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HBO series works to bring true South to TV
By Amy Hotz Staff Writer

Published: Saturday, February 14, 2009 at 8:07 p.m.
Courtesy of HBO

Ben Best (left) and Danny McBride star in HBO’s new
comedy series ‘Eastbound & Down.’” The show is set
in Shelby, but is filmed in Wilmington.

When “Eastbound & Down” filmed its pilot in
Wilmington about a year and a half ago, casting
agents looked diligently for anyone with a mullet hair
cut.

Combine that with a few beer drinking scenes,
country accents and old pickup trucks, and you'd
assume this is just another way for Hollywood to
make fun of the South.

Actor/writer Danny McBride wants you to know,
though, that this “ain’'t” Hollywood. And nobody
makes fun of the South on his watch.

“When people that aren’t from the south pretend like
they're from the south it just brings out all the cliches
and, you know, just all the stuff that you've seen a
million times. It's not even that accurate and not even
that entertaining anymore at this point,” McBride said
during an interview on set in December.

McBride plays Kenny Powers and “Eastbound” is
about his down and out life. Kenny used to have a
very successful career as a pro baseball pitcher. He
had the money, he had the girls, he had the drugs.
Progressively, though, he just seemed to have lost
his power on the mound. And then he lost his job.

Forced to find something else to do, Kenny had no
option but to put his head down in shame and return
to his hometown, Shelby, N.C. To add insult to injury,
the only job he can find in this un-glamorous town is
with his old middle school, which needs a substitute
P.E. teacher. Oh, and he’s so poor he has to live with
his brother’s perfect family.

“The story takes place in the South and none of us
like the way the South is portrayed in Hollywood a lot
of times. | don't know,

| think they just miss the finer details especially like
this, this guy is a teacher. We wanted real kids from
the south and not kids from, like, Burbank that are
putting on southern accents.”

One of those kids was Voltaire Council, a 12-year-old
from Moncure, N.C. who was cast by Fincannon &
Associates.

Voltaire plays one of the unfortunate kids in Kenny's
P.E. class who is forced to do suicides on the
basketball court at Ashley High School. And he had to
yell, “Kill, kill, kill,” while two other students wrestled.

“It was really fun and everybody | met was really nice,”
Voltaire said. “I liked how Danny McBride, he was just
areally funny guy.”

Even the upper tier guys are from good ol' Dixie.
McBride was born in Georgia and grew up in Virginia,
the capital of the Confederacy. Ben Best,
“Eastbound’s” writer/executive producer (who also
plays a rock 'n’ roller bartender named Clegg), is from
High Point. And director/writer Jody Hill also hails from
North Carolina.

They all met while taking film courses at the University
of North Carolina School of the Arts. Since then,
they've pretty much stayed together. The team made
“The Foot Fist Way” in 2004 which caught the attention
of producers Will Ferrell and Adam McKay.

McBride went on to shoot “Tropic Thunder” with Ben
Stiller but made “Pineapple Express” with another
UNCSA grad, David Gordon Green.

For “Eastbound & Down,” the whole team came
together including Ferrell and McKay whose company,
Gary Sanchez Productions is producing the series,
and Green who is directing.

Of course, all these Southern boys ended up filming,
where else, but in the South.

“We shot the pilot last summer here and then | think
HBO had dug everything in Wilmington and liked the
experience of working here. They actually suggested
them working here,” said McBride.
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It's likely the executives at HBO knew that
watching a hometown boy miserably fail in every
aspect of his life is, in itself, not necessarily very
funny. But you have to know Kenny.

“He’'s a man with absolutely no sensor,” said
Jennifer Irwin during an interview earlier this
month.

Her character, Cassie, is Kenny's seemingly
perfect sister-in-law who has to live with this
Neanderthal in her house while he looks for his
own place. Some might describe Kenny as crude,
insensitive, egotistical, narcissistic, vain and self-
destructive. But, Irwin said, at the same time, he’s
kind of lovable.

“You grow to love him despite how horrible he is,”
she said.

Locals will notice plenty of Wilmington locations in
the six-episode series — The Liquid Room, Blue
Post Billiards, Legion Stadium, Greenfield Lake,
New Centre Commons, Eastwood Road and
Schaeffer BMW.

The dealership shots are purely “Wilmington.”
That was one of the few filming days that Ferrell,
the executive producer, made a cameo
appearance as Ashley Scheaffer.

So what was it like filming a Southern series with a
Southern crew and a Southern storyline?

First Camera Assistant Derek Smith, a local crew
member who helped film the pilot as well as the
other episodes of the show, said it made the
atmosphere on set pretty relaxed.

“As far as the working experience goes, it was
great. It's a great group of people,” he said. “I think
everybody would agree it was pretty funny on set.”

Of course, not everyone was from around here.
Irwin is Canadian and she had a few discoveries
to make on her first visit to the Port City.

She and her two young children visited the
Wilmington  Children’s Museum, the N.C.
Aquarium at Fort Fisher and Airlie Gardens.

She also got a little taste of the South.

“Everyone on set, all the crew, kept saying, ‘Try
Chick-fil-A.” And I'm from Canada and I've never
experienced it before. And | kind of thought they
were, you know, a little over-rated the first time,”
said Irwin between fits of laughter. “By the end, it
was sort of an uncomfortable affection for Chick-
fil-A. | had it for breakfast, lunch and dinner, and
put on 15 pounds . . . (Wilmington’s) not a huge
city but they have incredible restaurants. And |
went to every single one. Like three or four times.”

John Hawkes, who plays her husband (and
Kenny's brother) Dustin Powers, is from
Minnesota. He discovered Wilmington’s music
scene. Hawkes plays in the band King Straggler
and took a break from filming long enough to
catch an act at The Whiskey.

All the actors mentioned how nice it was to stay at
Wrightsville Beach during the off-season.

“That was a dream. I'd never gotten to wake up in
the morning and look at the ocean like that,”
Hawkes said.




Eno Short Division Update

Gods of Society

There was considerable sound difficulties. Kevin
Ashmont has trudged through those problems and
decided we do not need voice overs. He hopes to
deliver the final version prior to the end of June.

The Shoebox

The original footage was recently found. This was
originally titled Forced to Protect. This footage will
be delivered to Travis Johnson an editor for post
production. We may have this complete by end of
June.

The Last Breakfast
Director is Aravind Ragupathi. We are only
waiting for sound tracks now.

BMW

The three completed BMW tv spec ads are
complete an on the YouTube Channel - ERMPTV.
They are excellent. Please view them and
comment.

NASA/JPL Project

The first song by Feeding the Fire about the SUN
is complete and on our YouTube Channel -
ERMPTV. Editor Michael Elliott completed the
Feeding the Fire project. The second song shot
by Matteo LaMuralia at Kings Theatre in Raleigh is
by the band BUS. Both are ready now for
animation work.

Forced to Protect - Three Shorts

The production is still a go. The picture cut has
been done. We are just waiting on sound and
music. | passed off all three episodes to our music
composer last week and talked to him this
weekend. So far, he is composing the first episode
and then work on the others in 2 week intervals. |
have also redone all the gamblers VO's with
another actor. We have one more session to finish
up on improving episode 3's "the Gamblers
dialogue". Episodes 1 and 2 original dialogue and
improve dialogue is done and getting inputted by
our editor. We have had A LOT of problems with
sound. So to fix this problem | am getting a new
sound FX editor from NCSA, Joe Morganton. He
will start with episode 1 and go from there.
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Eno Pubcaste r Newsletter
Mission Statement

Purpose

The Eno Pubcaster Newsletter aims to promote and enhance the
profession growth and development of Eno River Media
Production (ERMP) members and the television and film industry,
by providing a vehicle for addressing pertinent issues as well as
disseminating information of interest to ERMP members and
digital video supporters.

The Eno Pubcaster Newsletter is committed to promoting,
encouraging, and increasing diversity within ERMP and
throughout the field of digital video production. Mindful of such
commitment, the Newsletter strives to promote, nurture, and
enhance the professional development of not only ERMP
members but of digital video production professionals as a whole.

Audience

The primary readership of the Eno Pubcaster Newsletter
comprises members of ERMP as well as potential members.
Readers are digital video production professionals as well as
colleagues who share interests in and concerns about diversity in
our profession, particularly with respect to issues affecting digital
video production worldwide.

Vision

The Eno Pubcaster Newsletter contributes to ERMP by
addressing concerns that affect an underrepresented yet
significant segment of the television and film industry: digital
video production. Accordingly, the Newsletter will further our
objectives by:

1. offering articles that aim to promote issues that affect
professionals utilizing digital video production,

2. keeping ERMP members abreast of television and film
industry business and significant activities of ERMP
members,

3. informing ERMP members of professional opportunities.

Call for Newsletter Submissions

The Eno Pubcaster announces a call for submissions for its
bimonthly newsletter. Articles on topics related to issues and
concerns of our membership are welcome.

Submission Guidelines
* Atrticles should be no longer than 900 words in length.
e Include hyperlinks when useful.

Since our newsletter is an electronic publication, certain basic
guidelines set forth by ERMP should be followed:

Use half the words you would in print.
Keep sentences to no more the 16 words.
Keep paragraphs short.
Follow the style guidelines in the Publications Manual of
America

Please attach submissions to an e-mail message and send them
to the current editor:

Anthony Dowling

admin@ermp.tv




Ways to Support ERMP

There are other exciting ways in which you can engage
your family or business in the adventures of ERMP while
enjoying the benefits of our programs:

Gifts of Cash

Using your check or credit card, unrestricted gifts are used
where the need is greatest. Your gift may be directed to
specific programs or services. Multi-year pledges are a
convenient way to achieve your personal goals for support
of projects and programs.

Bequests

Leave a lasting legacy that benefits the members of
ERMP by remembering us in your will. Bequests may be
in the form of real estate, property, or cash.

Matching Gifts

Check with your employer — many companies will match
employee contributions to ERMP. Send the form with your
gift and we will process the corporate match on your
behalf.

Appreciated Securities
Gifts of publicly traded stocks enjoy special tax benefits.
We stand ready to work with you.

Real Property
Real property can be given as an outright gift or by
bequest.

Endowments

Honor the memory of someone special and perpetually
generate income to support an area of ERMP. Named
funds may be established with multi-year gifts.

Corporate Giving

ERMP reflects a strong relationship with the business
community. Consider a gift or sponsorship for one of our
ERMP Divisions; it's an excellent way to demonstrate your
commitment to the community and ERMP.

Life Insurance
Consider the number of ways to make a gift of life
insurance.

As nice as the experience was, however, Hawkes
warned his mother that she might not like some of
the foul language. It's even more pronounced than
dialogue on another HBO series he worked on,
“Deadwood.” His mom liked that one.

But Hawkes says he hopes viewers give
“Eastbound” a few episodes before they make a
hard and fast decision about whether they like it.

All the actors interviewed agreed it's pretty funny.

“l don't really know what’s going to end up on the
screen,” said Irwin. “They put down the first scene
as-written. And they do a lot of improv. Which is
always the most fun for any actor. You don't really
get a chance to do that very often on TV, yeah this
was an amazing opportunity to do that. And they're
so good too. There’s bad improv and there’s
people who are just naturally funny. We had a
blast.”

Amy Hotz: 343-2099

Super Bowl Commercials - Recap
Author: Lorraine Messina
lorrainemessina.com and lorrainemessina.blogspot.com

Did you watch the pre-game and the pre-pre-game and
the pre-pre-pre-pre...game Super Bowl Shows? How
about the commercials that want you to believe if you
have a pimple on the end of your nose you shouldn't
leave the house? Then there are the Super Bowl
interview questions:

Do you bring a toughness to your team?
How does it make you feel?
What are your emotions going to be?

Of course there are the Super Bowl commercials. Here's
the recap:

E-Trade commercial with the Baby - Very Cute
Denny's commercial - Very Creative
Bud Light - Most Talked About

M.C. Center for Monprofis




Film festival with no pretense
Good or bad, TNM! fest serves up movies
By Craig D. Lindsey, Staff Writer

Nick Karner thought it would be easy.

The Connecticut-born, Raleigh-based actor and
filmmaker had a simple plan. He would launch a film
festival that let filmmakers show off their worst films. Bad
acting, bad dialogue, bad camera work, bad production
values, bad filmmaking overall -- if a film had any or all of
this, he wanted to see it. He would call it the That's Not
Mine! Film Festival.

He only received four submissions.

Unfortunately, Karner didn't take into account that there
are filmmakers out there who aren't humble or self-
deprecating enough to cop to making bad films.

"l kinda realized after | put up the Web site," says Karner,
26. "l was like, "You know what? | don't think people want
to admit that they've made bad films.'

"Some people just don't wanna admit it. | do, but that's
just because | make so many of them, at such a fast clip,
that | just gotta toss them away, you know."

Karner also thought that some filmmakers may worry that
admitting to making a bad film might keep them from
getting jobs later.

"The idea of people knowing that you have made bad
films, | think, could actually hurt someone's career," he
says.

"And that was something that popped in my head. |
realized that if I'm celebrating somebody's bad film,
somebody else might say, 'Oh, he made a bad film? |
don't wanna hire this guy!""

But Karner wasn't going to let this setback keep him from
showing some films.

He revised the criteria of his festival, now called the TNM!
Film Festival. (The name shortening was inspired by the
last "Teenage Mutant Ninja Turtles" movie, which was
titted "TMNT.") It would now be an anything-goes film
event. Filmmakers wouldn't have to pay submission fees.
If they had something, anything, to show, they could just
send it in.

His submissions ballooned from four to about 50
"because | told everyone, 'Look, Il screen
everything," he says. "But unfortunately, everybody
took that to heart and sent me, like, three or four
films each."

For the next two nights, Karner played 28 short
films at the Common Ground Theatre in Durham.
While many of them are from the Triangle

(Carrboro resident Nic Beery has two films on the
bill this evening), there are also a bunch from
outside contributors (several shorts from California's
all-girl slasher-flick cligue The Chainsaw Mafia will
also be shown tonight).

Along with starring in a couple of student films,
Karner will show a film of his own. Called "Heinz 'n
Me," it was a favorite when it played at N.C. State
University's Pinwheel Film Festival last year. Says
Karner, "I don't know if it was just because there
happened to be a student from N.C. State in the film
or something, or people just found a big, large man
jumping, dancing around with a ketchup bottle to be
funny."

Because there are no submission fees and the
event is free (many of the filmmakers are likely to
attend, and Karner didn't feel right charging them to
see their own movies), he is practically coming out
of pocket to put this event together.

He will ask for donations, which could help him rent
the theater again and screen more of the films he
received.

"l just hope people don't come expecting something
really grandiose," he says, "when | just want it to be
a nice evening for everybody to relax and hang out
and watch films."

. -

And who knows, if flmmakers get really comfortable
with Karner and his new festival, perhaps they'll let
their guard down and submit movies that really
blow!

craig.lindsey@newsobserver.com, (919) 829-4760
or blogs.newsobserver.com/unclecrizzle.




Role of movie mecca subsidies is complex
New Mexico a model of film industry growth;
critics pan Michigan's level of incentives
BY JOHN GALLAGHER ¢ FREE PRESS BUSINESS
WRITER »

If Michigan wants to know what the movie industry can do
for its image, look to New Mexico.

The southwestern state created film incentives in 2002
similar to what Michigan approved last year. And just as
Michigan has hosted a surge in movie productions, New
Mexico saw a huge boost in movies shot there in recent
years, including 2008's Oscar winner "No Country for Old
Men."

Jon Hendry, a union official representing movie industry
workers in New Mexico, said his state's new identity as a
film mecca has done wonders.

"Five years ago in New Mexico, people thought we were
hicks in the sticks,” he said last week. "We were known
for the worst educational system in the country. Since we
started making movies, you should see the tourism.
People said, 'Wow, | didn't know New Mexico looked like
that, | didn't know people were that clever." We all feel
great about that."

Lisa Strout, director of the New Mexico Film Office, which
helps Hollywood work in the state, agreed. "Are there
some ancillary benefits like tourism and stuff like that?
Absolutely," she said last week.

Shooting straight

But before Michigan celebrates too quickly its status as a
Third Coast movie mecca, Hendry and Strout offered
some blunt advice: Revise Michigan's film incentives to
apply only to movie workers who actually live in the state.

New Mexico offers a 25% rebate on labor costs for
workers who live in the state, but not for out-of-state
workers who come in temporarily. Michigan rebates
production costs of 30% regardless of residency and up to
42% for workers who actually live in Michigan.

"In Michigan for some strange reason you guys are
rebating the people they bring in, and that's not going to
help you,” said Hendry, business agent for the
International Alliance of Theatrical and Stage Employees,
Local 480 in Santa Fe. "That's not long-term economic
development. My local went from 75 members to 1,400
members during this period of time, and it's all based on
you have to literally move here." Hendry drafted part of
New Mexico's film-incentives law.

"All you're doing is giving money to Hollywood," he said of
Michigan's incentives. "God bless 'em, they need it and
I'm really happy you're giving it to them, but it's not going
to build a sustainable business. Don't you need jobs in
Michigan? Then don't be paying money to Californians
and Texans and everybody else to come there and work.
It doesn't make any sense."

Janet Lockwood, director of the Michigan Film Office,
replied that Michigan doesn't have enough production
workers living in the state yet and so must lure crews with
hefty incentives. Eventually, more will move to Michigan
and the problem will work itself out, she said.

"We're only two crews deep now," Lockwood said Friday.
"It was very good to incentivize out-of-state crews for
30%. | think it's a smart thing to do. In time, no one will
hire out-of-state crews, but right now | think it's a good
marketing tool. It will work itself out but right now we need
those folks here."

In Michigan, a lively debate centers on whether the state
is paying too much to induce filmmakers to work in the
state.

Some, like Charles Ballard, an economist at Michigan
State University, say the trade-off is probably worth it.

"A vibrant arts-and-culture scene is very important to
attracting and retaining talented young people,” he said.
"If these film projects can help us to project a hipper and
more vibrant image to the world, they are a step in the
right direction."

But critics say a Michigan-made hit like Clint Eastwood's
"Gran Torino" notwithstanding, the state's film subsidies
are a money-loser, that business owners get stuck paying
the tab.

"We're just robbing the business Peter to pay the
filmmaker Paul," said Michael LaFaive, a fiscal analyst
with the Mackinac Center for Public Policy, a free-market
think tank based in Midland.

Judging the value of Michigan's film subsidies has been
complicated by the refusal of the Michigan Film Office to
release specific figures on subsidies paid to
moviemakers. Lockwood, director of the film office, cites
privacy concerns and the request of flmmakers to protect
proprietary data.

She raves about effort

But Lockwood enthusiastically supports the subsidies,
estimating that they will boost Michigan's filmmaking
workforce from perhaps 5,000 now to perhaps 15,000 in
the future, not counting spin-off jobs and tourism benefits.

Those spin-offs will boost everything from caterers and
unionized carpenters to dry-cleaners and limo drivers, she
said. "It could increase other outside businesses because
the film business doesn't do it alone," she said.

One way to judge the economics of Michigan's subsidies
is to look at what happened in New Mexico. The number
of movies shot in New Mexico has grown from seven in
2003 to 30 in 2007, including "3:10 to Yuma" and "No
Country for Old Men."




In a report produced for the New Mexico Film Office by
the accounting firm Ernst & Young released in January,
auditors said New Mexico takes in 94 cents in state tax
revenue for every dollar paid out in subsides to
filmmakers, indicating a net loss to the state. But when
tax revenues to local governments are added, the tax
receipts total $1.50 for every dollar of state subsidies.

Moreover, Ernst & Young saw benefits to the state and
its residents beyond the tax revenues. Direct and
spinoff jobs created from filmmaking in New Mexico in
2007 totaled more than 9,200. Tourism got a boost
because, as Lockwood said of Michigan's efforts,
"People come to see where movies are made."

Patrick Anderson, an East Lansing-based economic
consultant, said he is skeptical.

"The biggest problem with the program is the false hope
that Hollywood will change our image," he said. "We
have to change the reality before our image changes.”

Contact JOHN GALLAGHER at
gallagher@freepress.com.

The Predictability of Reality Shows
Author: Lorraine Messina

lorrainemessina.com

In your weekly schedule of TV programming there is
probably a reality show that you watch. | have to
confess that reality show challenges are particularly
interesting to me. The results of contests can be
unpredictable yet there has become a predictability to
these type of TV shows. When you watch a lot of
reality programming you will see what | am talking
about. Here are a few funny plot situations that are
causing reality shows to become so predictable:

Passing the design supplies and or food to the
next designer and or chef.

This of course is meant to trip up the
designers or chefs. So we watch a whole
show about how each designer or chef finds
the other designer's design choices or food
choices unappealing. Basically, create a bad
visual of you competitor.

Pop quizzes
Designers or chefs are stretched to their

physical and mental limits with the pop quiz. A
lot of complaining goes on at pop quizzes.

The missing model or assistant that got sick.

We watch what our designers or chefs really
think about their assistants. Believe me it can

get pretty ugly.

The impossible client or food critic.

We get to see how our designers or chefs
can't hold their tongue. There is no better
way to bring more business to you when
the Reality show ends than to cut up your
customers. A real insight into the
customer service skills of our designers or
chefs.

The consultant with good or bad advice.

The designers or chefs let us know how
good they think the advice is from a
consultant that has 30 plus years
experience compared to their 2 years of
experience.  Apparently designers or
chefs never realize that the consultant will
be judging their final contest on the show.
Making nice to the consultant is a good
thing but no matter how many Reality
shows you watch no one seems to get
this right.

The designers or chefs share their family
or medical issues with us. Even thou we
have our own share of family and or
medical issues it is nice for the designers
or chefs to share their problems with us
too. These problems can be unfortunate
but maybe designers or chefs get free
advice via Email. Definitely a cost cutting
measure on their part.

Everyone run for the supplies!

We watch designers or chefs run for their
supplies often tripping over each other.
There is no better entertainment than to
watch a bunch of designers or chefs trip
over each other. Something like Saturday
night football except the football players
get paid more. Come to think of it this is
probably a cost cutting measure on the
part of the Reality show producers. You
get the same action as you would in a
football game without having to pay the
players millions of dollars. They do it for
free! Why didn't | think of this!

The judges make their decision on who is
so blessed to stay on the show after
picking apart each designer or chef's
performance.




| must say this is my favorite part of the show.
The judges find someone whose performance
they really dislike and then elect them to stay
on the show for another round. Something
like attending your performance review with
your boss. Ahhh, it brings back such good
memories. In any event we get to watch what
the designers or chefs think about the judges
who have 30 plus years of experience
compared to their 2 years of experience. Who
gets the final knock out punch or in the case of
Reality show contests the final verbal jab?
Only the ratings will tell us for sure.

Since 1996, Reel Carolina, Journal of Film & Video has
become the premiere source for film-related news in the
Carolinas. Based out of Wilmington, NC, this information-
packed bi-monthly publication includes the latest news on
upcoming and existing productions, film festivals, workshops
and classes, studio events, and countless other film-related
"happenings" throughout the Carolinas.

Reel Carolina also includes interviews with the directors,
producers, and the cast and crew members involved in area
productions. RC's bi-monthly "features" include EUE/Screen
Gems Studio Clips (the studio's updated news), On Location
In SC (covering productions), Lagniappe (local and regional
news & notes), Production Notes (lists the Carolinas existing
& upcoming production info), and Film Festival Roundups.

Eno Pubcaster strongly recommends all our readers to
please subscribe to this publication for all the news you can
handle about the television and film industry in the Carolinas.
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New Lawyer in Town!

William Chandler Vatavuk, General Counsel for ERMP, just
recently passed the North Carolina bar exam and is now a
licensed attorney in North Carolina. He also opened a law
office at 3020 Picket Rd, Suite 421 in Durham, NC. He
specializes in: civil rights law, constitutional law, criminal law,
and media/entertainment law. If you are in need of legal
services, please call him at (919) 699-3337.

How to Volunteer with ERMP
Email your name, mailing address, all phone
numbers and birthdate (MM/DD/YY) to the email
below: for inclusion into the
ERMP database.

Email admin@ermp.tv 4 days after sending first
email to request verification that you were entered
into the ERMP database.

We are very excited when a new volunteer
becomes involved. Please enjoy ERMP and
through your participation, you help shape OUR
organization.

Eno River Media Production
PO Box 21377
Durham, NC 27703-2232

I

productions

www.ermp.tv




Review: Taken
By Jessica Kemper

Kicking butt and still not taking names. That's how
Liam Neeson does it in this kidnapping thriller. A brief
but violent film, this is the main attraction.

Neeson stars as a divorced father who has retired from
his job as a government “preventer” in an effort to
spend more time with his 17 year-old daughter, played
by Maggie Grace. The trouble starts when she asks to
take a trip to Europe with her best friend, unsupervised.
Of course, when he lets down his protective guard and
allows her to take the trip, one knows she is doomed.

Apparently, there is a group of Albanian gangsters
running an underground business of kidnapping
tourists, and either selling them or turning them into
drug-addicted prostitutes.  Neeson, through some
amazingly fast and accurate investigating, is able to
find out who has taken his daughter and in what city.
But, he only has 96 hours to find her, and a lot of
people standing in his way.

The main reason to recommend this film is for the
action scenes. Neeson’s character, as it turns out, can
fight with almost superhuman agility and speed. He
takes on one man after another, not ashamed to
dispatch the occasional innocent bystander. The fight
scenes are impressive, if a little difficult to believe. I've
always preferred hand to hand combat in action flicks
over bombs and guns, and this film certainly delivers in
this respect.

In addition, Neeson gives a suitably intense and
determined performance. You believe his desperation
to find his daughter, and the fight scenes are so well
choreographed, you almost believe his character is
really this tough. Unfortunately, some of Neeson’s
actions throughout the film, such as the unnecessarily
high body count he leaves behind, make it a little
difficult to root for him.

However, the action and Neeson's performance are
about all that makes this movie particularly special.
The plot has a shortage of twists and turns. Like most
action films, the implausible escapes and the excessive
body count makes things a little ridiculous at times.
However, Taken is taut, fast-paced, and gets it's job
done. Sometimes, especially in the action genre, that
works just fine.

Movie Review: Valkyrie
Reviewer: Lorraine Messina
lorrainemessina.com

Directed by Bryan Singer
Written by Christopher McQuarrie

Tom Cruise stars as Colonel Claus von Stauffenberg in
Valkyrie.

Valkyrie is based on a true story which reenacts a failed
assassination attempt by German officers to kill Hitler, take
over the government and end WWII on July 20, 1944. The
movie comes very close to its historical portrayal of this
event. Even if you are familiar with the outcome of the story
this movie will still keep you in suspense. It definitely kept
my attention through out the entire movie. It is a real heart
pumper.

I loved the historical places that were filmed in Germany.
The scenery was just beautiful. An interesting note about
the movie is the desert scene that you see displayed above
was actually added to the movie late in production. There
was a lot of talk about the release date changing and
speculation that the movie was having problems. Changing
the release date was made so more of the story could be
told in the movie. Funny how changing release dates can
cause a lot of negative gossip about a movie.

There also has been a lot of talk about the lack of German
accents in the movie. This was a decision that the director
made. Mr. Singer felt that adding German accents would
just make the movie less authentic. You would have had
English actors doing bad German accents. It would have
taken your focus away from the suspense of the movie. |
would have to agree with Mr. Singer on that.




The acting in the movie was great. Tom Cruise played
Colonel Claus von Stauffenberg.
played Major General Henning von Tresckow.
played General Friedrich Olbricht.
played General Friedrich Fromm.
played Nina Von Stauffenberg Colonel
Claus von Stauffenberg’s wife. The only qualm | had
about the movie was concerning the acting provided
by Mr. Cruise. His portrayal of Colonel Claus von
Stauffenberg wasn't intense enough for me. It really
didn’t stand out. | think Mr. Cruise put the patch on his
eye thinking it would get him an Oscar win like it did
for John Wayne. | think it isn’t in the cards.

Like | said earlier this movie will really get your heart
pumping. The movie does a good job representing
the historical period.

March 2, 2009
A BILL TO BE ENTITLED
AN ACT TO EXPAND THE CREDIT FOR
QUALIFYING EXPENSES OF A
PRODUCTION COMPANY.

The General Assembly of North Carolina enacts:

SECTION 1. G.S. 105-130.47(b) reads as rewritten:
"(b) Credit. — A taxpayer that is a production company
and has qualifying expenses of at least two hundred
fifty thousand dollars ($250,000) with respect to a
production is allowed a credit against the taxes
imposed by this Part equal to fifteen percent
(15%)twenty-five percent (25%) of the production
company's qualifying expenses. For the purposes of
this section, in the case of an episodic television
series, an entire season of episodes is one production.

The credit is computed based on all of the taxpayer's
qualifying expenses incurred with respect to the
production, not just the qualifying expenses incurred
during the taxable year."

SECTION 2. G.S. 105-151.29(b) reads as rewritten:
"(b) Credit. — A taxpayer that is a production company
and has qualifying expenses of at least two hundred
fifty thousand dollars ($250,000) with respect to a
production is allowed a credit against the taxes
imposed by this Part equal to fifteen percent
(15%)twenty-five percent (25%) of the production
company's qualifying expenses. For the purposes of
this section, in the case of an episodic television
series, an entire season of episodes is one production.
The credit is computed based on all of the taxpayer's
qualifying expenses incurred with respect to the
production, not just the qualifying expenses incurred
during the taxable year."

SECTION 3. This act is effective for taxable years
beginning on or after January 1, 2009.

Best Places to Live in 2009
The 25 best cities in the U.S. to ride it out as an
independent moviemaker this year
by MovieMaker Staff

Recession. Gas prices. Cost of living. Food prices.
Unemployment rate. Home values. Median salary. Sub
prime crisis. Government bailout.

They're familiar phrases we read in the paper, see
splashed around the Internet and hear on the radio and
television all day, everyday. What's going to happen this
year? Will things get better with the new administration?
How will it all play out? And in the meantime, what's a
moviemaker to do? Maybe the most important thing,
whether you're just starting out or ready to make a
change, is to identify the most effective place to live.

Each year MM surveys the country to find the areas you'll
be happiest to call home if you call yourself a moviemaker.
This time we're doing things a little differently—first, by
opening up the playing field to 25 cities instead of 10 and,
second, by focusing on those places that offer the perfect
combination of employment opportunities, reasonable
costs of living, strong quality of life, affordable home prices
and, of course, financial incentives.

We arrived at the final list of 25 only after months of
research, interviews and calculations which, in this fast-
changing economy, were particularly challenging. We got
there by using a formula into which we fed the following
data: Cost of living, average salary, unemployment rate,
job growth, median home price and crime rate. Next, we
added in the number of film schools, festivals, movie-
related vendors and local movie theaters. We then
factored in the current production scene, i.e. production
days, size of talent pool. Extra credit was given for cities
doing something unique—like special “green” efforts.
Finally, we tallied in the financial incentives for shooting in
a particular area.

While incentives have always been an important part of
our rankings, they were a more complicated matter in this
year's survey, as many cities are considering reducing or
eliminating incentives in an effort to reflect these uncertain
times. On the other hand, places such as Michigan, which
recently announced the nation’s most aggressive incentive
plan, found their way onto the list for the first time because
of these cost benefits.




The end result is a list of 25 cities nationwide—some of
them expected (Austin, Albuquerque), some of them
surprising (Boise, Des Moines)—that offer moviemakers
the best all-around chance of finding success with their
art during these tough economic times.

Here, then, is MM’s ninth annual ranking of the country’s
top movie cities:

. Chicago, IL

. Atlanta, GA

. New York, NY

. Shreveport, LA

. Albuquerque, NM
. Boston, MA

. Stamford, CT

. Memphis, TN

. Milwaukee, WI
10. Austin, TX

11. Detroit, Ml

12. Miami, FL

13. Seattle, WA

14. Portland, OR
15. Philadelphia, PA
16. Sedona, AZ

17. Salt Lake City, UT
18. Wilmington, NC
19. Boise, ID

20. Denver, CO

21. Bozeman, MT
22. Wichita, KS

23. San Diego, CA
24. Richmond, VA
25. Des Moines, 1A

O©CO~NOOTAWNPE

Honorable Mentions:
*San Antonio, TX
*Lexington, KY
*Sheridan, WY
*Baltimore, MD
*Portsmouth, NH

Tar Heel Films
Tar Heel Films allows North Carolina flmmakers to post
jobs, work availability, movie premieres, tips, production
news and other items that is of interest to the NC film
community.

Tar Heel Films is the leading North Carolina film
production news and information portal.

Please contact us:

Tar Heel Films

P.O. Box 5986

Winston-Salem, NC 27113

A new breed of North Carolina news blogging has hit
the Internet: NC Scoop

NC Scoop brings to its viewers a certain twist to the traditional
“norm” of blogging in the form of video media. NC Scoop puts
immense focus on forming local news and entertainment stories
to its viewers by means of on-the-scene reporting captured on
film. Stories covered spread from a broad range of news
concerning — but not limited to -- public transit, business closures
and openings, urban development; to entertainment bordering
the lines of giving the top “Scoop” of places to go for certain
activities in the area, local music venues, celebrations and
festivals; and even stretching so far as to show coverage on
exclusive stories that those at NC Scoop investigate on to bring
to North Carolina special reports. One thing that ties all stories
together is that they all pertain to things involving North Carolina.

Currently, NC Scoop is putting its main focus on the capital city,
Raleigh and its neighboring towns, but plans are being made to
expand coverage to all over North Carolina! If you'd like to be a
part of the expansion in any way, you can e-mail us at:
NCScoop@gmail.com

Great news from Celtx HQ!
We've just released...

Celtx 2.0 -- Feature-rich, better performing and free.
Download free: http://celtx.com/download.html

Celtx Studios -- Powerful new way to store, manage and
collaborate on projects. In free beta until March 24. Visit:

No lost ground to overwrites, unintended changes or lost files.
Getunlimited access to every version of every project. Manage
projects and stay on top of workflow. View recent activity and
project status at a glance, plus edit projects immediately.
Reduce the need for emails and costly meetings. Share projects
with one click and easily manage team contributions.

Keep everybody informed. Create private project webviews for
collaborators, producers, financers and others. Save money. Fix
it in Pre. Start out better prepared and have fewer costly
oversights and mistakes on set.




Will the recession change movies?
By John D. Sutter

(CNN) -- Movie ticket sales are way up in this down
economy.

Seem counterintuitive?

Observers say struggling people are looking for a $10,
two-hour escape.

"The movies offer a way to go not only outside of your
house, but to a whole different world -- and that's very
appealing right now," said Paul Dergarabedian, a box
office analyst at Hollywood.com.

Audiences are going along for that ride in record
numbers. Gross movie ticket sales to this weekend
were up 18.8 percent over the same period last year, to
$1.66 billion, according to BoxOfficeMojo.com. Box
offices saw their best January in history this year, with
more than $1 billion in gross sales.

Jeremy Kay, a blogger for the UK newspaper The
Guardian, used that news to predict that this will be the
biggest year for ticket earnings in the history of
Hollywood.

"If you look at what's coming up over the next 10
months it seems reasonable to assume this year will be
the biggest we've seen," he wrote on the site's film blog.

Analysts say the recession also is likely to affect the
types of movies being made by Hollywood, how they're
made and what will succeed.

Based on recent successes, there's evidence to
suggest studios will continue to focus on comedies and
action films.

Don't Miss

* Special coverage: Academy Awards
* At Oscars, some celebrity freebies to be less blingy
* Struggling filmmakers do what they have to do

Of the top five top-grossing movies of 2009, three --
"Mall Cop," "He's Just Not That into You" and "Bride
Wars" -- are comedies. One, "Hotel for Dogs," is a
family movie, and "Taken," so far the No. 2 film in terms
of sales, is an action film about a kidnapping.

And films such as "Mall Cop" are winning big with
viewers despite some scorn from critics. The film, which
stars Kevin James as a crime-fighting, Segway-riding
security guard, is so far the No. 1 grossing film of the
year, with an estimated $121.4 million in sales since it
opened in mid-January.

'You lose where you are'

But films like "Mall Cop" could succeed in any financial
climate, said Jeanine Basinger, a film historian and
chairwoman of the film studies department at Wesleyan
University in Connecticut.

People always have turned to movies during hard times,
Basinger said, but it's oversimplifying to say light or funny
narratives will succeed in a recession and serious subject
matter won't.

"Films are a good form of entertainment during a recession
because you can sit back and -- sad or happy -- you lose
where you are and you go into the movie," she said.

It's also difficult to say whether certain types of films will be
made because of the recession, she said. It can take years
for a movie to make it from studio approval to theaters --
and in that time, a lot can change.

There's no better recent example of this than "Confessions
of a Shopaholic," Dergarabedian said.

The movie was based on a successful series of books, the
first of which came out in 2000, at the height of the dot-
com boom. But the film -- with a trailer that shows a
spendthrift young woman piling up credit card debt until
her card is declined at a high-end boutique -- opened with
a disappointing $15.07 million on Presidents Day
weekend.

The film didn't work because it hit too close to home with
viewers, Dergarabedian said.

He says only movies that turn away from financial realities
will succeed during the recession. His case in point:
"Friday the 13th," a slasher remake, earned a gross
$40.57 million the same weekend "Confessions of a
Shopaholic" debuted, according to BoxOfficeMojo.com.

"If Jason is scaring the crap out of you, you can't really be
thinking about your mortgage, you know?" Dergarabedian
said.

Going to 'serious downer movies'

Basinger disagrees. During the Great Depression and
World War |II, films were true to current events and
succeeded with viewers, she said.

People sought escapist fare during those times, she said,
but they also "went to serious downer movies about the
situation they were in, too, because they were trying to
understand them."

Other analysts look further back into history for evidence
that hard times could stir up creativity in the film industry.

In the same way the Great Depression sparked creativity
and influenced the Golden Age of film, today's filmmakers
may use hard times for inspiration, said Erin Trahan,
managing editor at The Independent magazine, which
covers the indie film industry.

"There may be a burst of quality of products, in a way," she
said. "Anytime there's financial stress, people become
more creative."




The cost of making films is down, she said, which may
lead to some ambitious projects. But, she added, people
who already have made fiims may have a hard time
getting them distributed.

'Depression proof'

But Gerald Peary, a documentary filmmaker and critic in
Boston, Massachusetts, said the recession means fewer
movies will be made.

"It's a romantic myth that having no money is good for
movie making," he said.

Peary said the recession will kick off an era of stupid
movies -- since those are the ones that are sure to
succeed with downtrodden audiences on smaller
budgets.

"The dumber the movie is, sometimes, the more money it
makes," he said. "Those movies are somehow both critic
proof and depression proof."

Basinger, the film historian, said it's too soon to identify
any firm trends involving movies and the recession
besides the fact that more people will go to see them.
Where they'll see them is up for debate. The venue may
be the theater, it may be on a cell phone, she said.

The recession, she added, is likely to speed up changes
in the way people view and create films. It's a healthy
process, she said.

"The history of the motion picture is a history of constantly
shifting venues; and here's what happens: Film never
dies, it keeps going," she said.

But she still sees the movie theater experience as the
cheapest and fullest way to abandon your troubles and
lose yourself in a story.

"Movies are a great form of escape because you enter a
darkened place and surrender to something that's bigger
than you," she said.

Warner Bros., maker of "Friday the 13th," is owned by
Time Warner, which is the parent company of CNN.

Basic Overview of International Production
Incentives "

Canada

The Canadian government said Thursday that it will
maintain the federal tax credit for visiting American and
foreign film and TV producers at its current level, even as
cash-strapped border-U.S. states consider pulling or
reducing their own tax incentives. "We're keeping the rate
as it is," federal heritage minister James Moore said at
the Prime Time conference for indie producers in Ottawa.
Moore added that Canada represents stability to the
major studios, in contrast to border U.S. regions like New
York state, which recently ran out of tax credit financing
altogether.

BRITISH COLUMBIA (BC)

To support growth and job creation in the BC film and
television industry, the BC government announced
legislative changes that remove all sunset clauses for
film and TV tax credits. The enhanced tax credit rates of
35% for the Film Incentive BC Credit and 25% for the
Production Services Tax Credit, as well as the regional,
distant location, film training and digital animation and
visual effects (DAVE) tax credit bonuses, have now
become permanent.

ONTARIO (ON)

To support growth and job creation in the Ontario film
and television industry, the Ontario government is
proposing legislative amendments that would remove
any sunset clauses for film and TV tax credits. This
measure would ensure that the enhanced tax credit rates
of 35% for the Ontario Film and Television Tax Credit
(OFTTC) and 25% for the Ontario Production Services
Tax Credit (OPSTC) would become permanent.




Eno Business

ERMP produces broadcast quality video programming. Pre-
production services ranging from conceptualization, scripting,
story boarding, casting, and location scouting. Production services
include electronic field production packages, audio, lighting,
producer, director, and production crew. ERMP also hosts
excellent post production services such as 3-D animation, 2-D
graphic animation, non-linear editing, mastering, MPEG
compression, DVD authoring, and duplication.

Our Services

Commercials, Infomercials and Public Service
Announcements

30 second commercials

1/2 hour infomercials

30 second to 1 minute Public Service Announcements

Instructional / Training Videos
Safety Training

New Hire Programs
Production Procedures

Product Marketing Videos
How-to Videos

Product Demonstrations
Sales Presentations

Corporate Image Building Videos
Team Building Seminars
Employee Recognition Programs
Company History

Corporate Events / Convention Videos

Company dinners, picnics, and awards programs
Annual corporate meetings

Contest winners of company bonus vacations
Industry conventions / seminars

Specialized Videos

Promotional & grant application reels
Video resumes

Political campaign ads

Rate Card

Commercial Spot Package

10 seconds starting at $499

15 seconds starting at $631

30 seconds starting at $865

60 seconds starting at $1,463

Infomercial 15 minute loop starting at $5,985
Infomercial entire 28:30 starting at $8,645

Animated Graphics
5 seconds starting at $87
10 seconds starting at $133

Editing and Shooting

Digital non-linear editing session $167 per hour
Location Video Shoot

$1,064 minimum

$1,463 full day (over 5 hours)

Changes to existing spot starting at $200
Tagging existing spot $133

Dubs

DVD $100
Beta SP $74
Mini DV $40
VHS $20

Pricing

Determining a price on what any given video project will cost
typically requires us to ask you quite a few questions regarding
your project. Please call us at 919-798-3514 to discuss your
needs.

Quotes are valid for 30 days.

Deposit

A deposit will be required to confirm all video projects. Such
deposit shall be equal to 50% of the cost of the total project.
Minimum deposit is $100.00. Deposit must be received within 48
hours after booking a project, but in no case later than five days
prior to the video taping event. ERMP management reserves the
right to waive the deposit requirement at its discretion. Video
project bookings for which ERMP has received no deposit shall be
subject to change or cancellation should management so decide,
without notice to client.

Cancellation

ERMP must receive notice of a client’s intent to cancel a video
project no later than 24 hours prior to said event. If notice is
received within 24 hours of the event, the client shall be liable for
$150.00. Client's deposit as stated above may be applied in
satisfaction of such liability.

Contact ERMP for a Quote

Anthony Dowling, Executive Producer

Eno River Media Production Corporation of America
P.O. Box 21377

Durham, North Carolina 27703-2232

Phone 919-798-3514

E-mail:

Countdown to Ten Year Anniversary

2008
October 01st - 181 Days Till Anniversary

November O1lst - 150 Days Till Anniversary

December O1st - 120 Days Till Anniversary

2009

January 01st - 89 Days Till Anniversary

February O1st - 58 Days Till Anniversary
March 01st - 29 Days Till Anniversary
March 30" - Ten Year Anniversary




Eno Short Division Update

Gods of Society
Completed

Story by: Robert Williams
Director: Adam Tate
Editor: Kevin Ashmont

The Shoebox

Completed

On ERMPTV YouTube Channel
Story by: Robert Williams
Director: Kris Bain

Editor: Travis Johnson

The Last Breakfast

Completed

On ERMPTV YouTube Channel
Story by: Chad Smith

Director: Aravind Ragupathi
Editor: Larry Gardner

BMW Spec Ads

Completed

On ERMPTV YouTube Channel
Stories by: Adam Tate
Director: Adam Tate

Editor: Aravind Ragupathi

Forced to Protect - Three Shorts
Completed

On ERMPTYV YouTube Channel
Story by: Kris Bain

Director: Kris Bain

Editor: Lillian Dawson

Rejects

Completed

On ERMPTV YouTube Channel

Story by: Josh Johnson and Myles Scott
Director: Josh Johnson

Editor: Josh Johnson

.
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NASA/JPL Project

The first song is by Feeding the Fire about the SUN.
The second song shot by Matteo LaMuralia at Kings
Theatre in Raleigh is by the band BUS. and is about
MARS. Both are in need of re-editing and
animation work.

Fair Use Policy

This newsletter /site contains copyrighted material the use
of which has not always been specifically authorized by
the copyright owner. We are making such material
available in our efforts to advance understanding of the
television and film industry of North Carolina, economic,
scientific, and social justice issues, etc. We believe this
constitutes a 'fair use' of any such copyrighted material as
provided for in section 107 of the US Copyright Law. In
accordance with Title 17 U.S.C. Section 107, the material
on this site is distributed without profit to those who have
expressed a prior interest in receiving the included
information for research and educational purposes. For
more information go to:
http://www.law.cornell.edu/uscode/17/107.shtml. If you
wish to use copyrighted material from this site for
purposes of your own that go beyond ‘fair use', you must
obtain permission from the copyright owner.

The Mission

Eno River Media Production strives to be the leader
of North Carolina's commercial digital video
production industry by providing an opportunity for
novice cast and crew to gain the necessary practical
experience and skills in field production to succeed
in the television and movie industry through
completion of assigned digital video projects for
distribution by American cablecast outlets.

Eno River Media Production projects promote and
support, through a variety of media, North Carolina's
unigue arts community, non-profit organizations and
the positive entrepreneurial spirit found in diverse
communities throughout our state.




NC State Flag
The North Carolina State Flag

On May 20, 1861, the day that the secession resolution was adopted by the state of North Carolina, an ordinance to adopt a state flag was
presented by Colonel John D. Whitford. A committee of seven was formed with Colonel Whitford appointed chairman. The original ordinance stated
that "...the flag of this State shall be a blue field with a white V thereon, and a star, encirling which shall be the words, "Sirgit astrum, May 20, 1775."

The design intended by this original description for the flag was never to be. Colonel Whitford and his committee consulted an artist from Raleigh,
William Jarl Browne, for advice. Mr. Browne prepared a model for a state flag and submitted it to the committee for approval. The "Browne" flag was
not at all like that described in the original proposal but was, nevertheless, approved by the North Carolina Convention on June 22, 1861.

The design provided by William Jarl Browne and adopted by the Convention was described as having a red field with two bars making up the fly; the
top one blue and the bottom bar white. Centered on the red field was a white five pointed star. Above the star, in a semi-circular mold, was the date
May 20, 1775 representing the much questioned "Mecklenburg Declaration of Independence." Below the star was the date, May 20, 1861
representing the date of North Carolina's secession from the union.

This flag was carried by the North Carolina Regiments, along with the Confederate colors, throughout the Civil War.
North Carolina state flag

After the war, North Carolina, like other secession states, adopted a revised design for their state flag. In March of 1865, a bill introduced by General
Johnstone Jones was passed and the design of the North Carolina State Flag changed for the last time.

The flag's field was changed from red to blue. The top bar of the fly was changed from blue to red. The gilt letters "N" and "C" were placed on either
side of the white star and gilt scrolls were added above and below the star. The scroll above still displays the date of the "Mecklenburg Declaration
of Independence" but the date displayed in black letters on the lower scroll displays April 12, 1776, the date of the "Halifax Resolves" instead of May
20, 1861, the date of secession.

“Guilford Courthouse Flag” is an example of the lack of uniformity in American flags during the revolutionary period as each group
chose which flag to be used as its standard. This flag has the unique elements of an elongated canton and blue stripes. It was
raised over the Guilford courthouse, North Carolina on March 15, 1781 under the leadership of General Greene whose militiamen
halted the British advance through the Carolinas and turned them back to the seaport towns. This was one of the bloodiest battles
of the long war with the British losing over a quarter of their troops. It was in this battle that Lord Cornwallis ordered his cannons to
fire on his own troops that were intermingled with the American troops.



