California from the list,
because that state's television and film industry is
so much larger than the next closest competitor.

No. 1 on the list was Louisiana. The magazine
cited North Carolina’'s incentives for film
production, as well as a variety of scenery and
experienced crews. In 2004, film and television
productions added $235 million to the state's
economy, according to the North Carolina Film
Council, a state agency charged with promoting
North Carolina as a location for television and
movie production.




ABC's Wednesday wobbles CBS, Fox win night
By RICK KISSELL

Months later, reverberations from the writers strike
continue to be felt across the primetime TV landscape.
Young shows held out of production by the work
stoppage — and kept off the air for about nine months —
are performing sluggishly in their return to action this fall.
Like NBC’s "Chuck" on Monday, ABC’s combo of
"Pushing Daisies" and "Private Practice" opened softer
than expected on Wednesday, with "Daisies" looking
especially shaky.

The critically adored "Daisies" ranked fourth in its 8
o'clock hour, getting the night off to a slow start for the
Alphabet, which tied NBC for a distant second-place
finish to CBS. Last year at this time, ABC was winning
Wednesdays in key demos with its rookie trio.

When the strike disrupted shooting schedules last winter,
ABC made a decision not to rush back those shows on
the air in the spring, opting to hold out until fall for a
relaunch. But now, it looks to be a case of out of sight,
out of mind for many of their fans.

NBC's second season of "Chuck" got off to a slow start
on Monday, one week after the net’s third-year drama
"Heroes" — which too had been off the air for about nine
months — was below par as well. Another well-rested
NBC sophomore, "Life," makes its regular-slot debut
tonight.

According to Nielsen "live plus same day" estimates,
"Pushing Daisies" (2.0 rating/6 share in adults 18-49, 6.33
million viewers overall) opened its second season with
less than half of its series premiere score of a year ago; it
also tumbled 23% from its average for its final four weeks
of originals late last fall (2.6/8).

ABC had hoped the critical buzz surrounding it and its
Emmy recognition would translate into a running start this
season.

It didn’t happen though, as Fox’s "Bones" (3.2/9 in 18-49,
10.03m) was the clear winner in the hour, with NBC's
"Knight Rider" (2.4/7, 7.77m) holding up pretty well in its
second week to place second.

CBS comedies "The New Adventures of Old Christine"
(2.0/6 in 18-49, 6.80m) and rookie "Gary Unmarried"
(2.2/6, 6.91m) were both off slightly in demos from their
own modest bows of last week, while CW'’s "America’s
Next Top Model" (1.9/5, 4.03m) was again competitive in
younger categories despite its own week-to-week decline.
CBS surged to the lead at 9 o’clock with "Criminal Minds"
(3.9/10 in 18-49, 14.78m), which won out over its original
drama competition from ABC's "Private Practice" (3.3/8,
8.16m). The "Grey’s Anatomy" spinoff, which opened
pretty well in September '07 before slipping some, was
down a more modest 8% from its final-month average last
fall (3.6/10).

"Practice," the night's top show in adults 18-34 (3.4/10),
tied for second in 18-49 with the season finale of NBC'’s
"America’s Got Talent" (3.3/8, 12.69m). Fox’s hour of "
'Til Death" ran a weak fifth (average of 1.6/4 in 18-49, 4.3
million viewers overall for two new half-hours) — behind
Bravo’s "Project Runway" (2.1/5, 4.01m).

Closing out the night was a strong performance from CBS
drama "CSI: NY" (4.1/11 in 18-49, 14.88m), which was up
a tick from its week-earlier premiere. It easily disposed of
competing dramas "Dirty Sexy Money" on ABC (2.4/7 in
18-49, 7.02m) and "Lipstick Jungle" on NBC (2.0/5,
5.34m).

Second-place "Dirty," the third of ABC's Wednesday
rookies of a year ago, was in line with its final-month
average late last fall, while "Lipstick" lost 17% of its soft
second-season premiere audience of last week.

The baseball playoffs, meanwhile, got off to a solid start
on TBS, with the National League Divisional Series
matchup between the Los Angeles Dodgers and Chicago
Cubs averaging 5.38 million viewers from 6:30-9:50 p.m.
ET. And the nightcap between the Boston Red Sox and
Los Angeles Angels, despite its late 10 p.m. ET start,
drew 4.33 million. Read the full article at:
http://www.variety.com/article/VR1117993249.html

The Bucket List
Reviewer: Lorraine Messina

lorrainemessina.com

The Bucket List directed by Rob Reiner staring Jack
Nicholson and Morgan Freeman is a predictable story
about two men that are terminally ill. Jack Nicholson
plays a bhillionaire and Morgan Freeman plays a car
mechanic. Together they come up with a plan to live life
to its fullest.

| felt Jack Nicholson portrayed of his character was more
convincing than how Morgan Freeman handled his role.
Morgan Freeman's portrayal lacked authenticity. His
character could have been any one of a number of
characters he played in the past. That being said, |
would have to disagree with many of the reviews | have
read concerning this movie. Even thou the details of the
movie were not necessarily believable the over all
message of the movie makes you think about things you
tend to ignore in the present.

The movie demonstrates how people can become swept
up in day to day people conflicts and forget about small
things that should be considered important. These small
things suddenly become important and vital to
experience. They become the focus of one's life or in this
case one's final days.

The filming of the movie was not quite an A+. There
were a number of goofs in the movie that are quite
obvious. | was able to pick up on them without having to
go to the Internet to read about them. If more attention
was paid to filming and editing details, this movie couldn't
have gotten higher marks than it did.

| didn't mind watching this movie it did keep my attention
and | wouldn't discourage anyone from seeing it. The
movie does provide a very important message that we
should all be reminded of. "Live Everyday as if it were
your Last." "Today is a gift that is why it is called the
Present."




Hollywood to convert 10,000 screensto 3 -D
Major studios strike $700 million deal with
Access Integrated Technologies

LOS ANGELES - Hollywood took a big step Tuesday
toward offering more movies in 3-D, announcing deals to
convert as many as 10,000 more theater screens for the
digital technology needed to accommodate the resurgent,
eye-popping format.

Access Integrated Technologies Inc. said it had reached
agreements with four studios — Disney, News Corp.’s
20th Century Fox, Viacom Inc.’s Paramount, and
Universal Pictures, which is owned by General Electric
Co.’s NBC Universal — to finance and equip the screens
in the U.S. and Canada during the next three years.

The conversion will cost as much as $700 million, said
Bud Mayo, chief executive of Access Integrated
Technologies, which completed a first tranche of 3,700
digital conversions in October.

Story continues below advertisement

The announcement came during the kickoff of ShoWest, a
conference in Las Vegas where studios unveil clips and
other details about upcoming movie lineups.

Hollywood is anxious to convert as many theaters as
possible to the digital format, which provides sharper
images while eliminating the need for expensive celluloid
film. It also allows theater companies to offer live events
and shows from other venues.

The digital technology can also be used to show 3-D
movies with the addition of software and hardware costing
about $25,000 per year for each screen.

“Hannah Montana & Miley Cyrus: Best of Both Worlds
Concert,” a 3-D movie, pulled in $31.3 million in its
opening weekend, an impressive feat because it played
on only 683 screens, compared with many wide-release
films that open on more than 3,000 screens and make
half as much.

“We were in as many locations as we could possibly get,”
said Chuck Viane, president of distribution for Walt Disney
Studios Motion Pictures. “If there were 3,000 3-D screens
available, would we have played them all? Yeah, | think
we would.”

Even “Chicken Little,” the first ever animated 3-D movie
released in November 2005, made $23,864 per screen,
compared with $10,949 for the 2-D version.

At least 30 more 3-D movies are in the pipeline from
Hollywood, including this summer’'s adaptation of Jules
Verne's “Journey to the Center of the Earth.”

Theaters owners and studios hope the offerings will help
bring people back to multiplexes for an experience that
cannot be matched by increasingly sophisticated home
theater systems.

The theater industry is also battling competition from
video games and other alternative entertainment along
with Internet movie downloads.

The push to convert screens had been bogged down by a
number of issues, including the shaky credit market that
has threatened to increase costs even further.

“It's just been maybe slower than anticipated,” said Stifel
Nicolaus analyst Drew Crum.

Thus far, about 4,600 screens — just 10 percent of the
estimated 38,000 screens in the U.S. and Canada —
have been outfitted with digital technology.

Only about 1,040 of those screens are now outfitted to
show 3-D movies.

Interest in 3-D has come and gone since the 1950s, but
studios began to take the format seriously again after a 3-
D version of 2004’s “The Polar Express” from Warner
Bros. grossed more than $45 million.

A number of high-profile filmmakers now have 3-D
projects in the works, including James Cameron and Tim
Burton.

Walt Disney Co. is making “Toy Story 3" in 3-D and plans
to rerelease the first two “Toy Story” films in the trilogy in
the format.

Box office figures have shown the submersive effect of 3-
D can attract two to three times more moviegoers who are
willing to pay as much as $3 more per ticket, Crum said.

Along with digital projection, today’s 3-D technology
makes use of polarized lenses rather than the flimsy red
and green cardboard cutouts of the past that could cause
nausea and headaches.

In October, Access Integrated Technologies completed a
two-year effort to retrofit multiplex screens at a cost of
nearly $280 million — about $75,000 per screen.

AccessIT is recouping the cost from studios over the next
10 years.

Meanwhile, theater chains are ponying up as much as
$25,000 a year per screen to technology firm REAL D for
the software, physical upgrades and maintenance that
makes it possible to show 3-D movies.

The current dearth of screens has caused some short-
term kinks.

The 3-D concert movie featuring U2 took in only $4.8
million because the tail end of its run was trampled by the
Hannah Montana juggernaut, which took up most of the
available 3-D screens.




DreamWorks Animation SKG Inc. said last month it
pushed back the release of its “How to Train Your
Dragon” by four months to March 2010 to avoid
competing for 3-D screens with James Cameron’s hotly
anticipated feature film “Avatar.”

The logjam has only ramped up the pressure to cut
deals.

A second financing vehicle called Digital Cinema
Implementation Partners was formed last March by the
three largest theater exhibitors, Regal Entertainment
Group, AMC Entertainment Inc. and Cinemark Holdings
Inc. with plans to outfit their 14,500 theaters with digital
technology.

“We, the exhibitors, and most of the studios want to
make things happen so we can support what is a major
commitment by multiple parties to the 3-D space,” he
said. “It's going to happen.”

5 Best Video Game Related Movies

By: Blake Snow

Later this month, 20th Century Fox will release “Max
Payne,” the most recent video game to get a Hollywood
makeover. But if history is any indication, the movie will
be a critical stinker, as have been the majority of cringe-
inducing, game-related feature films.

That's not to say there haven't been any good ones (or
at least a handful of bearable ones). And from time to
time, there have even been some great ones,
particularly those that use video games as a backdrop,
as opposed to driving the central story. And these are
the best — the ones that will leave you minimally
embarrassed or even impressed.

"The Wizard' (1989)

“The Wizard” is little more than a 100-minute
commercial for Nintendo, that's for sure. It features a
lame "troubled boy runs away from home" plot, contains
numerous factual errors related to the games being
shown, and there's even a scene involving a disturbing
accusation of pedophilia. (Yikes.) Still, the admissible
acting can be quite entertaining, and the movie serves
as a great time capsule for lovable ‘80s gaming. As
antagonist Lucas Barton says, "lt's so bad,"” and we
love it.

'The Last Starfighter' (1984)

What a drag to live in a trailer park and have your only
hope of escape be a college loan that was recently
denied, but that's precisely the situation for Alex Rogan
(Lance Guest) in “The Last Starfighter.” To drown his
sorrows, Rogan takes comfort in dominating a fictional
arcade game that turns out to be a recruiting tool used
by an endangered solar system fighting for its survival.
In short, Rogan saves the day and becomes an
intergalactic superstar.




Tron' (1982)

“Tron” is a feast for the eyes. At number three on our list, it's
not only a great video game movie, it's a great movie, period.
The Disney-backed experience was one of the first films to
use computer animation for a majority of its scenes and
centers on the life of Kevin Flynn (Jeff Bridges), a talented
game programmer who gets zapped into a computer and
must play his way out to restore his pride and livelihood. And
like the games “Tron” tries to humanize, the movie is just as
fun.

'WarGames' (1983)

“WarGames,” starring Matthew Broderick and Ally Sheedy, is
easily the most highbrow story of all game-related movies,
addressing such issues as the Cold War, nuclear
annihilation, computer ethics and whether machines could
ever be humane. The movie stalls a bit when Broderick and
Sheedy visit the creepy creator of the naive and
overpowering supercomputer, which likens nuclear war to a
game of chess, but “WarGames” remains an original,
convincing, and entertaining film nonetheless. (And
seriously, look how young Matthew Broderick looks!)

How to Volunteer with ERMP
Email your name, mailing address, all phone
numbers and birthdate (MM/DD/YY) to the email
below: admin@ermp.tv  for inclusion into the
ERMP database.

Email admin@ermp.tv 4 days after sending first
email to request verification that you were entered
into the ERMP database.

We are very excited when a new volunteer
becomes involved. Please enjoy ERMP and
through your participation, you help shape OUR
organization.

Eno River Media Production
PO Box 21377
Durham, NC 27703-2232




"The King of Kong' (2007)

The only documentary on our list is also the best film
we’ve named — by far. “The King of Kong” is a brilliant
story of good versus evil (even if the flmmakers fudged

the truth a little in telling it) as two "manchildren” duke it
out for the coveted top score in "Donkey Kong" (not the
newer version of the game, the 1981 classic). You'l
want to cry at one point (seriously), and then laugh out
loud several times over during other scenes — it's that
good. If you see only one movie about video games,
make it this one.

The Forbidden Kingdom
By: Andre Chavez
achavezl1@student.cccd.edu

Out this month on DVD is the martial arts world's most
famed performers, Jet Li and Jackie Chan, together in
The Forbidden Kingdom. To sum it up, it's a Chinese
take on The Neverending Story: A nerdy teen in love
with king-fu takes a magical detour to Imperial China,
where he must save the kingdom from an evil sorcerer
while learning to believe in himself. The film has its
highlights in the form of beautiful locations and some
spirited comedy. Sadly, that's not enough to make this
movie standout anymore than other family adventures
flicks. The story is un-original and most of the comedy
(and broken English) is second-rate. The Special
Edition DVD features segments detailing the filming in
China, cast interviews, and Dolby audio options from
2.0t0 5.1 EX.

The Purple Elephant Computer Factory for KIDS!

The mission of the The Purple Elephant Computer Factory
for KIDS! is to provide refurbished, operational, Internet
ready computers to qualified individuals and organizations.
These include at risk, economically disadvantaged or
disabled individuals, or military families and the
organizations that serve these communities. The Purple
Elephant Computer Factory for KIDS!, a project of the Marie
Arrington Hinton Foundation, Inc., is dedicated to providing
computers and Internet access to "Kids of All Ages."

The Purple Elephant Computer Factory for KIDS! is a
computer refurbishment program that accepts donated
computers, restores them to an acceptable operating
standard, adds software, provides Internet capability, and
delivers the computer to qualified recipients. Students are
considered qualified if the school or other agency
determines that the student/family does not have a
computer in the home. Adults are considered qualified when
they are referred by assistance services.

Purple Elephant Computer Factory for Kids!
6808 Davis Circle Suite 102

Raleigh, NC 27613

919.788.7740
http://www.PurpleElephant.org/

Dave Hinton: Director

Since 1996, Reel Carolina, Journal of Film & Video has
become the premiere source for film-related news in the
Carolinas. Based out of Wilmington, NC, this information-
packed bi-monthly publication includes the latest news on
upcoming and existing productions, film festivals,
workshops and classes, studio events, and countless other
film-related "happenings" throughout the Carolinas.

Reel Carolina also includes interviews with the directors,
producers, and the cast and crew members involved in area
productions. RC's bi-monthly "features" include EUE/Screen
Gems Studio Clips (the studio's updated news), On
Location In SC (covering productions), Lagniappe (local and
regional news & notes), Production Notes (lists the
Carolinas existing & upcoming production info), and Film
Festival Roundups.

Eno Pubcaster strongly recommends all our readers to
please subscribe to this publication for all the news you can
handle about the television and film industry in the
Carolinas.




George Lucas — A Perspective
By Ann Hornaday

He may go down in history as American
cinema’'s master mythmaker, but George Lucas
still can't tell a story.

Three years after concluding the epochal "Star
Wars" franchise and very publicly retreating to
his sprawling Skywalker Ranch in Marin County,
Calif., to make "my own little movies," Lucas has
reverted to form. Earlier this summer, he
produced and co-wrote yet another installment of
the lucrative but creatively exhausted "Indiana
Jones" adventure series. Friday marks the
release of "Star Wars: The Clone Wars,” an
animated spinoff that Lucas executive produced
and that looks like precisely what it is: a
television show that has been puffed up into a
feature-length advertisement for itself.

Taken together, the two movies represent a
dispiriting if predictable move, as if the man who
reinvented movies -- changing how they're made
and marketed, even their collective meaning -- is
still incapable of reinventing himself.

Lucas, 64, has become such an ingrained
presence on the cinematic landscape, such a
brand unto himself, that he's attained the pop-
culture equivalent of elemental status. To
guestion what he does and how he does it is
tantamount to questioning the air we breathe or
the water we drink: George Lucas just is. But
what, exactly, is he? Visionary? Businessman?
Gearhead? Showman? All those things, and
probably much more. But it's time to admit it:
He's not a storyteller. For all of Lucas's
command of myth, symbol and sweep, the
nuances of narrative still elude him.

Lucas's vision and fierce independence have led
him to be compared to such visionaries as Walt
Disney and Orson Welles. But those
comparisons only demonstrate how wildly
Lucas's career has been misunderstood. Indeed,
in terms of his influence on filmmaking, the
movie business and the culture at large, the
figure Lucas most closely resembles is Thomas
Edison.

Edison is credited with helping to create the
rudiments of cinematic grammar with his early
short films, but they were created not to tell
stories but to demonstrate the cameras, sound
recorders and other equipment he was inventing.

Like Edison, Lucas has used his movies more as
software to demonstrate or advertise his visual
effects, sound, game, TV and animation businesses.
Lucas founded the visual effects company Industrial
Light & Magic in 1975 in order to create effects for
his upcoming "Star Wars" movie. Not only did ILM
create dazzling and revolutionary computerized
imagery for that movie, but "Star Wars" served as a
nifty demo for a company that quickly became a
major effects provider for non-Lucas films. (Want to
stage a dogfight on your very own Death Star? We
can make it for you wholesale!) Similarly, Lucas
used the 1983 film "Return of the Jedi" as a debut of
his THX sound system, a novelty that went on to
become standard-issue equipment in theaters
around the world.

This isn't to suggest that Lucas is cynical: He's
never been all about the Benjamins, or he would
have taken his billion-dollar business, Lucasfilm,
public years ago. And he's made some confounding
business decisions: In 1986, jammed financially by a
divorce, slow licensing returns on "Return of the
Jedi" and the Lucasfilm flop "Howard the Duck," he
sold his digital animation division to Steve Jobs for a
paltry $5 million. That company, called Pixar, would
later be sold to Disney for $7.4 billion. But even
more important, Pixar would make movie history
with such family classics as "Toy Story" and "Finding
Nemo," defining the artistic gold standard not just for
digital animation but for cinematic narrative, period.

Which makes this weekend's release of "The Clone
Wars" all the more poignant, even fraught with
pathos. Following the wag-the-dog pattern he
perfected with "The Phantom Menace," "Attack of
the Clones" and "Revenge of the Sith," Lucas is
again using a "Star Wars" spinoff less as a story that
needs to be told than an advertisement for some
other Lucasfilm business -- in this case, its new
digital animation division, an upcoming program on
the Cartoon Network and merchandising tie-ins with
Toys R Us and McDonald's.

Reportedly, "The Clone Wars" was never supposed
to be a feature film. It was planned as a TV show
that Lucas insisted be released theatrically after he
saw it. (This outing was directed by Dave Filoni and
written by others; Lucas executive produced.) But
one need only consider "The Clone Wars" alongside
its cousin "WALL E" to grasp how far Lucas has
fallen behind some of the artists and technicians he
once employed.




A hectic, often incoherent pastiche of plotty
dialogue and frantic battle action, "The Clone Wars"
is populated by stiffly animated versions of such
prequel characters as Obi-Wan Kenobi, Padmé
Amidala and Anakin Skywalker. But for warmth and
pure heart, they're not nearly as human as the little
trash compactor whose life and loves drive
"WALL*E." In the latter, the stakes are high -- for
the protagonist and the planet he loves. In "Clone
Wars," the only thing at stake is whether Lucas will
be able to take yet another bite of a thoroughly
consumed apple. And viewers are left hungry.

In other words, "WALL E," like every Pixar movie,
hews to the company's famous motto: "Story is
king." And story has never been king with Lucas.

Consider "American Graffiti," his 1973 coming-of-
age comedy. The film, which spawned night-in-the-
life imitators from "Dazed and Confused" to
"Superbad," was in large part based on Lucas's
own car-obsessed youth in Modesto, Calif., in the
1950s. But unlike the best movies it influenced,
"American Graffiti" plays like little more than a
series of vignettes, featuring generic teenagers who
don't resemble actual human beings as much as
Characters Who Stand for Something. A
soundtrack-driven pastiche of pranks, petty crimes
and stiffly choreographed set pieces, the film was a
big success, not because of its intrinsic worth but
because it so shrewdly manipulated baby-boomer
nostalgia. To the extent that the "Indiana Jones"
movies succeed as old-fashioned yarn-spinning,
that's no doubt due to the instincts and fluency
director Steven Spielberg brought to Lucas's
otherwise hackneyed scripts. As one critic
remarked earlier this summer, "How many
variations are there of 'We meet again, Dr. Jones'?"

Similarly, the "Star Wars" space opera consistently
demonstrated Lucas's limitations as a storyteller,
even as it tapped into the mass audience's most
fundamental hunger for archetype and myth. As
refreshing as the initial 1977 installment was -- an
escapist, retro thrill ride in the midst of a grittily
realist era -- the "Star Wars" movies were more
about plot than story, with Lucas far more
interested in  mechanics, spectacle and
marketing than capturing the beat of the human
heart. (Although the difference between plot and
story may seem arcane, it's quite crucial: The plot is
merely a sequence of events, whereas a story
limns those events' deeper motivation and
meaning. The plot gets characters from point A to
point B; the story makes us care.)

One need only watch Hayden Christensen
awkwardly declaim in Lucas's last directorial outing,
"Revenge of the Sith," to be reminded of how
important actors like Harrison Ford and Alec
Guinness were to giving the famously leaden "Star
Wars" dialogue even a shred of believability. Once
"Star Wars" became a multi-billion-dollar economy
unto itself, when the movies increasingly served not
"the story" but the games and the sound systems
and the effects business and the lunch boxes,
Lucas's weakness became his greatest strength.
Who needed story when the audience would be
satisfied with spectacle? He got rich, and we got
Jar Jar Binks.

Still, along the way, even Lucas admitted some
ambivalence about the "Star Wars" juggernaut.
When he finally concluded the series in 2005, he
also opened a new business and digital facility in
San Francisco. Granting a seemingly
unprecedented number of interviews, the
notoriously reticent Lucas told his interlocutors that,
with the visual effects, gaming, marketing and
merchandizing businesses safely ensconced
elsewhere, he would stay at Skywalker Ranch
where, among other things, he would make small,
personal movies "that nobody wants to see."”

The movie he mentioned most often in that context
was his debut film, the futuristic thriller "THX 1138."
Set in an antiseptic dystopia of regimentation and
consumerism, the film starred a young Robert
Duvall as the title character, a drone who bucks
societal conformity and tries to escape. The film, a
flop when it was released in 1971, clearly
demonstrates Lucas's genius for resourcefulness
(he made particularly canny use of San Francisco's
half-built rapid transit system), as well as his gift for
creating, through sound, composition and framing, a
starkly vivid sense of atmosphere. True to Lucas's
roots as a USC film student, "THX 1138" bears the
visual references and arty self-seriousness of a man
who's read his share of Joseph Campbell and seen
lots of movies, from "Buck Rogers" to "Breathless."

But even the film that was probably Lucas's most
personal plays like a cerebral, academic exercise of
a flmmaker more interested in creating effects and
exploring intellectual notions of totalitarianism and
free will than deepening character or connecting
with the audience.




Like every movie Lucas would make later, "THX
1138" brims with arresting imagery, especially in
his use of white, empty space. But his is an
airless, hermetic world, devoid of pulse. With his
blank stare and impassive, almost totally silent
performance, Duvalls THX is a singularly
unengaging hero. Unlike "WALL E" director
Andrew Stanton, who created so much expressive
emotion and sympathy for his robotic protagonist
in essentially the same story, Lucas in "THX
1138" is content to let his characters function as
ideas. He doesn't do flesh and blood.

Will story be king with Lucas once he returns to
making the "little movies" of his past? If "THX
1138" offers a clue, probably not. Then again, we
may never know: After all, there's a live-action
"Star Wars" TV show that will no doubt need a
theatrical-film promo, and it was recently reported
that Lucas is considering rereleasing the entire
series in 3-D. Unlike THX, who eventually finds
the courage to break out of his prison, Lucas has
chosen to remain in his comfort zone, dreaming
up new ways to repurpose the movies that that
have enriched and constrained him for 30 years.

An Evening with John Denver

" Better Than Grandma's Feather Bed "

This is the definative John Denver , cd. The
double platinum album , " An Evening with John
Denver " captures the essence and sound of ,the
self-proclaimed ,good 'ole country boy , at his best
, Which is live. The interaction with his audience
and the improv performances of his music provide
this cd with a sense of awe and inspiration. There
are plenty of signature songs and the most
intriguing part is hearing the introduction to some
of Denver's most beloved , future hits like "
Annie's Song ". Originally recorded in 1974 , this
live performance, is simply magical and each
song can easilly become a sentimental favorite. "
An Evening with John Denver " is the perfect cd to
discover exactly what it was, that made him such
a successful solo artist, and song writer.
Recorded live , in LA , during the height of John
Denver's career , the songs are performed with a
sense of personal delivery and sheer
exhuberance and energy. It is a very special cd
and it will introduce you to the man behind the
name.

* One thing that is very noteworthy to notate , is that |
bought the cassette version, before | purchased the
1992 cd version. | noticed that the, 1992 cd ,leaves
out two very wonderful songs , that | really enjoyed
on the cassette version. Those two songs are " Boy
From the Country " and " Today ". However , " An
Eevening with John Denver " was re-re-released in
2001 and those two songs reappeared. Regardless
of this edit , and whichever version you purchase, "
An Evening with John Denver " , engulfs you into a
time capsule and takes you on a very special
musical journey. Great listening for road trips !

Denver Details

1-Although originally recorded in 1973 , this cd
reissued release ,also features songs preformed in
1974.

2-Originally produced by Milton Okun.

3- The cd reissue release was produced by Paul
Williams.

4-" An Evening with John Denver ", went double
platinum.

5- There are about four different releases of this
album. Some have edited out original songs.

6- The best version is obviously the unedited 2001
release of " An Evening With John Denver"

7- John Denver was killed, in a plane crash ,on
October 12th , 1997.




The Deer Hunter — 1978
Author: Kemper Sease

" One Shot "

1978's " The Deer Hunter " is pure character driven
drama fueled by explosive and unforgettable
scenes of turmoil , isolation , destruction , and hope.
Michael Cimino's formula of providing the
characters room for development ( or lack thereof )
ensures that each person in this unforgettable story
comes full circle. Whereas , the film has tendencies
to drag out scenes , the attention to detail actually
makes the film's story stronger. The acting is
superb. Played out by a stellar cast featuring
knockout performances by John Savage , Meryl
Streep , Robert DeNiro , John Cazale , George
Dezunda , and an electrifying personified tour de
force performance by Christopher Walken. The
latter ( Walken )winning the Oscar for Best
Supporting Actor. Too many detailed scenes to nail
just one , although the film's most controversial and
famous scene involved a violent/unpredictable
game of Russian roulette. * Whereas , a game of
Russian roulette might not have ever happened in a
Vietham prison camp , this scene totally nails the
isolation , fears and savagery inflicted upon US
p.o.w.'s.

Micheal Cimino's direction is superb as he
unflinchingly captures lightening in a bottle through
realization by shooting small stolen moments ( that
any other director would've edited out , during post
production ) and leads us to a significant and
powerful climax. |If every director has his
masterpiece , this was certainly his. And it is still a
film that no other film has come close to comparing
to except for Oliver Stone's Vietham portrait
Platoon. But even that film can't compare fully. "
The Deer Hunter " is on a level of it's own for it's
concentration on the characters. It's unlikely that
another film will ever be shot like this again. It's
simply not Hollywood formula. And it has a feel like
it was produced and written by people who were
passionate enough to focus on the story and let it
unweave into a series of mesmerizing images and
goes to never ending depths of character
development.

The cinematography is excellent and captures the
resolute beauty of the character's steel mill town , to
the rustic mountains , to the contrasting brutality
and harsh climates of Vietham. The score is
composed brilliantly and will be forever connected
to the film.

In an era far gone but not forgotten , " The Deer
Hunter " sets it's story in a sleepy Pennsylvania
steel town and focuses on a core group of friends
that have made their lives around this dreary yet
true American blue collar existence. However , with
three friends soon leaving for enlistment into the
military to do their part in the Vietham campaign ,
things gradually and drastically change. A true
American tale and a truly amazing production.

One shot stats :

Winner of 5 Academy Awards in 1979.
Best Picture

Best Directer

Best Supporting Actor

Best Sound

Nominated Oscars ( but no win )
Best Lead Actor

Best Supporting Actress

Best Cinematography

Best Screenplay

*There are many more accolades , nominations ,
and various awards for this production. Too many
to name here. Needless to say , " The Deer Hunter
"isn't a film to be taken lightly or missed. | highly
recommend the film , as it is in my personal top 3
films of all time.

Third Annual Carrboro Film Festival

Dear Filmmaker - Special to you: send us your
films!! The Third Annual Carrboro Film Festival is
now open for submissions. The first deadline is
August 29th. The late deadline is Monday,
September 22nd. This is the most fun, most local,
standing-room-only  film festival where every
filmmaker gets to meet their audience.

Please point your browser at the Festival web site:
___to download
the 2008 revised guidelines and entry forms.

As always our only requirement is that you must
have some kind of contact (breathed the air, for
example) with Orange County, North Carolina. In
previous years our liberal interpretation of this rule
has allowed us to accept films from New Zealand,
California, even Durham!! Don't miss out on the
fun.

Jim McQuaid
"Registrar" 2008 Carrboro Film Festival




Eno Business

ERMP produces broadcast quality video programming. Pre-
production services ranging from conceptualization, scripting,
story boarding, casting, and location scouting. Production services
include electronic field production packages, audio, lighting,
producer, director, and production crew. ERMP also hosts
excellent post production services such as 3-D animation, 2-D
graphic animation, non-linear editing, mastering, MPEG
compression, DVD authoring, and duplication.

Our Services

Commercials, Infomercials and Public Service
Announcements

30 second commercials

1/2 hour infomercials

30 second to 1 minute Public Service Announcements

Instructional / Training Videos
Safety Training

New Hire Programs
Production Procedures

Product Marketing Videos
How-to Videos

Product Demonstrations
Sales Presentations

Corporate Image Building Videos
Team Building Seminars
Employee Recognition Programs
Company History

Corporate Events / Convention Videos

Company dinners, picnics, and awards programs
Annual corporate meetings

Contest winners of company bonus vacations
Industry conventions / seminars

Specialized Videos

Promotional & grant application reels
Video resumes

Political campaign ads

Rate Card

Commercial Spot Package

10 seconds starting at $499

15 seconds starting at $631

30 seconds starting at $865

60 seconds starting at $1,463

Infomercial 15 minute loop starting at $5,985
Infomercial entire 28:30 starting at $8,645

Animated Graphics
5 seconds starting at $87
10 seconds starting at $133

Editing and Shooting

Digital non-linear editing session $167 per hour
Location Video Shoot

$1,064 minimum

$1,463 full day (over 5 hours)

Changes to existing spot starting at $200
Tagging existing spot $133

Dubs

DVD $100
Beta SP $74
Mini DV $40
VHS $20

Pricing

Determining a price on what any given video project will cost
typically requires us to ask you quite a few questions regarding
your project. Please call us at 919-798-3514 to discuss your
needs.

Quotes are valid for 30 days.

Deposit

A deposit will be required to confirm all video projects. Such
deposit shall be equal to 50% of the cost of the total project.
Minimum deposit is $100.00. Deposit must be received within 48
hours after booking a project, but in no case later than five days
prior to the video taping event. ERMP management reserves the
right to waive the deposit requirement at its discretion. Video
project bookings for which ERMP has received no deposit shall be
subject to change or cancellation should management so decide,
without notice to client.

Cancellation

ERMP must receive notice of a client’s intent to cancel a video
project no later than 24 hours prior to said event. If notice is
received within 24 hours of the event, the client shall be liable for
$150.00. Client's deposit as stated above may be applied in
satisfaction of such liability.

Contact ERMP for a Quote

Anthony Dowling, Executive Producer

Eno River Media Production Corporation of America
P.O. Box 21377

Durham, North Carolina 27703-2232

Phone 919-798-3514

E-mail:

Countdown to Ten Year Anniversary

2008
October 01st - 181 Days Till Anniversary

November O1lst - 150 Days Till Anniversary

December O1st - 120 Days Till Anniversary

2009

January 01st - 89 Days Till Anniversary

February O1st - 58 Days Till Anniversary
March 01st - 29 Days Till Anniversary
March 30" - Ten Year Anniversary




ERMP Teddy Bear

$15.99
AVAILABILITY: In Stock.
Product Number: 152885487

Product Information
Our plush bear is a cutie in his own message-bearing t-
shirt and festive red ribbon. He’s a great gift for
Valentine’s Day, baby showers, birthdays, get well-wishes,
a pair of wedding bears, or any reason you dream up. Put
a smile on someone’s face. Just grin and bear it!

Soft plush fur

11 inches tall

Red bow and t-shirt included

http://www.cafepress.com/6611/3345435

ERMP Cap
$15.99

AVAILABILITY: In Stock.
Product Number: 152885471

Product Information

Our adjustable, 100% brushed cotton Cap is unstructured and an
ideal way to beat the heat. Wear it anytime you want to keep the
sun off or cover up a bad hair day. It features a sturdy low profile
brim, sweatband, and adjustable closure, as well as Premium
Printing for images that last.

-Adjusts from 20" to 24"

Crown measures 3 %4"

Unstructured 100% brushed cotton canvas
Available in Khaki or White

Hand wash with warm water and mild detergent
Hang Dry

Fair Use Policy

This newsletter /site contains copyrighted material the use
of which has not always been specifically authorized by
the copyright owner. We are making such material
available in our efforts to advance understanding of the
television and film industry of North Carolina, economic,
scientific, and social justice issues, etc. We believe this
constitutes a 'fair use' of any such copyrighted material as
provided for in section 107 of the US Copyright Law. In
accordance with Title 17 U.S.C. Section 107, the material
on this site is distributed without profit to those who have
expressed a prior interest in receiving the included
information for research and educational purposes. For
more information go to:
http://www.law.cornell.edu/uscode/17/107.shtml. If you
wish to use copyrighted material from this site for
purposes of your own that go beyond ‘fair use', you must
obtain permission from the copyright owner.

The Mission

Eno River Media Production strives to be the leader
of North Carolina's commercial digital video
production industry by providing an opportunity for
novice cast and crew to gain the necessary practical
experience and skills in field production to succeed
in the television and movie industry through
completion of assigned digital video projects for
distribution by American cablecast outlets.

Eno River Media Production projects promote and
support, through a variety of media, North Carolina's
unigue arts community, non-profit organizations and
the positive entrepreneurial spirit found in diverse
communities throughout our state.




NC State Flag
The North Carolina State Flag

On May 20, 1861, the day that the secession resolution was adopted by the state of North Carolina, an ordinance to adopt a state flag was
presented by Colonel John D. Whitford. A committee of seven was formed with Colonel Whitford appointed chairman. The original ordinance stated
that "...the flag of this State shall be a blue field with a white V thereon, and a star, encirling which shall be the words, "Sirgit astrum, May 20, 1775."

The design intended by this original description for the flag was never to be. Colonel Whitford and his committee consulted an artist from Raleigh,
William Jarl Browne, for advice. Mr. Browne prepared a model for a state flag and submitted it to the committee for approval. The "Browne" flag was
not at all like that described in the original proposal but was, nevertheless, approved by the North Carolina Convention on June 22, 1861.

The design provided by William Jarl Browne and adopted by the Convention was described as having a red field with two bars making up the fly; the
top one blue and the bottom bar white. Centered on the red field was a white five pointed star. Above the star, in a semi-circular mold, was the date
May 20, 1775 representing the much questioned "Mecklenburg Declaration of Independence." Below the star was the date, May 20, 1861
representing the date of North Carolina's secession from the union.

This flag was carried by the North Carolina Regiments, along with the Confederate colors, throughout the Civil War.
North Carolina state flag

After the war, North Carolina, like other secession states, adopted a revised design for their state flag. In March of 1865, a bill introduced by General
Johnstone Jones was passed and the design of the North Carolina State Flag changed for the last time.

The flag's field was changed from red to blue. The top bar of the fly was changed from blue to red. The gilt letters "N" and "C" were placed on either
side of the white star and gilt scrolls were added above and below the star. The scroll above still displays the date of the "Mecklenburg Declaration
of Independence" but the date displayed in black letters on the lower scroll displays April 12, 1776, the date of the "Halifax Resolves" instead of May
20, 1861, the date of secession.

“Guilford Courthouse Flag” is an example of the lack of uniformity in American flags during the revolutionary period as each group
chose which flag to be used as its standard. This flag has the unique elements of an elongated canton and blue stripes. It was
raised over the Guilford courthouse, North Carolina on March 15, 1781 under the leadership of General Greene whose militiamen
halted the British advance through the Carolinas and turned them back to the seaport towns. This was one of the bloodiest battles
of the long war with the British losing over a quarter of their troops. It was in this battle that Lord Cornwallis ordered his cannons to
fire on his own troops that were intermingled with the American troops.



