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Arsenic and Old Lace
by Joseph Kesselring

October 17,18, 24, 25, 31, November 1 at 8:00pm
October 19, 26, November 2 at 3:00pm

Tickees §12 Evening Performances, 38 Matinees
Lacated in the Grevsfone Village Shopping Center
F713=51 Laad Mine Road, Ralsgh, NC
For Information or Beservations Call (21 2) 866-0228
Visit us ani the wel afl wuwanract.org
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Coming to the Digital Circus

Coming to the Digital Circus Wednesday, November 12" TBD
Michael Caporale, Cinematographer

For over three decades, Michael Caporale has been on the cutting-
edge of motion picture technology. He is the founder of Caporale
Studios, which handles national and regional television commercials,
audio and post production, photography, documentaries, and web
design. Caporale is one of the original developers of the Avid editing
system.

Caporale’s cinematography can be found in feature films Tattered
Angel and Four Roses.

Durham Art Walk

Durham Art Walk Brings Holiday Harvest of Art to Downtown
November 1-2, 2008

The Durham Art Walk takes place in downtown Durham,
Saturday,November 1, 10:00 AM - 5:00 PM and Sunday, November
2,1:00 PM - 5:00 PM. Rain or Shine. Free and Open to the Public.

46 Sites make this the largest Durham Art Walk yet! Along side
favorites such as Vega Metals, The Scrap Exchange, Through This
Lens, Bull City Arts Collaborative, Blue Coffee Cafe, and Durham
Arts Place, the November Durham Art Walk will also feature the
newly opened Golden Belt Arts Campus, West Village O'Brien and
Cobb Lobbies, Somerhill Gallery, Heather Garrett Interior Design,
Vert & Vogue, Trinity Lofts, Patanjali's Place and grand openings for
Claymakers and SeeSaw Studio.

Between galleries, exhibitions, more than 40 open studios, and
impromptu galleries through out downtown, work by more than 400
artists will be represented. Open studios will welcome you, exhibits
inspire, performers entertain and downtown will delight you.
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The North Carolina Renaissance Faire

(NCREF) is holding open casting calls for adult and teen volunteer
actors for its 2009 season. Prior acting experience is helpful, but not
necessary. Playfulness and a sense of fun are all that are required.

Actors are needed to play the following character types from
Elizabethan-era England.

- Beggars and Rouges

- Townsfolk of all types (baker, brewer, carpenter, etc.)
- Pirates (er... privateers)

- Nobles and Diplomats

- Fantasy Characters (fairies, elves, and the like)

Adult male actors are especially in demand.

Learn improv skills and build self-confidence. Have fun and meet
new people who share your interests. Learn about the figures and
impact of the Elizabethan Renaissance.

Auditions are Saturday, Dec 13th and Sunday, Dec 14th at the
NCREF office, 200 Powell Drive, Suite 119, Raleigh, NC 27606 from
2:00 to 4:00PM. Auditions will be in an active workshop-style format,
so comfortable clothing and sneakers are recommended.

You can fill out your NCRF volunteer form ahead of time by visiting
the NCRF website and clicking the “Volunteer” link on the side bar,
or you may fill it out in person at the audition.

For more information, you can send me a personal note by replying
directly to this ad.

Forrest A. Burney
NCRF Entertainment Director 2009




ERMP YouTube.Com Channels

ERMP’s Main Youtube.com Channel
http://www.youtube.com/user/ERMPTV
Please subscribe!

ERMP’s Main Channel for Festival Footage
http://www.youtube.com/user/ERMPFestivalVi
deo

Please subscribe!

ERMP’s Animation Channel
http://www.youtube.com/user/ERMPAnimation

Overseas Coupon Program

http://www.ocpnet.org/

Our program serves military families by assisting you to
forward "manufacturer's coupons" to overseas military bases.
These bundles of coupons are placed on tables, at the PX
and Commissary, or handed out for use by military members
and families on base. This helps the family save valuable
dollars and stretch their budget. Your totals are listed at our
site.

This is not a tax deductible charity. This is a patriotic charity.
You are supporting the service person and their family by
sending coupons that you do not use, and all of the extra
ones that you can find, to them. The service pay rates are no
longer below the poverty level, but they are in no way great
when you have a family. They appreciate your assistance.

Our charity is run by just a few volunteers. We have no
donations and no budget. Our volunteers spend a lot of our
free time and personal funds to support this worthy cause and
care very much about it. Please keep in mind that we also
have personal lives that require our attention. At times we
may be absent to attend to personal affairs and not get right
back to you but we have not abandoned the program. We will
be back soon. Please be patient. For information on the
program please read below.

Thanks for your interest and your support!
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ERMP YouTube.Com Channels

ERMP’s Talent Channel for Directors Casting
Efforts
http://www.youtube.com/user/ERMPTALENT

ERMP’s Channel for Accessible Location
Footage
http://www.youtube.com/user/ERMPLocationVid
eo

ERMP’s Channel for B Roll Sample Footage
http://www.youtube.com/user/ERMPBRollVideo

Thanksgiving Dinners Program

As we approach one of the most celebrated holidays in our
country, many families

are doubtful they will be able to take part in this American
tradition.

In 2007, more than 500 Durham families requested assistance
during the Thanksgiving holiday. Thanks to the supportive
Durham community and our surrounding neighbors, who
donated meals to every family referred, struggling families took
part in a joyous occasion.

This year, we anticipate more need, as more families are faced
with financial hardships.
In an effort to do our part we need your help!

Sponsors are needed to provide a cooked or an uncooked
meal for a family referred to the annual Thanksgiving Dinners
program.

During this season of thanksgiving, we ask you to consider
nourishing the hearts of those who may have lost hope. Help
brighten their homes, giving them something

to be thankful for.

Beginning Monday, October 20, 2008 the Volunteer Center will
begin taking sponsorship requests.

If you are interested in being a sponsor, you may call 919-433-
0435.
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How to Volunteer with ERMP

Email your name, mailing address, all phone numbers and
birthdate (MM/DD/YY) to the email below:

for inclusion into the ERMP database.

Email admin@ermp.tv 4 days after sending first email to
request verification that you were entered into the ERMP
database.

We are very excited when a new volunteer becomes involved.
Please enjoy ERMP and through your participation, you help
shape OUR organization.

Eno River Media Production
PO Box 21377
Durham, NC 27703-2232
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Will you choose to make your media matter?

3 million people die of malaria each year. Help Celtx fight
malaria by putting your creativity and talent to use.

Create a video, ad, comic book, play, or anything to inspire
others to donate $5 to buy a life-saving bednet.

Get engaged now at http://pc.celtx.com/camstudentschallenge

THANKS!

The Celtx Development Team - Sheila, Laurie, Tony, Simon,
Greg, Steve, Chad & Mark




Eno Short Division Update
Gods of Society
Complete. Ready to be schedule for Premiere.

The Shoebox
Complete, Ready to be schedule for Premiere.

The Last Breakfast
Complete. Ready to be schedule for Premiere.

BMW

The three completed BMW tv spec ads are
complete an on the YouTube Channel - ERMPTV.
They are excellent. Please view them and
comment.

NASA/JPL Project

The first song by Feeding the Fire about the SUN
is complete and on our YouTube Channel -
ERMPTV. Editor Michael Elliott completed the
Feeding the Fire project. The second song shot
by Matteo LaMuralia at Kings Theatre in Raleigh is
by the band BUS. Kevin Ashmont will do the post
animation work for these two songs.

Forced to Protect - Three Shorts
Complete. Ready to be scheduled for Premiere.

The Rejects
Complete. Ready to be scheduled for Premiere.

PREPRODUCTION NOTES
The Jacket
Director: John Kearns, Jr.

Hemlock Avenue
Director: Open

Elimination:
Producer: Suzy Daly
Director: Travis Johnson

Gina
Director: John Kearns, Jr.

Shoebox 2
Director: Travis Johnson
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Eno Pubcaster Newsletter
Mission Statement

Purpose

The Eno Pubcaster Newsletter aims to promote and enhance the
profession growth and development of Eno River Media
Production (ERMP) members and the television and film industry,
by providing a vehicle for addressing pertinent issues as well as
disseminating information of interest to ERMP members and
digital video supporters.

The Eno Pubcaster Newsletter is committed to promoting,
encouraging, and increasing diversity within ERMP and
throughout the field of digital video production. Mindful of such
commitment, the Newsletter strives to promote, nurture, and
enhance the professional development of not only ERMP
members but of digital video production professionals as a whole.

Audience

The primary readership of the Eno Pubcaster Newsletter
comprises members of ERMP as well as potential members.
Readers are digital video production professionals as well as
colleagues who share interests in and concerns about diversity in
our profession, particularly with respect to issues affecting digital
video production worldwide.

Vision

The Eno Pubcaster Newsletter contributes to ERMP by
addressing concerns that affect an underrepresented yet
significant segment of the television and film industry: digital
video production. Accordingly, the Newsletter will further our
objectives by:

1. offering articles that aim to promote issues that affect
professionals utilizing digital video production,

2. keeping ERMP members abreast of television and film
industry business and significant activities of ERMP
members,

3. informing ERMP members of professional opportunities.

Call for Newsletter Submissions

The Eno Pubcaster announces a call for submissions for its
bimonthly newsletter. Articles on topics related to issues and
concerns of our membership are welcome.

Submission Guidelines
* Atrticles should be no longer than 900 words in length.
e Include hyperlinks when useful.

Since our newsletter is an electronic publication, certain basic
guidelines set forth by ERMP should be followed:

Use half the words you would in print.
Keep sentences to no more the 16 words.
Keep paragraphs short.
Follow the style guidelines in the Publications Manual of
America

Please attach submissions to an e-mail message and send them
to the current editor:

Anthony Dowling

admin@ermp.tv




Ways to Support ERMP

There are other exciting ways in which you can engage
your family or business in the adventures of ERMP while
enjoying the benefits of our programs:

Gifts of Cash

Using your check or credit card, unrestricted gifts are used
where the need is greatest. Your gift may be directed to
specific programs or services. Multi-year pledges are a
convenient way to achieve your personal goals for support
of projects and programs.

Bequests

Leave a lasting legacy that benefits the members of
ERMP by remembering us in your will. Bequests may be
in the form of real estate, property, or cash.

Matching Gifts

Check with your employer — many companies will match
employee contributions to ERMP. Send the form with your
gift and we will process the corporate match on your
behalf.

Appreciated Securities
Gifts of publicly traded stocks enjoy special tax benefits.
We stand ready to work with you.

Real Property
Real property can be given as an outright gift or by
bequest.

Endowments

Honor the memory of someone special and perpetually
generate income to support an area of ERMP. Named
funds may be established with multi-year gifts.

Corporate Giving

ERMP reflects a strong relationship with the business
community. Consider a gift or sponsorship for one of our
ERMP Divisions; it's an excellent way to demonstrate your
commitment to the community and ERMP.

Life Insurance
Consider the number of ways to make a gift of life
insurance.
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Since 1996, Reel Carolina, Journal of Film & Video has
become the premiere source for film-related news in the
Carolinas. Based out of Wimington, NC, this
information-packed bi-monthly publication includes the
latest news on upcoming and existing productions, film
festivals, workshops and classes, studio events, and
countless other film-related "happenings" throughout the
Carolinas.

Reel Carolina also includes interviews with the directors,
producers, and the cast and crew members involved in
area productions. RC's bi-monthly "features" include
EUE/Screen Gems Studio Clips (the studio's updated
news), On Location In SC (covering productions),
Lagniappe (local and regional news & notes), Production
Notes (lists the Carolinas existing & upcoming
production info), and Film Festival Roundups.

Eno Pubcaster strongly recommends all our readers to
please subscribe to this publication for all the news you
can handle about the television and film industry in the
Carolinas.
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A new breed of North Carolina news blogging has
hit the Internet: NC Scoop

SCOOP

NC Scoop brings to its viewers a certain twist to the traditional
“norm” of blogging in the form of video media. NC Scoop puts
immense focus on forming local news and entertainment
stories to its viewers by means of on-the-scene reporting
captured on film. Stories covered spread from a broad range of
news concerning — but not limited to -- public transit, business
closures and openings, urban development; to entertainment
bordering the lines of giving the top “Scoop” of places to go for
certain activities in the area, local music venues, celebrations
and festivals; and even stretching so far as to show coverage
on exclusive stories that those at NC Scoop investigate on to
bring to North Carolina special reports. One thing that ties all
stories together is that they all pertain to things involving North
Carolina.

Currently, NC Scoop is putting its main focus on the capital city,
Raleigh and its neighboring towns, but plans are being made to
expand coverage to all over North Carolina! If you'd like to be a
part of the expansion in any way, you can e-mail us at:
NCScoop@gmail.com




Review: Charlie Wilson's War

Reviewer: Lorraine Messina lorrainemessina.com

Directed by Mike Nichols.

Starring Tom Hanks, Julia Roberts, Philip Seymour H  offman
and Amy Adams.

Francois Duhamel/Universal Julia Roberts and Tom Hanks
in Charlie Wilson's War .

Based on a true story Charlie Wilson’s War is a drama about a
Texas congressman, Charlie Wilson, whose covert dealings in
Afghanistan to assist rebels in their war with the Soviets has
some long reaching effects. An unbelievable movie that contains
precious witty moments that will leave you wondering whether
this stuff really goes on in our country’s highest Judicial branches
of government.

It is a fast moving movie with situation comedy, satire, and
provincial rituals all rolled into one making this an exciting movie
to watch. Tom Hanks plays a complex character, Congressman
Charlie Wilson, who has to make a plan come together. The
movie really takes off when Gust Avrakotos, a C.I.A. operative
played by Philip Seymour Hoffman, arrives on the scene. Hanks
and Hoffman exhibit great comedy chemistry between them
which makes their moment’s together fun to watch.

Charlie Wilson’s occasional lover, Joanne Herring a right-wing
millionaire socialite, is played by Julia Roberts. Julia Roberts is
a very talented actress yet in this movie | felt her portrayal of
Joanne Herring was rather dry. The scenes between Hanks and
Roberts lacked chemistry. It almost made you wish for more
scenes between Hanks and Hoffman.

The movie does leave you hanging in the end and wondering
what happened next. | watched the movie on DVD with the
special features. It was very informative to hear the history
behind the movie. There is just one thing | wish directors would
stop doing and that is playing music while the actors are
speaking. The music is suppose to add a whimsical touch to the
story but it is terribly difficult to follow what the actors are saying.

The movie did a great job telling Charlie Wilson'’s story. It really
opens your eyes to what people do with their power.
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A Conversation with Comedienne Sherry Davey
Author: Lorraine Messina
lorrainemessina.com

If you haven't heard, Sherry Davey will be appearing in the show
Homo Comicus: Girls Gone Hilarious directed by Bob
Montgomery at New York's famous Gotham Comedy Club on
Thursday, October 2nd. The show features the hottest new and
seasoned female comediennes. It is an all night comedy
extravaganza.

Sherry Davey has been seen on Nick At Nite's Search for
America's Funniest Mom Il and Comedy Central's Tough Crowd
with Colin Quinn and Premium Blend. She plays colleges,
casinos and comedy clubs all around the country and has been
honored as one of the Hollywood Reporter's “Magnificent
Seven.” She was recently named one of the "Top 10 comedians
in NYC" by the Improper Magazine. She appears regularly in
NYC at: The Comic Strip; The New Improv; The New York
Comedy Club; and Carolines.

Her personal brand of humor encompasses life, motherhood, and
politics.  Sherry's most recent television appearances include
True TV and NBC's The Today Show. Sherry is a founding
member of the touring theatrical comedy Mama’s Night Out.

Sherry finds that her Mama's Night Out show draws a different
kind of audience. Usually parents over 35 with money. Sherry
says that: "Those people, like myself, don't patronize comedy
clubs because the clubs are really targeted for college aged and
twenty somethings." "The comics' material is geared for that age
group too". "Our Mama's Night Out shows sell out wherever we
go because there's a huge audience out there looking for clean,
smart and funny family centric humor." Sherry explained further
that her new show Divercity is geared for an upscale urban
market which has also been largely overlooked by the
mainstream MTV  style media: intelligent,  college
educated, diverse urbanites.

Sherry is one of the few comediennes that produces theater
shows. She wanted to do theatre shows mainly because she felt
that as she was maturing her audiences weren't. The twenty
something audiences at the clubs were relating to her less and
less and she was becoming very bored with their emotional and
intellectual limitations. She wanted to work with other female
comedians which just doesn't happen in the clubs. Sherry states
that: "Stand Up is the last bastion of old-boy sexism in show
business." "There is generally only one ‘chick spot' on a show so
it's rare one would see two or more female comics." "So |
created (along with my partners) two shows featuring only female
performers.” "Build it and they will come....and they are....in
droves."




Divercity staring Sara
Contreras , , and Sherry Davey will be performing at the
theatrical comedy clubs Catch a Rising Star in Stamford,
CT 2/21-2/21 and Twin River Casino in Rhode Island 2/27-2/28.

Mama's Night Out staring
Karen Morgan, Nancy Witter, and Sherry Davey is currently on
tour and will be in Chambersburg, Pennsylvania on October 9th
and in Scranton, Pennsylvania on October 10th.

Please be sure to visit Sherry's websites at:

Sherry's comedy page at Comedy Central:

Sherry's FUNNY MOM blog at NBC's Momtourage.com:

Sherry Is One of the Mamas in MAMA'S NIGHT OUT:

Sherry Is A Regular Cast Member of the hit Off Broadway Show
"JAP -
The Jewish American Princesses Of Comedy":

DiverCity:
http://www.divercitynow.us/index.html

The Meisner Weekend Acting Intensive
November 15-16, 2008

Professional.
Affordable.
Unforgettable.

Now, for the first time, Flying Machine is offering a unique
weekend acting workshop (12 hours over two days) designed to
give students both a solid introduction to The Meisner Approach
as well as real acting tools they can use now. Anyone who
hungers to bring more truth and power to

their performances, regardless of their experience level, will find
this work highly valuable.

We will begin with Meisner's famous Repetition Exercise, a
unigue game designed to leave you present, open, and
responsive to your partner. From there you will explore your own
unique point of view through improvisations based on personal
meaning. You will dig deep into your

imaginations and discover what it means to tap into your
emotional life and use it to fill a role and make it your own!

There is no text work in this workshop, and nothing to memorize.
There will be some “homework” to do, however, to help all of us
get the most out of the weekend.

The weekend will likely challenge you as few acting classes
have, and if you're willing to give the work your fullest attention,
you'll begin to develop the skills that bring intensely human
performances to the stage or screen.

Instructor: J Chachula

www. TheFlyingMachine.net/classes.html

Kim Jong I, the director he kidnapped, and the

awful Godzilla film they made together.
By Jessica Royer Ocken

When your work hits a wall, it's natural to seek new inspiration.
The less natural inclination? Kidnap foreign talent and force
creativity out of them at gunpoint. But leave it to movie fanatic
Kim Jong Il, North Korea’s dictator (and questionable patron of
the arts), to prove the exception to the rule. By luring South
Korea’'s greatest cinematic resource north using a chloroform-
soaked towel, Kim ushered in North Korea's golden age of film.




Long before his father's death in 1994, Kim Jong Il played
supervisor to the North Korean movie industry. As such, he
made sure each production served double duty as both art
form and propaganda-dispersion vehicle. Per his instructions,
the nation’s cinematic output consisted of films illuminating
themes such as North Korea’s fantastic military strength and
what horrible people the Japanese are. It was the perfect job
for a cinephile like Kim, whose personal movie collection
reportedly features thousands of titles, including favorites
“Friday the 13th,” “Rambo,” and anything starring Elizabeth

Taylor or Sean Connery.

Despite Kim'’s creative influence on the industry during the
1970s (when he served with the country’'s Art and Culture
Ministries) and the fact that he literally wrote the book on
communist filmmaking (1973's On the Art of the Cinema),
North Korean movies continued to stink. Frustrated, Kim
sought help by forcing 11 Japanese “cultural consultants” into
servitude during the late 1970s and early 1980s, only to have
several die inconveniently on the job (some by their own
hands). But coerced consulting can only get a film industry so
far, and North Korea was still in search of its Orson Welles.
Then, in 1978, respected South Korean director Shin Sang Ok
suddenly found himself out of work after he angered his own
country’s military dictator in a spat over censorship, and Kim
Jong Il saw his chance to harness Shin’s artistry.

Kim promptly lured Shin’s ex-wife and close friend, actress
Choi Eun Hee, to Hong Kong to “discuss a potential role.”
Instead, she was kidnapped.

A distraught Shin searched for Choi, but found himself similarly
ambushed by Kim’s minions. After some “convincing"—by way
of some chloroform and a rag—he was whisked away to North
Korea. Choi lived in one of Kim’'s palaces, and Shin—having
been captured after an attempted escape only months after
arriving—lived for four years in a prison for political dissidents,
where he subsisted on grass, rice, and communist
propaganda.

In February 1983, Shin and Choi were finally reunited at a
dinner party. With little fanfare, Kim commanded them to hug
and “suggested” the couple remarry (which they did). Then,
they were confronted with their new moviemaking duties—
namely, to infuse some life into North Korean cinema and
promote government ideals.

For the next several years, Shin and Choi were given access
to state-of-the-art equipment, but were saddled with constant
supervision. Kim demanded their films lure viewers outside
North Korea, but refused to allow the couple any flexibility to
nurture such nuance. Instead, Kim encouraged them with an
annual salary of millions. Shin later confessed to moments of
complacency in his new lavish lifestyle, but he and Choi were
less than enthusiastic about their new home, and ultimately,
monetary compensation couldn’t overcome their hatred for
communism.

Despite Shin’s internal turmoil (or perhaps because of it), the
director does have a few standouts from this phase in his
career. Among them is “Pulgasari,” a Godzilla-esque film some
suspect was meant as a slam to the cult of personality
surrounding Kim Jong II's father as well as a veiled depiction
of Shin's feelings about his egomaniacal taskmaster.
Fortunately, Kim loved it, largely because he interpreted the
flick as an outright critique of capitalism.

Even from beneath a pile of accolades and money, Shin and
Choi couldn’t stop dreaming of escape. In fact, their “Dear
Leader” was building them a mansion and a Hollywood-worthy
movie set when the couple went to Vienna to negotiate film
distribution rights in 1986. There, Shin and Choi eluded their
bodyguards, fled to the American embassy, and pled for
asylum. Discussions they’'d secretly taped with their executive
producer were used as proof that they hadn't gone to North
Korea for fame and fortune (as they’'d been forced to claim
during press conferences), and they were allowed to return
home to South Korea.

Shin passed away on April 11, 2006, at the age of 79, and
today, Kim Jong Il is back to relying on homegrown talent. He
still cranks out 60 movies a year, but has yet to achieve his
dream of winning an international audience. Regardless, a
sign outside the country’s Ministry of Culture reads, “Make
More Cartoons"—proof that Kim Jong Il continues to impart his
wisdom, and influence, on North Korean filmmakers.




Not the First Choice

(Mental Floss ) -- Sean Connery wasn't supposed to be James
Bond. Keanu Reeves wasn't supposed to be "The One." So, who
were the original choices?

"I would have absolutely messed up ‘The Matrix," Will Smith told
Wired about turning down the role of Neo.

Here are 5 actors and the legendary roles they turned down:
1. THE ROLE: James Bond in "Dr. No"
WHO LET IT GET AWAY : Cary Grant

Despite being Bond producer Albert Broccoli's best man, Grant said,
"l don't" to the offer, and Sean Connery got the role instead.

Of course, many studio executives objected to the decision, and
even Bond creator lan Fleming said Connery "wasn't exactly what |
had in mind."

REGRETTABILITY METER: Low

By the 1960s, Cary Grant already had a spectacular film career. If
he'd accepted the role (as Broccoli later revealed), it would've been
just a one-movie deal.

2. THE ROLE: Neo in "The Matrix"

WHO LET IT GET AWAY : Will Smith turned it down to star in the
forgettable action flick "Wild Wild West," and the part went to
Reeves.

REGRETTABILITY METER: Low

In an interview with Wired, Smith said, "I would have absolutely
messed up 'The Matrix.' At that point | wasn't smart enough as an
actor to let the movie be -- whereas Keanu was."

How to Volunteer with ERMP
Email your name, mailing address, all phone
numbers and birthdate (MM/DD/YY) to the email
below: admin@ermp.tv  for inclusion into the
ERMP database.

Email admin@ermp.tv 4 days after sending first
email to request verification that you were entered
into the ERMP database.

We are very excited when a new volunteer
becomes involved. Please enjoy ERMP and
through your participation, you help shape OUR
organization.

Eno River Media Production
PO Box 21377
Durham, NC 27703-2232




3. THE ROLE: Vincent Vega in "Pulp Fiction"

WHO LET IT GET AWAY : Michael Madsen, who was stuck in
lengthy rehearsals for "Wyatt Earp." John Travolta got the role
instead and, almost overnight, transformed from a Hollywood

has-been into one of the most bankable stars in the business.

REGRETTABILITY METER: High
Madsen called "Wyatt Earp" a "big waste of time."
4. THE ROLE: Gandalf in the "Lord of the Rings" trilogy

WHO LET IT GET AWAY : Sean Connery, who'd never read
the J.R.R. Tolkien series and claimed he "didn't understand
the script." (Can you say karma?)

REGRETTABILITY METER: High

In return for playing the role, New Line Cinema offered the
Scottish actor up to 15 percent of worldwide box office
receipts, which would have earned Connery more than any
actor had ever been paid for a single role -- as much as $400
million.

5. THE ROLES: Sundance in "Butch Cassidy and the
Sundance Kid," Jimmy "Popeye" Doyle in "The French
Connection," and Captain Benjamin Willard in "Apocalypse
Now"

WHO LET THEM GET AWAY : Steve McQueen
REGRETTABILITY METER: Tragically high

McQueen turned down the role of Sundance simply because
costar Paul Newman refused to give him top billing.

Later, McQueen declined the lead in "The French Connection"
because he felt the part was too similar to the tough cop he'd
played in 1968's "Bullitt." Gene Hackman took the part and
won an Oscar for it.

And finally, in 1978, McQueen told "Apocalypse Now" director
Francis Ford Coppola to shove off when he was offered the
lead. McQueen's non-negotiable asking price was $3 million;
plus, he didn't feel like spending four months shooting in the
Philippine jungle.

Instead, Martin Sheen landed the role, and despite suffering a
heart attack during the stressful production, he gave one of
cinema’s greatest performances.
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Martin Scorsese is a fighter: Battles with cocaine,
death threats... and Liza Minelli?

by Adam Horowitz

I've been reading Peter Biskind's scrumptious chronicle of 1970s
Hollywood, Easy Riders, Raging Bulls, and one thing I've learned is
that even in that wonderfully liberated climate - with the old studio
system collapsing and hippie visionaries seizing power - becoming
a successful filmmaker and then staying a successful flmmaker
was as hard as ever. A great case in point: Martin Scorsese.

Today the bushy-eyebrowed maestro is in his fourth decade
directing, having long proven himself as one of our greatest
filmmakers. But Scorsese’s rookie years were no cakewalk. Beset
with obstacles of all kinds (some of his own making), it's a credit to
his determination that he was able to overcome them. The following
are 9 things young Marty the dreamer had to contend with.

Coke smuggling, conflict with the Manson family and 7 more after
the jump...

Battle #1: Extreme Asthma

Scorsese has suffered from chronic asthma ever since he was a
boy, but it worsened considerably when he moved from New York
to L.A. in 1971. The effects were debilitating: he was in and out of
the hospital continuously; he couldn’'t step foot in a room if
someone inside it was smoking; he was forced to keep an oxygen
tank by his bed. Worse still, he was prescribed cortisone that made
his body blow up (it made him so embarrassed that he’d remain
fully dressed on the sand while all his friends skinny-dipped). He
also had to take constant puffs from an inhaler which affected him
like speed — he'd rattle on relentlessly about movies to anyone
who'd listen.

Describing his situation, he says, “I never really got much sleep at
night because of waking up coughing. | had mounds of tissues
around the bed in the morning. By the time | got past an attack in
the middle of the night, | took an asthma pill and fell into a really
deep, peaceful sleep, it was time to get up again. So | was a little
cranky, never quite all there. Wherever | went, | was always late.”

take a room on the 11th floor of a hotel. He also carried a gold
amulet to ward off evil spirits and he wore a pouch around his neck
filled with lucky charms.




Battle #2: A fear of 11s (and the pouch of charms a  round
his neck?)

During the 70s, Scorsese had a panoply of phobias and
superstitions, some rooted in his intense Catholic upbringing,
others sprung out of his own tortured psyche. He was
terrified of flying and would always clench a crucifix in his fist
during takeoff. His unlucky number was 11, which meant he
wouldn't travel on the 11th, he wouldn't take flights whose
digits added up to 11, and he wouldn't take a room on the
11th floor of a hotel. He also carried a gold amulet to ward off
evil spirits and he wore a pouch around his neck filled with
lucky charms.

Battle #3: Lack of confidence in his work

After high school, Scorsese went to the seminary to study for
the priesthood, but soon decided to follow his true passion,
enrolling in the film program at NYU. The two movies he felt
most inspired by were Citizen Kane and Shadows (John
Cassavetes’s landmark independent film). After struggling for
four years to complete his first feature, Who's That Knocking
at My Door? (financed in large part by his dad, and starring a
young Harvey Keitel who was working as a court
stenographer at the time), Scorsese didn't know how well the
movie would be received or who might see it. One of his
friends arranged for Cassavetes himself to take a look at it.
Amazingly, the legendary director loved it: “This movie is as
good as Citizen Kane. No, it's better than Citizen Kane, it's
got more heart.” When Scorsese heard the praise he almost
fainted.

Battle #4: Lack of confidence with women

Scorsese, never considered an Adonis by any measure,
always felt insecure around women. Even when he became
famous, that just seemed to make things more complicated
for him. His friend Mardik Martin described his curious
predicament: “He had to be ‘Martin Scorsese’ for him to deal
with a woman, but then he worried she would only like him
because he was ‘Martin Scorsese.” A catch-22, indeed.
Scorsese probably would’'ve benefited by meeting more
women with taste like that of his second wife Sandy
Weintraub. Describing her first glimpse of Scorsese, she
says, “I thought Marty was just the cutest thing | had ever
seen. He was chubby and he had long hair and no neck, and
was shorter than me.” She immediately approached him and
asked him out to dinner.

Battle #5: The Censorship Board

The ending of Scorsese’s brilliant 1976 film Taxi Driver is
very violent and bloody; in one shot, a man gets his fingers
blown off in full visual detail. Afraid that the picture would be
dealt an X rating, Columbia Pictures wanted Scorsese to
revise the ending completely, to cut out all the violence.
Scorsese was enraged at the suggestion.

Afraid that the executives would seize the print, h e locked it
in the trunk of his car and snuck it off the lot.

Eventually he agreed to cut a few frames of blood spray, but
more significantly, he suggested desaturating the colors in the
scene, making the blood look a little less red. The ratings board
was satisfied with this and awarded the film an R. lronically,
Scorsese was very happy with the desaturation, it was something
he always wanted to try. He felt that with the colors muted the
scene became even more shocking!

Battle #6: Death threats

Taxi Driver was nominated for a Best Picture Oscar and Jodie
Foster for Best Supporting Actress. Before the Awards, Scorsese
received a death threat stating that if “little Jodie” were to win “for
what you made her do in Taxi Driver” Scorsese would pay with
his life. As it turned out, “little Jodie” didn’t win and no attempt on
Scorsese’s life was made. But several years later, when John
Hinckley, Jr., was arrested for attempting to assassinate
President Reagan — his crazy motive being to impress Jodie
Foster - many became convinced that it was Hinckley who'd sent
that death threat to Scorsese four years prior. Incredibly, at the
same time, Scorsese was also receiving death threats from
members of the Manson family after he was asked to play
Charles Manson in a made-for-TV movie. (He declined the offer.)

Battle #7: Cocaine and its emotional toll

Shortly after Taxi Driver opened, Scorsese started getting heavy
into drugs, mostly cocaine (but also Quaaludes and alcohol, to
help him come down from the coke). He initially used cocaine as
a creative tool, but he quickly realized the drawbacks this
presented. “At first you felt like you could make five films at once.
And then you wound up spending four days in bed every week
because you were exhausted and your body couldn't take it.”

But soon addiction took over and there was no looking back. At
the 1978 Cannes Film Festival, while giving interview after
interview, Scorsese ran out of cocaine and found it impossible to
continue.




“No more coke, no more interviews,” he declared. Un able to
score in Cannes, he quickly dispatched a private pl  ane to
Paris

to bring back a new supply. Meanwhile, Scorsese’s personality
was transforming for the worst. “I was always angry, throwing
glasses, provoking people, really unpleasant to be around,” he
recalls. “l always found, no matter what anybody said, something
to take offense at. I'd be the host, but at some point during the
evening I'd flip out, just like when I'm shooting.” As one might
expect, he began to alienate some of those closest to him.

Battle #8: Cocaine and the physical toll

Scorsese describes the above period as a two-year abyss from
which he barely came out alive. He makes no bones about it: it
was about self-destruction. In his words: “It was a matter of
pushing the envelope, of being bad, seeing how much you can
do. Embracing a way of life to its limit. | did a lot of drugs
because | wanted to do a lot. | wanted to push all the way to the
very very end and see if | could die.” He almost got his wish that
August when he and his friends were sold some “bad coke.” It
interacted with his asthma medication and other prescription
pills, and caused him massive internal bleeding. This was his
wake-up call, and thankfully he heard it and went straight.
(Interestingly, Scorsese says that gaining this insight into his
own self-destructive tendencies enabled him to make his next
masterpiece Raging Bull.)

Battle #9: Scorsese’s battle with fidelity

One of the movies Scorsese worked on during his coke-fueled
period was New York, New York, a musical starring Liza Minelli.
Minelli was also struggling with drugs at the time and even
though they were both married Scorsese and she carried on an
open affair with one another during the production. What's more,
Minelli at the same time was carrying on an affair with Mikhail
Baryshnikov as well! For Scorsese, of course, all this didn't
matter much. “I was making love to different women,” he says,
“but | didn’t find that very interesting.” As we already know, his
true love was movies.
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Innovating on Purpose - Common -Sense
Principles for Uncommon Times
By William C. Taylor

William C. Taylor is founding editor of Fast Company and
coauthor of the New York Times bestseller, Mavericks at Work.
His next book is Practically Radical (www.practicallyradical.com).

How do you keep your head when all those around you are losing
theirs? This has become the challenge for business leaders in
an era of recurring technology bubbles, unthinkable stock-market
gyrations, and global financial meltdown.

Failure, we like to tell ourselves, is a powerful opportunity to
learn. If so, there must be lots of executives learning powerful
lessons-and not just on Wall Street. Ford celebrated the 100th
anniversary of the Model-T by posting the biggest quarterly loss
in its history. The airlines emerged from summer vacation by
adding vast amounts of red ink to an industry

drowning in it. Virtually no industry is immune from poor results
and dire

forecasts.

And yet, amidst all these dark clouds, there are patches of clear
sky. Honda reported profits of $1.7 billion for its most recent
quarter-a record. Southwest Airlines reported its 69th consecutive
quarter of profitability. A few hidden gems in financial services,
like Hudson City Bancorp and ING Direct, are posting record
results while legendary

institutions go out of business.

How do some companies manage to thrive when so many of their
peers flirt with disaster? The answers don't just speak to these
high-performing competitors, but to the new logic of competition
itself. They offer common-sense lessons for uncommon times.

What are those lessons?

First, high-performing companies understand that it's not enough
to be "pretty good" at everything anymore. Companies used to be
most comfortable in the middle of the road-targeting the same
customers, embracing the same strategies. Today, the middle of
the road is the road to ruin. What do they say in Texas? "The
only thing in the middle of the road are yellow lines and dead
armadillos." To which we might add: "And once-great companies
going out of business." As a company, you have to be the most
of something-the most exclusive, the most affordable, the most
focused.

Honda is legendary for its focus on the performance of its
engines and its commitment to grow from the low end of the
automobile market up the value chain-nothing else matters.
Southwest has always managed to combine low

fares with great service--anything else is a distraction. The
companies with the clearest sense of purpose generate the best
results, whatever the business climate.

Second, high-performance companies understand that in an era
of great turmoil, the best strategy is to stick with what you believe
in-no matter what everyone else comes to believe. Many of the
biggest and best-known names in financial services joined in
mortgage mania. Why? Because everybody else was joining in!
But a few holdouts, who were tremendously creative in so much
of how they did business, decided that not all innovations are
created equal-that when strategies sound too good to be true,
they probably are.




Consider the case of Hudson City Bancorp, a 140-year-old
company that has completely dodged the mortgage meltdown.
Its shares are up a staggering 50 percent since the credit crisis
kicked in. The New York Times offered this

analysis of Hudson City's success: "The bank carefully
screened loan applicants to ensure they would be able both to
afford a new house and reside there, rather than flip it. And the
bank demanded hefty down payments...as a cushion against
any sharp drop in home prices, because it planned to hang on
to the loans."

What a formula! Make sure borrowers can afford their loans.
Insist that they make a big down payment. Favor owners over
speculators.

Hudson City's mindful approach to banking only looks
remarkable because so many better-known institutions lost
their minds. ING Direct, a cutting-edge innovator about which |
wrote in Mavericks at Work, has also managed to avoid the
march of folly. The bank stuck to plain-vanilla mortgages rather
than exotic financial alternatives. It bank has written

100,000 mortgages worth $26 billion and has had a grand total
of 15 foreclosures. Not 15 percent, just 15 mortgages out of
100,000!

Arkadi Kuhlmann, ING Direct's founder, is one of the most
creative business leaders I've ever met. But he was able to
distinguish between get-rich-quick fads and real innovation.
"Every person who tries to do real innovation is going to be
tempted by money, greed, being in the middle of the action,"
he told me. "But at the core there is one fundamental
difference: | know why I'm here. | am trying to build something
that changes the business, that allows me to stay on the right
side of the discussion."

The most determined innovators are as conservative as they
are unique. They make big strategic bets for the long term and
don't hedge their bets when strategic fashions change.

There's a third element that explains standout performance in
these difficult times. In an environment marked by anger,
anxiety, and fear, customers want to do business with
companies that share their values. High-performance
companies connect with customers based not just on price and
features, but on identity and emotion.

The researchers at Gallup Inc. have identified a hierarchy of
connections between companies and their customers--from
confidence to integrity to pride to passion. To test for passion,
Gallup asks customers a simple question: "Can you imagine a
world without this product or brand?"

It's a lofty goal, but high-performance companies get there.
Ask yourself, honestly: Can your customers live without you?
Because if they can, they probably will-especially in this
unforgiving environment. Ultimately, the leadership challenge
in these dangerous times is the same as it's always been:
Figure out the impact you want to have, devote yourself to that
purpose, and stay the course, even when your peers wander
off course.

"We as leaders operate inside a cultural context," Arkadai
Kuhlmann told me. "The question is, do you want to try to
influence the culture you're in, or do you want the culture
you're in to overwhelm you? When you run with the pack, what
you generally see are other people's backsides."

Eno Business

ERMP produces broadcast quality video programming. Pre-
production services ranging from conceptualization, scripting,
story boarding, casting, and location scouting. Production services
include electronic field production packages, audio, lighting,
producer, director, and production crew. ERMP also hosts
excellent post production services such as 3-D animation, 2-D
graphic animation, non-linear editing, mastering, MPEG
compression, DVD authoring, and duplication.

Our Services

Commercials, Infomercials and Public Service
Announcements

30 second commercials

1/2 hour infomercials

30 second to 1 minute Public Service Announcements

Instructional / Training Videos
Safety Training

New Hire Programs
Production Procedures

Product Marketing Videos
How-to Videos

Product Demonstrations
Sales Presentations

Corporate Image Building Videos
Team Building Seminars
Employee Recognition Programs
Company History

Corporate Events / Convention Videos

Company dinners, picnics, and awards programs
Annual corporate meetings

Contest winners of company bonus vacations
Industry conventions / seminars

Specialized Videos

Promotional & grant application reels
Video resumes

Political campaign ads

Rate Card

Commercial Spot Package

10 seconds starting at $499

15 seconds starting at $631

30 seconds starting at $865

60 seconds starting at $1,463

Infomercial 15 minute loop starting at $5,985
Infomercial entire 28:30 starting at $8,645

Animated Graphics
5 seconds starting at $87
10 seconds starting at $133

Editing and Shooting

Digital non-linear editing session $167 per hour
Location Video Shoot

$1,064 minimum

$1,463 full day (over 5 hours)

Changes to existing spot starting at $200
Tagging existing spot $133

Dubs

DVD $100
Beta SP $74
Mini DV $40
VHS $20




Pricing

Determining a price on what any given video project will cost
typically requires us to ask you quite a few questions regarding
your project. Please call us at 919-798-3514 to discuss your
needs.

Quotes are valid for 30 days.

Deposit

A deposit will be required to confirm all video projects. Such
deposit shall be equal to 50% of the cost of the total project.
Minimum deposit is $100.00. Deposit must be received within 48
hours after booking a project, but in no case later than five days
prior to the video taping event. ERMP management reserves the
right to waive the deposit requirement at its discretion. Video
project bookings for which ERMP has received no deposit shall
be subject to change or cancellation should management so
decide, without notice to client.

Cancellation

ERMP must receive notice of a client’s intent to cancel a video
project no later than 24 hours prior to said event. If notice is
received within 24 hours of the event, the client shall be liable for
$150.00. Client's deposit as stated above may be applied in
satisfaction of such liability.

Contact ERMP for a Quote

Anthony Dowling, Executive Producer

Eno River Media Production Corporation of America
P.O. Box 21377

Durham, North Carolina 27703-2232

Phone 919-798-3514

E-mail:

Countdown to Ten Year Anniversary

2008
October 01st - 181 Days Till Anniversary

November 01st - 150 Days Till Anniversary

December 01st - 120 Days Till Anniversary

2009

January 01st - 89 Days Till Anniversary
February O1st - 58 Days Till Anniversary
March 01st - 29 Days Till Anniversary
March 30" - Ten Year Anniversary

Fair Use Policy

This newsletter /site contains copyrighted material the
use of which has not always been specifically authorized
by the copyright owner. We are making such material
available in our efforts to advance understanding of the
television and film industry of North Carolina, economic,
scientific, and social justice issues, etc. We believe this
constitutes a 'fair use' of any such copyrighted material
as provided for in section 107 of the US Copyright Law.
In accordance with Title 17 U.S.C. Section 107, the
material on this site is distributed without profit to those
who have expressed a prior interest in receiving the
included information for research and educational
purposes. For more information go to:
http://www.law.cornell.edu/uscode/17/107.shtml. If you
wish to use copyrighted material from this site for
purposes of your own that go beyond ‘fair use', you must
obtain permission from the copyright owner.

The Mission

Eno River Media Production strives to be the leader
of North Carolina's commercial digital video
production industry by providing an opportunity for
novice cast and crew to gain the necessary
practical experience and skills in field production to
succeed in the television and movie industry
through completion of assigned digital video
projects for distribution by American cablecast
outlets.

Eno River Media Production projects promote and
support, through a variety of media, North
Carolina's unique arts community, non-profit
organizations and the positive entrepreneurial spirit
found in diverse communities throughout our state.




NC State Flag
The North Carolina State Flag

On May 20, 1861, the day that the secession resolution was adopted by the state of North Carolina, an ordinance to adopt a state flag was
presented by Colonel John D. Whitford. A committee of seven was formed with Colonel Whitford appointed chairman. The original ordinance stated
that "...the flag of this State shall be a blue field with a white V thereon, and a star, encirling which shall be the words, "Sirgit astrum, May 20, 1775."

The design intended by this original description for the flag was never to be. Colonel Whitford and his committee consulted an artist from Raleigh,
William Jarl Browne, for advice. Mr. Browne prepared a model for a state flag and submitted it to the committee for approval. The "Browne" flag was
not at all like that described in the original proposal but was, nevertheless, approved by the North Carolina Convention on June 22, 1861.

The design provided by William Jarl Browne and adopted by the Convention was described as having a red field with two bars making up the fly; the
top one blue and the bottom bar white. Centered on the red field was a white five pointed star. Above the star, in a semi-circular mold, was the date
May 20, 1775 representing the much questioned "Mecklenburg Declaration of Independence." Below the star was the date, May 20, 1861
representing the date of North Carolina's secession from the union.

This flag was carried by the North Carolina Regiments, along with the Confederate colors, throughout the Civil War.
North Carolina state flag

After the war, North Carolina, like other secession states, adopted a revised design for their state flag. In March of 1865, a bill introduced by General
Johnstone Jones was passed and the design of the North Carolina State Flag changed for the last time.

The flag's field was changed from red to blue. The top bar of the fly was changed from blue to red. The gilt letters "N" and "C" were placed on either
side of the white star and gilt scrolls were added above and below the star. The scroll above still displays the date of the "Mecklenburg Declaration
of Independence" but the date displayed in black letters on the lower scroll displays April 12, 1776, the date of the "Halifax Resolves" instead of May
20, 1861, the date of secession.

“Guilford Courthouse Flag” is an example of the lack of uniformity in American flags during the revolutionary period as each group
chose which flag to be used as its standard. This flag has the unique elements of an elongated canton and blue stripes. It was
raised over the Guilford courthouse, North Carolina on March 15, 1781 under the leadership of General Greene whose militiamen
halted the British advance through the Carolinas and turned them back to the seaport towns. This was one of the bloodiest battles
of the long war with the British losing over a quarter of their troops. It was in this battle that Lord Cornwallis ordered his cannons to
fire on his own troops that were intermingled with the American troops.



