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2009 Full Frame Award Winners 
 
Durham, N.C., - April 5, 2009 -- The Full Frame Documentary Film 
Festival has announced the 2009 Festival award recipients. 
Winners are determined by juries consisting of members of the 
national filmmaking community. The 2009 awards were presented 
to the following films: 
 
Anne Dellinger Grand Jury Award - "Burma VJ - Reporting 
from a Closed Country" directed by Anders Østergaard 
Special Jury Award - "Unmistaken Child" directed by Nati Baratz 
Sponsored by Alpha Cine Labs, Seattle and cash award provided 
by Anne and Walter Dellinger. 
 
Full Frame Jury Award for Best Short - "12 Notes Down" 
directed by Andreas Koefoed 
Honorable Mention - "La Chirola" directed by Diego Mondaca 
Honorable Mention - "The Flying Shepherd" directed by Catalin 
Musat 
Sponsored by Eastman Kodak and cash award provided by Drs. 
Andrew and Barbra Rothschild. 
 
Center for Documentary Studies Filmmaker Award - "Burma 
VJ - Reporting from a Closed Country" directed by Anders 
Ø˜stergaard 
Sponsored by the Center for Documentary Studies at Duke 
University. This award honors a documentary artist whose work is 
a potential catalyst for education and change. 
 
The Charles E. Guggenheim Emerging Artist Award - "Voices 
from El-Sayed" directed by Oded Adomi Leshem 
Honorable Mention - "Unmistaken Child" directed by Nati Baratz 
Honorable Mention - "William Kunstler: Disturbing the Universe" 
directed by Sara Kunstler and Emily Kunstler 
Provided by the Charles E. Guggenheim family. This prize honors 
a first-time documentary feature director. 
 
Full Frame Audience Award - "The Way We Get By" directed by 
Aron Gaudet 
Sponsored by the Doc Arts Board of Directors.The Audience 
Award is determined by counting audience ballots filled out during 
the four day Festival. 
 
HBO Emerging Filmmaker Award - "Love on Delivery" directed 
by Janus Metz 
Honorable Mention - "45365" directed by Bill Ross and Turner 
Ross 
Honorable Mention - "California Company Town" directed by Lee 
Anne Schmitt 
Sponsored by HBO Documentary Films. This award honors first- or 
second-time feature filmmakers in both the director and producer 
roles. 
 
Full Frame Inspiration Award - "Unmistaken Child" directed by 
Nati Baratz 
Sponsored by the Hartley Film Foundation. This award is 
presented to the film that best exemplifies the value and relevance 
of world religions and spirituality. 
 
Full Frame President's Award - "Oil Blue" directed by Elli Rintala 
Sponsored by Duke University. Aimed at recognizing up-and-
coming filmmakers, this prize is awarded to the best student film. 

 

Full Frame / Working Films Award - "Burma VJ - Reporting from 
a Closed Country" directed by Anders Østergaard 
Sponsored by the Ettinger Foundation and Chicken & Egg Pictures 
and Working Films. This prize is awarded to the film that has the 
greatest potential for supporting serious grassroots organizing and 
social change. 
 
The Kathleen Bryan Edwards Award for Human Rights - 
"Shouting Fire: Stories from the Edge of Free Speech" directed 
by Liz Garbus 
Sponsored by the Julian Price Family Foundation. Award is 
presented to a film that addresses a significant human rights issue in 
the United States. 
 

 
 
 

Film Financing 
Increasing Your Chances Of Finding Film Investors In North 

Carolina 
James M. O'Brien III 

 
Almost all independent filmmakers understand that the difference 
between dream and reality is financing. Most local filmmakers also 
know that many wealthy people live throughout North Carolina. The 
fundamental problem facing most filmmakers in North Carolina, 
however, is figuring out how to get the people with money to invest 
in their films. Understanding what these potential investors want, 
and explaining how they get it, is the key to tapping into their 
resources. 
 
Not surprisingly, most investors want to earn a return on their 
investment. The filmmaker must convince the potential investor that 
his film has the potential to earn a profit and, more importantly, 
explain to the investor how the profit is made. Most investors are 
reluctant to invest in film because they do not understand the 
business--many think of filmmaking as frivolous or extremely risky. 
The filmmaker must persuade the investor to believe that, while the 
investment is indeed risky, it certainly is not frivolous--i.e., that it is a 
legitimate business investment. To do that, the filmmaker must treat 
his craft as a business and present the investment opportunity in the 
same manner as any other business person would. Investors are 
accustomed to seeing and reviewing professional-looking business 
plans and investment documents, and the filmmaker should provide 
similar materials. 
 
In order to convince an investor to part with his money, the 
filmmaker must understand all aspects of film financing, production 
and distribution. More importantly, though, the filmmaker must have 
the ability to explain to the investor how the filmmaking and 
distribution process works (that is, how the investor's money will be 
converted from cash into a movie and then into a greater amount of 
cash). For instance, the filmmaker should explain to the investor that 
most independent films are produced through limited partnerships or 
limited liability companies. In both, the investor's liability is limited to 
the amount of his investment and he will usually not be responsible 
for the partnership or company debts or other obligations. 
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The filmmaker should also explain that the producer or his 
production company will manage the partnership or company 
and will be responsible for all financial, production and creative 
decisions. The investor should understand that after he has 
contributed his capital, his input will be limited (especially on 
the creative side), but that the filmmaker will be attentive to his 
concerns. 

 
The filmmaker must also explain how the investment is 
returned. Customarily, before anyone else receives a dime, 
investors are repaid in full (called "recoupment") and receive a 
premium for the use of their money and the risk they have 
taken. These amounts are generally paid from the revenues 
derived from all sources of exploitation of the film. After the 
investors have recouped and received their premium, a 
revenue-sharing mechanism is activated. Revenue sharing can 
be structured so that, after recoupment and payment of the 
premium, the investors receive 70% of the net revenues and 
the producer receives 30% of the net revenues until the 
investors have received an additional 25% return; and, 
thereafter, the investors receive 30% of the net revenues and 
the producer receives 70%. While there is no set formula, the 
filmmaker must make an educated guess as to how much of a 
return the investors will want for putting their money at risk. 
 
Most of the pertinent information the filmmaker shares with his 
potential investors will be disclosed in a private placement 
memorandum or other offering document; this document 
should be thorough and professional. Remember, this is a 
business venture, and as such it deserves the same treatment 
as any other business undertaking. If the filmmaker treats his 
investors as business partners on a professional and 
knowledgeable level, the investors will respond similarly. 
 
If there are tax or other financial advantages to the investment, 
these should be pointed out to the investor. Most filmmakers 
know that film production companies can qualify as a Qualified 
Business Venture. The result is investors may receive a 25% 
credit against their North Carolina income taxes. This is a great 
incentive to investors and should be described as one of the 
benefits of investing in the film. 

 
Investors will also evaluate the production team to ensure that 
their money is in experienced hands. Because the filmmaker is 
responsible for all production and creative decisions, and the 
investor's input is limited after his money is invested, he must 
be comfortable with the production team skills and abilities. 
First-time filmmakers will have to convince investors that their 
inexperience should not prevent the investment from occurring. 
 

ERMP YouTube.Com Channels 
 
ERMP’s Main Youtube.com Channel  
http://www.youtube.com/user/ERMPTV 
Please subscribe! 
 
ERMP’s Main Channel for Festival Footage 
http://www.youtube.com/user/ERMPFestivalVi
deo 
Please subscribe! 
 
ERMP’s Animation Channel   
http://www.youtube.com/user/ERMPAnimation 

 

ERMP YouTube.Com Channels 
 
ERMP’s Talent Channel for Directors Casting 
Efforts 
http://www.youtube.com/user/ERMPTALENT 
 
ERMP’s Channel for Accessible Location 
Footage 
http://www.youtube.com/user/ERMPLocationVid
eo 
 
ERMP’s Channel for B Roll Sample Footage 
http://www.youtube.com/user/ERMPBRollVideo 
 

 
To do this, the first-timer should seek other team members with 
significant experience in their respective roles. The entire team 
must be able to work together and complement each others' 
strengths and weaknesses. For example, an accomplished 
director of photography will often bolster the skills of a first-time 
director. Also, the filmmaker should consult advisors who are 
knowledgeable in the film industry. An entertainment attorney 
or accountant involved in the film industry should be part of the 
production team. They can assist the filmmaker in explaining 
the complexities of a film investment and can help make sense 
of the processes involved in making motion pictures. The 
offering documents in a film private placement should include 
bios for each production team member describing the team 
members relevant industry experience. 
 
Distribution of the film is critical to its financial success and the 
filmmaker should have a distribution plan. The plan need not 
be formal, but should at least demonstrate to the investors that 
the filmmaker has thought about and understands how 
distribution works. Since many independent films are produced 
without distribution deals in place, and because distribution is 
vital to financial success, it is extremely important that the 
filmmaker educate the investor as to how the process works. 
Letters or other information from distributors that indicate a 
distributor may be interested in screening the film once it is 
complete are also helpful. 
 
In the simplest terms, filmmakers must educate investors about 
the film industry and, through that education, convince them 
that film investment in general, and their film in particular, is a 
viable opportunity. The effectiveness of the education will 
depend upon its presentation to investors, who, in turn, expect 
filmmakers to treat their art as a business. Investors are 
accustomed to seeing business plans, private placement 
documents, financial projections, budgets and other hard 
information. But filmmakers must go even further. Filmmakers 
must explain how the industry works, how money is spent, how 
money is earned, what the risks are and what the advantages 
are. 
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Eno Short Division Update 
 
Gods of Society 
There was considerable sound difficulties.  Kevin 
Ashmont has trudged through those problems and 
decided we do not need voice overs.  He hopes to 
deliver the final version prior to the end of June. 
 
The Shoebox 
The original footage was recently found.  This was 
originally titled Forced to Protect.  This footage will 
be delivered to Travis Johnson an editor for post 
production.  We may have this complete by end of 
June. 
 
The Last Breakfast 
Director is Aravind Ragupathi.  We are only 
waiting for sound tracks now. 
 
BMW 
The three completed BMW tv spec ads are 
complete an on the YouTube Channel - ERMPTV.  
They are excellent.  Please view them and 
comment.    
 
NASA/JPL Project 
The first song by Feeding the Fire about the SUN 
is complete and on our YouTube Channel - 
ERMPTV.  Editor Michael Elliott completed the 
Feeding the Fire project.  The second song shot 
by Matteo LaMuralia at Kings Theatre in Raleigh is 
by the band BUS.  Both are ready now for 
animation work. 
 
Forced to Protect - Three Shorts    
The production is still a go. The picture cut has 
been done. We are just waiting on sound and 
music. I passed off all three episodes to our music 
composer last week and talked to him this 
weekend. So far, he is composing the first episode 
and then work on the others in 2 week intervals. I 
have also redone all the gamblers VO's with 
another actor. We have one more session to finish 
up on improving episode 3's "the Gamblers 
dialogue". Episodes 1 and 2 original dialogue and 
improve dialogue is done and getting inputted by 
our editor. We have had A LOT of problems with 
sound. So to fix this problem I am getting a new 
sound FX editor from NCSA, Joe Morganton. He 
will start with episode 1 and go from there. 
 

 

Eno Pubcaster Newsletter 
Mission Statement 

  
Purpose 
The Eno Pubcaster Newsletter aims to promote and enhance the 
profession growth and development of Eno River Media 
Production (ERMP) members and the television and film industry, 
by providing a vehicle for addressing pertinent issues as well as 
disseminating information of interest to ERMP members and 
digital video supporters. 
 
The Eno Pubcaster Newsletter is committed to promoting, 
encouraging, and increasing diversity within ERMP and 
throughout the field of digital video production. Mindful of such 
commitment, the Newsletter strives to promote, nurture, and 
enhance the professional development of not only ERMP 
members but of digital video production professionals as a whole. 
 
Audience 
The primary readership of the Eno Pubcaster Newsletter 
comprises members of ERMP as well as potential members. 
Readers are digital video production professionals as well as 
colleagues who share interests in and concerns about diversity in 
our profession, particularly with respect to issues affecting digital 
video production worldwide. 
 
Vision 
The Eno Pubcaster Newsletter contributes to ERMP by 
addressing concerns that affect an underrepresented yet 
significant segment of the television and film industry: digital 
video production. Accordingly, the Newsletter will further our 
objectives by: 
 
1.      offering articles that aim to promote issues that affect 
professionals utilizing digital video production, 
 
2.      keeping ERMP members abreast of television and film 
industry business and significant activities of ERMP 
         members, 
 
3.      informing ERMP members of professional opportunities. 
 
  
Call for Newsletter Submissions 
 
The Eno Pubcaster announces a call for submissions for its 
bimonthly newsletter. Articles on topics related to issues and 
concerns of our membership are welcome. 
 
Submission Guidelines 
•    Articles should be no longer than 900 words in length. 
•    Include hyperlinks when useful. 
 
Since our newsletter is an electronic publication, certain basic 
guidelines set forth by ERMP should be followed: 
 
•    Use half the words you would in print. 
•    Keep sentences to no more the 16 words. 
•    Keep paragraphs short. 
•    Follow the style guidelines in the Publications Manual of 
America 
 
Please attach submissions to an e-mail message and send them 
to the current editor: 
Anthony Dowling 
admin@ermp.tv 
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Ways to Support ERMP 
 
There are other exciting ways in which you can engage 
your family or business in the adventures of ERMP while 
enjoying the benefits of our programs: 
 
Gifts of Cash 
Using your check or credit card, unrestricted gifts are used 
where the need is greatest.  Your gift may be directed to 
specific programs or services.  Multi-year pledges are a 
convenient way to achieve your personal goals for support 
of projects and programs. 
 
Bequests 
Leave a lasting legacy that benefits the members of 
ERMP by remembering us in your will.  Bequests may be 
in the form of real estate, property, or cash. 
 
Matching Gifts 
Check with your employer – many companies will match 
employee contributions to ERMP.  Send the form with your 
gift and we will process the corporate match on your 
behalf. 
 

 
 
Appreciated Securities 
Gifts of publicly traded stocks enjoy special tax benefits.  
We stand ready to work with you. 
 
Real Property 
Real property can be given as an outright gift or by 
bequest. 
 
Endowments 
Honor the memory of someone special and perpetually 
generate income to support an area of ERMP.  Named 
funds may be established with multi-year gifts. 
 
Corporate Giving 
ERMP reflects a strong relationship with the business 
community.  Consider a gift or sponsorship for one of our 
ERMP Divisions; it’s an excellent way to demonstrate your 
commitment to the community and ERMP. 
 
Life Insurance 
Consider the number of ways to make a gift of life 
insurance. 
 

 Making movie millions 
By Jon Goldstein 

 
Michael B. Styer wants to make Maryland a star. As director of 
the state-funded Maryland Film Office, Styer markets the state 
to movie and TV production companies looking for locations to 
film. Credit his office with the state's leading roles in "Runaway 
Bride" and "The Replacements." In a recent SunSpot interview, 
Styer discussed film economics, homegrown directors and, of 
course, upcoming attractions. 
 
How much does film and TV production mean to the state in 
terms of revenue and jobs produced? 
 
It means a lot. It’s newfound money basically. What we do here 
is promote the state outside of the state to try and get 
producers to come here to do their movie or TV projects. So, 
it’s new money to the state and it’s quite substantial. A feature 
film, depending on the budget, will spend anywhere between 
$100 thousand and $200 thousand a day in the state. About 50 
percent of that goes toward labor for people who live here. 
That’s everything from technicians and craftspeople to actors -- 
although that’s not the biggest portion -- most goes to the highly 
skilled labor force we have here. 
 
What are your latest dollar figures? I saw a 1999 estimate of 
$76.2 million. 
 
We’ve been averaging about $75 million a year for the past 
three years in economic impact. 
 
What about job numbers? 
 
We don’t keep job figures because every project is different. 
But basically, on most of the projects that come here, they hire 
about 150 to 200 people for the length of time that they’re here. 
That can be anywhere from a month to three to four months. 

 
What is it that makes Maryland attractive for film production? 
 
Several major things -- one is a large, highly trained, skilled 
workforce. That’s very important because they don’t have to 
bring as many people in. That saves them a lot of money. Then 
it’s our really rich area in terms of diversity. We are a compact 
state and we can be the look of anyplace from New England to 
Georgia through the Midwest. We use the old tourism slogan: 
America in Miniature. A third item is our geographic location, 
which is close to New York and Washington. Being so close to 
the entertainment capital of the world is very important to some 
producers since they know they can visit their friends while they 
are here. Another thing is that we do sell the climate. The fact 
that we have long, nice springs here, a long autumn, short 
winters and our summers here are not too bad, at least 
compared to some places south of here. 
 
You lobbied for a film production tax break that was passed last 
year. Has it been a boon? 
 
So far. Just this year we have done about 180 projects. The 
vast majority of those are commercial or industrial videos, and 
some music videos and documentaries. Most are not feature 
films. So, it’s taking hold. 
 
How does the tax incentive work exactly? 
 
It’s very simple. They apply to this office and we qualify them as 
a legitimate production. Then they are given a tax-exemption 
certificate specific to their project for a certain amount of time. 
They present it to the vendors who they are either buying or 
renting goods or services from. Then the vendor will not charge 
them the 5 percent state tax. It comes right off the top, right 
from the first dollar. 
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What could the state do better? 
 
Some states are starting to think about filmmakers as an 
important, indigenous part of their community. And some are 
starting to think about creating funds with seed start-up money 
for filmmakers. I don’t think we are there yet, and I don’t think it’s 
something we’re going to pursue right now. You have to be 
careful with that. You have to set up quite a system to make sure 
the talented, legitimate people are the ones that are getting the 
funds. That would be a wonderful thing, if that could happen 
somewhere down the line. 
 
Speaking of homegrown talent, how important have John Waters 
and Barry Levinson been in what you do? 
 
Oh, it’s been very important. First of all, John and Barry literally 
started the industry here. The fact that they started making a lot 
of films 25 years ago is what built the crew base here. It brought 
some attention to the area. And they have continued to make 
movies here. We in this office, 7 1/2 years ago when I became 
director, made our goal to build on that -- to make a real 
aggressive attempt to attract others. 
 
What are you up to now in terms of people and budget in the 
office? 
 
Our total budget is $1.3 million. We now have seven people in 
the office and we have one Los Angeles person who works half-
time for us. He runs the Los Angeles operation that we started 
last July. 
 
Have you seen a lot of business from that? 
 
Anything that we do you can’t point and say, that has brought 
this project here. It’s the kind of industry in which you are 
building a cumulative effect. What the L.A. office has done is 
open up the doors to a lot more opportunities than we’ve had 
before. We’ve been scouting more projects. We’ve come into 
contact with more people. The fact is, the more contacts you 
make the more they know you are really a highly responsive and 
very professional organization to work for them. You are often 
just laying down the groundwork for another project when they’ll 
say, you know, we should really check Maryland out. There are 
7,000 feature film projects in development at any time in 
Hollywood. Probably 90 percent of them stay in development 
forever and never become a film. But you have to approach each 
one like it might, because you never know. There’re a lot of blind 
alleys there to go down. But he’s been very helpful in helping us 
sort those out and spending our time on the real possibilities. 

 
You've said that the state needs a large sound stage to be more 
competitive. 
 
You had asked what would we wish for, that is absolutely the last 
big piece of our puzzle here. All of our nearest competitors have 
them. Pennsylvania has two. Down in Richmond there’s a sound 
stage. North Carolina has quite a few. It’s the one area we can’t 
really market. We have one complex of two small sound stages 
that is used by an awful lot of films that come here. But a large, 
20,000-square-foot sound stage is something that would be 
great. A number of private people have come to us and 
expressed interest over the last five years. Most of them saw it 
as an investment thinking they could get a fast, big return. I think 
they were a little starry-eyed about being in show biz and all that. 
When they crunched the numbers and found out there are 
hundreds of businesses that they could put their money in to get 
a much faster return, they sort of drop by the side. We’ve got a 
couple of serious people now who are moving along. We’ll see 
what happens. 

 

 
How much of a hole was created by the loss of "Homicide"? 
 
Everybody was very down for a while. It was a blow in a lot of 
ways. You have something for seven years -- 122 episodes -- 
that’s a long run in television. Nothing goes on forever. It broke a 
lot of ground for us and it paid off. No, we haven’t had another 
series like that but there are only two or three of those that are 
done completely on the road. Shows like "Chicago Hope," "ER" 
and "Providence," they shoot 10 days in a place then they shoot 
the rest of it in Hollywood. But we are trying. There’re two 
different businesses in Hollywood. There’s the TV business and 
there’s the movie business. And the twain doesn’t meet very 
often, quite frankly. The TV people don’t have much respect for 
the movie people, and the movie people don’t have much respect 
for the TV people. Our breakthrough with TV has proven that we 
can do both. We’re doing well in both areas. 
 
Any Maryland films we can expect to see in theaters soon? 
 
We’re just finishing up a Disney film right now that’s been here all 
spring. It’s called "Tuck Everlasting," based on a pretty well-
known kids book. They shot in Berlin, although Berlin looks very 
different than it did in "Runaway Bride." This is a period piece, 
early 20th century. They put dirt on the roads down there and 
they took down all the modern signs. They’ve also shot out at 
Loch Raven. The movie is staring Ben Kingsley, Sissy Spacek, 
William Hurt -- three Academy Award-winning actors -- and a 
young woman who is the star of a WB network show that is 
called "Gilmore Girls." Her name is Alexis Bledel. She’s the lead 
in this thing. She’s very big with the kids. 
 

 
 

SAG's ad talks stretch out 
Negotiations may be headed into overtime 

By DAVE MCNARY 
 
Negotiations between Madison Avenue and actors may be 
headed into overtime, with bargaining continuing a few hours 
before the commercials contract expires. 
 
With both sides observing a news blackout, Tuesday's talks 
stretched into the evening at the Crowne Plaza Hotel in New 
York. 
 
The contract is set to expire at midnight Eastern time. One 
person close to the situation it was possible that negotiators 
could opt to stay at the table past the deadline. 
 
Douglas Wood, the ad industry's chief negotiator, said Monday 
that progress was being achieved and that he was "cautiously 
optimistic." He also asserted that there would be no immediate 
disruption in commercial production even if a deal were not 
achieved by the deadline. 
 
Key issues are the industry's proposal for a compensation 
formula based on the ratings garnered by commercials, rather 
than the traditional pay-per-play method and a reduction of more 
than $20 million annually to their contributions to SAG and 
AFTRA's pension and health plans. The unions are asking for 
retention of the current formulas plus 6% annual pay hikes. 
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Integrated Program Evaluation 
The effect of new technology and forms of work organization on 
planning and evaluation has been a topic I've been mulling over 
for several years now. At first, the possibilities don't seem as 
obvious as those for fundraising or distance learning, but in fact, I 
believe they may be just as profound and transformational. 
Indeed, the potential is there for programs that are nearly self-
evaluating. 
 
If you find that your processes for evaluation either lack rigor, are 
expensive, or conducted only after-the-fact, I encourage you to 
consider our newest workshop: Integrated Program Evaluation: 
An Affordable Model for Better Metrics, Improvement, and 
Accountability, which will be offered live, online April 22 & 29, 
2009. More and more we are expected to demonstrate our 
results, often in numerical terms, to people making resource 
decisions. At the same time, we are all becoming aware of how 
much learning and improvement we can gain from doing good 
evaluation. This two part, hands-on workshop, will show how we 
can be both rigorous and affordable when we ask ourselves: How 
are we doing? 
 
Details: http://news.gilbert.org/clickThru/redir/6973/77064/rms 
 
Register Here:  http://gilbert.forms.soceco.org/204971/ 
 
Integrated Program Evaluation: An Affordable Model for Better 
Metrics, Improvement, and accountability 
 
Session 1: April 22nd, 2009 - 12:15 to 1:45 pm, U.S. Pacific Time 
Session 2: April 29th, 2009 - 12:15 to 1:45 pm, U.S. Pacific Time 
 
For more information about the content and deliverables of these 
sessions, and the technical requirements for attending, please 
follow this link: 
 
http://news.gilbert.org/clickThru/redir/6973/77064/rms 
 
The price is $219.00 per person, for the two-session seminar. 
There is a $15 fee for each additional person watching at the 
same computer. We also offer a few additional resources that are 
meant to support your implementation of what you learn. 
 
Register Here:  http://gilbert.forms.soceco.org/204971/ 
 
I look forward to seeing you online! 
 
-- Michael Gilbert 
 

 
 
 
 

 

Film industry looking for bigger tax incentives from North 
Carolina 

 

 
 

This is not a great time to be looking for a bigger tax break from 
the cash-strapped state of North Carolina, but that's exactly what 
our film industry is doing. They say they have to in order to stay 
competitive. 
 
North Carolina currently offers production companies a 15% tax 
break. That used to be sufficient, however Screen Gems’ Bill 
Vassar and the Greater Wilmington Film Commission's Johnny 
Griffin, two leading players on Wilmington’s production stage 
report they're losing business to other states that have upped the 
ante considerably. 
 
Michigan offers 40%, and in our part of the country, Georgia and 
South Carolina are up to 30%. 
North Carolina is back in the pack with the current 15%. 
 
"Most of them are 20, 25, 30%, so to be competitive you have to 
be up in that range now," Griffin said. 
 
One big advantage we have here in Wilmington is our 
infrastructure and crew base, offsetting the need to go to 
extremes as some states have. 
 
That said, making movies, TV shows, and commercials is a big 
money, bottom line intensive business. 
 
The sound stage represents a big gamble on the part of Screen 
Gems, and it represents a lot of confidence in Wilmington’s film 
future. 
 
If the state legislature would raise that incentive to 25%, both 
Vassar and Griffin feel Wilmington would once again be in the 
driver’s seat. 
 
State Senator Julia Boseman has introduced legislation in 
Raleigh pushing for the 25% film incentive. It is now in the 
Senate Finance Committee, and has the bi-partisan support of 
our local house and senate delegation.  

 

 
 

YouTube Cool Video 
Go to YouTube and search for “Liverpool Street Station” This 
was a project taped in London Jan 15, 2009.  Only the dancers 
knew what was happening; the general public didn't know what 
was about to unfold. Enjoy!! 
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NYT withdraws Full Frame support at 11th hour 
By: Andrew Hibbard 

 
Only weeks before the 11th annual Full Frame Documentary 
Film Festival is set to begin, The New York Times, one of the 
Festival's two biggest sponsors, has pulled its support. 
 
The announcement came in a press release sent March 13. 
The Times has been a presenting sponsor since 2001. The 
newspaper's withdrawal of sponsorship leaves Duke as the 
only presenting sponsor for the four-day festival, scheduled for 
April 2 through 5. 
 
"The New York Times is a really valuable sponsor," said Peg 
Palmer, executive director of Full Frame. "They give us a 
national presence like no one else can, but we understand the 
dilemma everyone is in right now because of the economy." 
 
Presenting sponsorship at the festival is the highest level of 
sponsorship and typically entails $150,000 in financial support. 
But the arrangement between Full Frame and the Gray Lady 
was not limited to money. The newspaper provided free full-
page advertisements for the festival and sent film insiders to 
appear on panels and dispatched reporters to cover the 
events. 
 
Although losing this sponsor so close to the event is 
unfortunate, Palmer said the festival will not be affected 
severely. 
 
"It was a blow to us but one that does not affect our financial 
stability," she said. "It could have had an effect, but it didn't this 
year. There was unwavering support. For us, we're more 
concerned for The Times." 
 
The New York Times did not immediately respond to a request 
for comment. 
 
All of Full Frame's other sponsors have stayed with the 
festival, including the University. Duke's sponsorship dates to 
the festival's beginnings. The Center for Documentary Studies 
was one of the festival's sponsors in its early days when it was 
called the Double Take Film Festival. Although CDS is still a 
sponsor of Full Frame, it is no longer a presenting-level 
sponsor. Duke became a presenting sponsor, alongside The 
Times, in 2005 with Richard Brodhead's arrival as the 
University's president. 
 
Palmer said Full Frame still maintains a good relationship with 
The Times. The newspaper will still be sending reporters to 
Durham for the festival. 
 
"We're always seeking other sponsors," she said. "Our first 
course of action will always be to revisit The Times." 

 

 
 
EUE/Screen Gems Studios’ Dream Stage 10 To Open In 10 

Weeks 
 
Two films are considering Dream Stage 10 for this summer 
 
Wilmington, NC - EUE/Screen Gems Studios’ $15 million 
Dream Stage 10, which will be the third largest film and 
television production stage in the United States, is on track for 
a May 22 opening in Wilmington. The investment looks like a 
worthwhile one as two large features are now considering 
filming there. 

 

“We are thrilled but not surprised that two studio productions 
are already considering Dream Stage 10 as the location for 
their films,” says Chris Cooney, COO of EUE/Screen Gems 
Studios. “Any studio would realize significant benefits from 
working with us.” 
 
The comprehensive resources of Dream Stage 10 will include 
a 37,500-foot, column-free stage with a 10.5-foot-deep water 
tank; established infrastructure; the third largest crew base in 
the United States and EUE/Screen Gems’ three decades of 
production expertise. 
 
Dream Stage 10 will be the tenth stage on EUE/Screen Gems 
Studios’ 50-acre lot in Wilmington. Its sheer size will 
accommodate large-scale blockbuster films, and the 186,000-
gallon indoor special effects water tank will add 
groundbreaking versatility. The water tank will be one of only 
three in North America; the other two are based on the West 
Coast and owned by studios that allow very limited access to 
outside productions. 
  
“We consulted with leading stage and acoustical engineers as 
well as producers, directors, cinematographers and our local 
crew for Dream Stage 10’s design,” says Bill Vassar, 
EUE/Screen Gems Studios executive vice president. “As a 
result, Dream Stage 10 was built to the specifications of the 
people who create visual magic. From the central location near 
production offices, the access to the wardrobe facilities, 
construction shops and our extensive lighting and grip facility, 
Dream Stage 10 was built to maximize the vast production 
resources of EUE/Screen Gems Studios. 
 
“The City of Wilmington considers EUE/Screen Gems Studios 
one of the crown jewels of the community," Vassar adds. 
"Wilmington has always looked to us as a reason creative 
people from all walks of life want to relocate to our community. 
Dream Stage 10 will provide additional creative cache as well 
as economic stimulus of Southeastern North Carolina 
necessary during these tough times.” 
 
EUE/Screen Gems Studios broke ground on Dream Stage 10 
just six months ago in September 2008 and has experienced 
steady construction progress since its inception. The project is 
on time and on budget—a testament to Chris Cooney’s vision 
and EUE/Screen Gems Studios’ deft management skill in 
developing a project of this magnitude, especially during a 
time when many large-scale construction projects in the 
Southeast construction market have stalled. In light of the 
calculated risk, Fox Business Network less than two months 
ago showcased Cooney’s and EUE/Screen Gems’ bullish 
growth strategy that is now coming to fruition. Watch the Fox 
interview here. 
 

 
 

TV biz flees California 
Pilots flying outbound despite tax plan 

By CYNTHIA LITTLETON 
 
Pilot season is all over the map this year as the majors 
squeeze budgets and chase production incentive coin 
throughout the country and up north in Toronto and 
Vancouver. 
 
Of the 39 hourlong pilots and presentations that have been 
ordered by the Big Four and CW, at least 20 are skedded to 
shoot outside California's borders. 
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The pilot flight comes just as the Golden State has approved a $500 
million, five-year production tax credit incentive program (Daily 
Variety, Feb. 20). But that program is seen by many in the TV biz as 
too little too late, and with too many strings attached. 
 
Indeed, broadcast net execs are grumbling about the decision to 
limit California's incentives for new TV series to hourlong skeins for 
basic cable (with episodic budgets of at least $1 million). Producers 
of gameshows, talkshows, news programs, reality skeins, docus and 
porn need not apply; those types of productions are not eligible for 
the credit.Below-the-line workers in Southern California were already 
bracing for a down year as networks slash development budgets 
and studios pull back on pic production. But the steady migration of 
pilot work to other time zones promises an even bigger hit to the 
local job market; then there's the ripple effect on the local economy 
from those lost studio dollars and lost paychecks for local workers. 

 
This year, Providence, R.I.; Baltimore; Boston; Atlanta; Chicago; 
Richmond, Va.; and Pittsburgh are among the unusual locales 
where broadcast net pilots are being produced, and all are in states 
that offer production tax-incentive carrots. Twentieth Century Fox TV 
has traveled as far as Prague for its "Da Vinci Code"-esque thriller 
"Masterwork" for Fox, though that decision was made as much for 
storyline purposes as anything else. 
 
New York has lured a lot of TV production out of Los Angeles 
County over the past few years with its rich tax-incentive program, 
but the much-publicized uncertainty about the future of those credits 
for new productions, amid the state's $14 billion budget deficit, sent 
studios shopping for lures in the other 48 states. 
 
New Jersey, which recently greenlit its own incentives, has benefited 
from Albany's paralysis, landing the NBC/Universal Media Studios 
drama pilot "Mercy" and CBS/CBS Paramount's 9/11-themed drama 
"Back" (portions of which are also shot in Toronto). 
 
One reason the California incentives targeted basic cable hours is 
that those shows are among the most likely to head across the 
border for the savings. California's plan, which formally kicks in July 
1, offers a 20%-25% tax credit on below-the-line expenditures 
(capped for features at $75 million). 
 
"This bill very specifically targets those types of productions that 
have been leaving for years," said a spokesman for state 
Assemblyman Paul Krekorian (D-Burbank), who sponsored the 
legislation. 
 
As a way of taking aim at successful tax credit programs in other 
states, the plan does offer a 25% incentive to shows, broadcast or 
cable, that were previously produced in other states but relocate to 
California. But studio execs note that there are enormous moving 
costs that come with relocating a show, not to mention the hassle 
factor for stars and key production staffers. 
 
Top brass at one of the Big Four networks recently asked state 
officials whether a pilot shot outside California would qualify for the 
credit if it relocated to the state for its regular episodic production. 
The answer was no. 
 
Biz insiders with an interest in keeping production in California say 
they're frustrated by the notion in Sacramento that a tax incentive 
program is a giveaway to Hollywood. Studies of programs in other 
states have shown that film incentives more than pay for themselves 
in generating tax revenues that wouldn't otherwise exist, plus they 
drive spending in local businesses not directly tied to showbiz. 

 
An Ernst and Young study of New York's incentive program found 
that its production incentives will have generated $2.7 billion in tax 
coin between 2005 and 2010, of which $685 million will be refunded 
to producers through the credits (Daily Variety, March 2). 

  

How to Volunteer with ERMP 
Email your name, mailing address, all phone 
numbers and birthdate (MM/DD/YY) to the email 
below: admin@ermp.tv  for inclusion into the 
ERMP database. 
 
Email admin@ermp.tv 4 days after sending first 
email to request verification that you were entered 
into the ERMP database. 
 
We are very excited when a new volunteer 
becomes involved. Please enjoy ERMP and 
through your participation, you help shape OUR 
organization.  
 
Eno River Media Production 
PO Box 21377 
Durham, NC 27703-2232 
 

 

How to Donate with a Credit Card 
to ERMP 

 
Please go to the Eno River Media Production’s 
website at www.ermp.tv 
 
On the Home Page, please click on the About 
ERMP tab across the top of the page under the top 
banner 
 
On the About ERMP page, scroll down to the 
section How to Help ERMP, click on Donate 
 
Press the oval Donate Button in the center of the 
page 
 
In the bluish check like area, type in the amount you 
wish to donate 
 
Press the Update Total Button in the bluish check 
like area under the amount 

 
The screen will update and show the total you want 
to donate 
 
Proceed forward and fill out credit card information 
and press Submit Button 
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With so many other states getting aggressive, California can 
no longer afford to take the film and TV production business 
for granted, said Paul Audley, prexy of the FilmL.A. permitting 
org. The stats aren't in yet, but the anecdotal evidence is clear 
that filming days in L.A. will be down significantly this year 
during the January-April pilot season, usually a peak period 
for local lensing. 
 
"What really happened is the doors opened a crack in 
California (with the incentive program). If they want it to have 
real impact, they need to open the door a lot wider," said 
Audley. "The (state) legislature needs to recognize that 
production has just gone from this state. What's left will be 
gone unless they do something to help preserve it. We are in 
grave danger of losing the business." 
 
Net and studio execs have become adept at monitoring the 
status of productions from afar through digitally delivered 
dailies and other tech tools, though many admit that in a 
perfect world they'd prefer to have their productions closer to 
home. Dramas are typically the projects to travel because they 
cost so much more than half-hours, but this year ABC and 
NBC have a handful of single-camera laffers set up in other 
cities. 
 
At the same time, for pilots ordered to series, execs admit it 
can be a struggle to persuade established thesps to relocate 
to off-the-beaten-path locales, so there is sure to be some 
pressure on shows to settle down for episodic production in 
more cosmopolitan locations. 
 
Canada, with its local production incentives and currency 
exchange-rate advantages, also made a big comeback as a 
pilot hot spot after cooling off in recent years for all but lower-
budget broadcast and cable fare. 
 
Warner Bros. TV is doing three pilots in Vancouver (Fox's 
"Human Target," ABC's "V" and CW's "Vampire Diaries"); 
CBS Par has four hours spread among Toronto, Vancouver 
and Montreal (CW's "Light Years" and "A Beautiful Life"; CBS' 
"The Good Wife" and untitled U.S. attorney drama). ABC 
Studios has ABC drama "Happy Town" and 20th Century Fox 
TV has its Fox drama "Maggie Hill" in Toronto. 
 
Warners is also at work in Baltimore with its "Reincarnationist" 
drama pilot for Fox; CBS Par has CBS medical drama "Three 
Rivers" lensing in Pittsburgh and the Beltway-centered "Body 
Politic" presentation for CW filming in Richmond. 
 
ABC Studios has two of its single-camera half-hours in 
Vancouver: ABC's "No Heroics" and "Pulling." Universal 
Media Studios has single-camera buddy cop comedy "Off 
Duty" pounding the pavement in Gotham and the single-cam 
romantic comedy "State of Romance" unfolding in Chi, both 
for NBC. 
 
Overall, ABC Studios has been among the most active in 
exploring its options outside of Gotham and Canada. It has 
two flags planted in Providence with the ABC drama "Empire 
State" and CBS drama "House Rules," both of which hail from 
Mark Gordon Prods., so it made sense to keep them close 
together. Beantown is home to ABC Studios' ABC hour "See 
Cate Run," while the studio headed south for an Atlanta 
backdrop to ABC's untitled Daniel Cerone cop drama. 
 

 
 
 

 

Filmmakers Document Life in Eastern North Carolina 
By Christine Neff 

 
ECU opens a window to rural North Carolina communities through 
documentary films. 
 
Erick Yates Green and Bernard Timberg, colleagues in ECU’s 
School of Communication, open a window to rural North Carolina 
communities through documentary films. 
 
Two recent projects, “The New Country Doctor,” and “Bunny 
Saunders: The Mayor Who Stood Up,” examine the struggles of 
local towns, and the residents fighting for change. 
 
“In just getting off this campus, a whole world opens up,” said 
Timberg, an associate professor at ECU who co-wrote and served 
as associate producer on the documentaries. “We use the term 
‘under-the-radar.’ These stories are unknown, and they’re 
wonderful, rich human stories.” 
 
Their first film collaboration, “The New Country Doctor,” features Dr. 
Mott Blair, a North Carolina Family Physician of the Year who 
practices medicine in Wallace. By showing Blair’s and his patients’ 
experiences, the film sheds light on the health disparities that exist 
in rural North Carolina counties. 
 
The film received grant funds worth $13,478 from the ECU Faculty 
Senate Research and Creative Activity Grant in spring 2007. Green 
and Timberg started production in fall 2007 with the help of an ECU 
media production student, James Gould, who graduated last fall. 
Experts on rural medicine and health disparities from ECU served 
as advisors. 
 
The documentary plays out, on a small scale, the complex national 
issue of health care affordability and availability, said Green, an 
assistant professor at ECU who directed and produced the films. 
 
“When experts speak about statistics and percentages relative to 
health care, I don’t always know how that translates on a personal 
level. But when you go to a smaller community and meet people 
who are on the edge of the health care safety net, these real life 
challenges become much more tangible,” he said. 
 
The filmmakers interviewed more than a half dozen physicians 
before discovering their main character, a fourth generation rural 
family doctor and ECU medical graduate. “As soon as we met Mott 
Blair, we thought, ‘OK, this is the physician who can best tell this 
story. He is a southern gentleman, but he is also a devoted idealist 
who doesn’t mind expressing his opinions,” Green said. 
 
As the project continued, they realized the story depended more on 
Blair’s patients. “From the outset, we knew it was a story about a 
man committed to rural medicine and to contributing to his 
community. But, in order to articulate that story, we eventually knew 
that we had to go back to capture the voices of his patients as well,” 
Green said. 
 
Filming and editing continue on the project, which is expected to be 
completed in April 2009. 
 
The struggles of rural communities formed the basis of Green and 
Timberg’s next documentary collaboration, a film called “Bunny 
Saunders: The Mayor Who Stood Up.” 
 
The idea came from a public hearing about the Outlying Landing 
Field (OLF) – the Navy’s controversial proposal to install a concrete 
landing strip for military planes. At the hearing, Green and fellow 
filmmaker, Hsiao Chu, an assistant professor in the School of 
Communication, discovered an “amazing personality” in an 
outspoken resident who opposed the project, Bunny Estelle 
Saunders, mayor of Roper. 

 



ERMP Newsletter   10 

 

 

Saunders, they learned, had a rich history in public service. 
Her father had served as mayor; her grandfather worked with 
the NAACP. Her mission was to unite North Carolina 
communities in the grassroots fight against the OLF 
proposal, which was eventually abandoned in the wake of 
widespread opposition. 
 
“We knew again that we had a strong character and a topic 
affecting a rural community,” Green said. “This was another 
story we just had to pursue.” 
 
The filmmakers received a $6,957 ECU College of Fine Arts 
and Communication Faculty Grant for the short film, which 
will be finished this spring. 
 
Both films were screened at the University Film and Video 
Association in Colorado Springs, as well as at selective 
screenings at the Broadcast Education Association 
Conference in Las Vegas and The International 
Reminiscence and Life Review Conference in San Francisco. 
 
Green and Timberg plan to show their documentaries to the 
communities and individuals involved, as well as government 
officials, policymakers and general audiences. The hope, 
said Green, is to “open a window” into these small 
communities and their struggles through media. 
 
Gould, the former student who assisted with the 
documentaries, said being part of the filming process was an 
invaluable experience. Gould said he learned, not only from 
the technical process of filming, but also from the content of 
the documentaries. “Both stories have been encouraging to 
me because they both show people making a difference in 
their community and the world around them,” he said. 
 
Other film projects are in the works. In future documentaries, 
the filmmakers intend to continue calling attention to health 
and environmental issues that affect the underserved 
communities of eastern North Carolina. 
 
The experience of working with local residents in rural towns 
has been rewarding, they agreed. “You learn so much more 
when you go out into the world of this region and listen to 
people,” Timberg said. 
 
The colleagues have also enjoyed involving their students in 
film projects. In Spring 2008, they involved students in a 
service-learning project that produced public service 
announcements for HOPE Station in Greenville, a mental 
health center for peer counseling and support. 

 

 
Flicker Film Society – Chapel Hill Chapter Officers 2009 

 
Here are the Officers for 2009-2010 congrats to everyone on 
their speeches they were all fantastic. 
 
President – Matt Zeher 
 
VP – Kara Stellner 
 
Treasurer – Casey Challender 
 
Secretary – Jen Trepper 
 
Operations Manager - Kenny 

 

ERMP Security Tip 
 
Put your car keys beside your bed at night. If you hear a noise 
outside your home or someone trying to get in your house, just 
press the panic button for your car. The alarm will be set off, and 
the horn will continue to sound until either you turn it off or the car 
battery dies. 
 
This tip came from a neighborhood watch coordinator. Next time 
you come home for the night and you start to put your keys away, 
think of this:  It's a security alarm system that you probably 
already have and requires no installation. Test it.. It will go off 
from most everywhere inside your house and will keep honking 
until your battery runs down or until you reset it with the button on 
the key fob chain. It works if you park in your driveway or garage 
If your car alarm goes off when someone is trying to break into 
your house, odds are the burglar rapist won't stick around....  
After a few seconds all the neighbors will be looking out their 
windows to see who is out there and sure enough the criminal 
won't want that. And remember to carry your keys while walking 
to your car in a parking lot. The alarm can work the same way 
there ..... This is something that should really be shared with 
everyone. Maybe it could save a life or a sexual abuse crime.  
 
Would also be useful for any emergency, such as a heart attack, 
where you can't reach a phone. My Mom has suggested to my 
Dad that he carry his car keys with hi m in case he falls outside 
and she doesn't hear him. He can activate the car alarm and then 
she'll know there's a problem. 
 
 

 
 

Youth Performing Arts Conservatory 
Summer Theater Camps 2009 

 
These week-long, summer theater camps provide the opportunity 
for middle and high school students to explore specific areas, 
methods and styles of performance. Students will expand their 
range of skills as performers and gain a greater understanding of 
the world of performance. 
 
Students can study on-camera acting, improv, clowning, 
Shakespeare, audition techniques, stage combat, singing 
techniques, ensemble theater and more! There is something for 
everyone! 
 
Classes will be held at University Mall 
June 15-August 21 
 
Shakespeare and Stage Combat  
June 15-19, 9:00-4:00  
Students will explore Shakespeare text and they will then put the 
text-work into action, as they become the characters in scenes 
and monologues. Students will also focus on the fights in 
Shakespeare.  They will learn how to increase their emotional 
and physical range, how to act a fight, perform safe, 
choreographed routines and understand the principles of safe 
stage fighting.  Teachers: Wes Shultz and David McClutchey 
 
Audition Techniques: Theater and On-Camera 
June 22-26, 9:00-4:00   
Students will learn the techniques needed for a successful theater 
audition including monologue presentations, scenes and cold-
readings.  Students will practice the audition process in mock-
auditions and receive helpful feedback.  Students will also work in 
front of the camera with both prepared material and cold readings 
and will practice auditioning for commercials and scenes. 
Teachers: Wes Shultz and Virginia Queen Danford 
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Viewpoints and Ensemble Theater  
June 29-July 3, 9:00-4:00 
Students will learn the vocabulary and theory of Viewpoints, a 
movement based theater technique. They will apply these 
concepts to creating new theater pieces.  Working 
collaboratively, students will write and design a play through 
improvisation, group writing and by exploring and expanding 
their imaginations.  Teachers: Chris Burner and Cheryl 
Chamblee  
 
On-Camera Acting I  
July 6-10, 9:00-4:00   
Students will learn techniques for on-camera acting and will 
apply them to improvisations, monologues and scene work. 
Students will learn the difference between close-ups, over-the-
shoulder, medium and long shots, along with techniques for 
hitting marks, continuity, and staying in frame.  Scenes will be 
rehearsed and taped in a series of camera set-ups.  Teachers: 
Virginia Queen Danford & Israel Savage 
 
On-Camera Acting II 
July 13-17, 9:00-4:00 
Students will explore the challenges found in on-camera acting. 
Designed for students who are serious about developing their 
skills in front of the camera, the course will concentrate primarily 
on scenes with partners.  Classes will include lecture, 
videotaped examples of performances, discussion and analysis. 
Outside viewing of films and television programs will be 
encouraged. Teacher: Israel Savage 
 
Improvisation and Acting 
July 20-24, 9:00-4:00 
Students will learn and explore exercises that develop the skills 
needed for successful improvisation.  These exercises will 
improve spontaneity, creativity, concentration, active listening 
skills, teamwork and students’ ability to be in the moment.  
These techniques will then be applied to monologue and scene 
work found in classic American plays. Teachers:  Israel Savage 
& Julya Mirro 
 
Clowning, Comedy and Stage Combat 
August 3-7, 9:00-4:00  
Students will learn the art of clowning. With instruction in 
improvisation, physical comedy and classical comic text, 
students will create their own comic sketches. Through stage 
combat technique, students will learn how to physically increase 
their comic range, how to act a fight and how to perform safe, 
choreographed routines. Teachers: Julya Mirro and David 
McClutchey  

 
Acting for the Singer and Song Improvisation 
August 10-14, 9:00-4:00 
Students will learn how to apply acting principles, including 
character development, imaginary circumstances and 
relationship, to performing a song. They will learn to ask specific 
acting questions when studying and preparing a song.   Students 
will improve their skills in communicating, their stage presence 
and song interpretation.  Students will also learn the art of 
improvised singing.  Students will learn song structures, how and 
when to rhyme, the best things to sing about, finding a chorus 
and finally how to 'sell' a song. Teachers: Jeff Meanza and Mark 
Lewis 
 
A Cappella Singing 
August 3-21, 4:00-6:00  
A Cappella singing is a popular form of performance seen in 
high schools, colleges, and at the professional level.   Students 
will explore a cappella singing, using several different styles of 
music including classical, jazz, pop and rock. The focus will be 
on healthy singing techniques, working together as a group and 
having fun!  A final performance will be performed. Teacher: 
Shannon O'Neill 

Battle over tax incentives for North Carolina film industry 
 
Wilmington is the kind of place where our local streets and 
buildings commonly turn into TV and movie sets. Cape Fear 
Community College regularly appears on One Tree Hill. Just how 
busy those sets are is important to our local economy and just 
how busy they'll be depends upon what's going on in Raleigh. 
 
Right now, there's an incentive war going on among states trying 
to get a piece of the movie and TV business. Some are offering 
25, 30, and even 40% tax breaks. It makes North Carolina’s 15% 
pale in comparison and presents a tough choice for state 
legislators in a tight economy. 
 
"You don't want to get to the point where the incentives are 
greater than the money that's going to get produced for you,” said 
Representative Bonner Stiller. 
 
Senator Julia Boseman sponsored the bill in the senate that 
would raise the tax break to 25%. "I think given the economic 
situation this is absolutely the right time.” 
 
But a competing bill sponsored by Senator Phil Berger would 
leave the incentive at 15% and put further artistic and financial 
controls on producers. 
 
Boseman's not sure how this will play out. "I'm really happy that 
one of the appropriations co-chairs has signed on to the bill. We'll 
just have to battle it out in the back." 
 
To that end, the state's film industry is doing its homework in 
order to back up its case with hard numbers. 
 
The local film community contends that this is one of those times 
that you have to adjust to stay in the game. 
 
Both competing bills are currently in committee and have not 
been scheduled for debate. 

 

 
 

Attention all Actors 
 
Manbites Dog Theater will be hosting a general audition on 
Saturday April 25 for area actors; present at the auditions will be 
directors and representatives from four area theater companies: 
 
Manbites Dog Theater 
Little Green Pig Theatrical Concern 
Ghost & Spice Productions 
both hands theatre company 
 
This is a general audition, to give area actors a chance to be 
seen by these companies, and to be considered for upcoming 
shows. 
 
Location: Manbites Dog Theater, 703 Foster Street in downtown 
Durham. 
 
Auditions are by appointment. 
 
For complete information on the auditions, please visit the 
Audition page: 
http://www.manbitesdogtheater.org/293/ 
 
and the Questions page: 
http://www.manbitesdogtheater.org/292/ 
 
See you soon at the auditions! 
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NAB Special Report 2009 
The Year of Magical Thinking 

Beth Marchant and Jessica Clegg 
 
  
There’s no sense wallowing in it. Times are tough all over. 
More than likely, your clients haven’t all dried up and business 
is decent, if not good. Even if you’ve closed one shop, you’re 
ready for round two. After all, you’ve still got a lot more content 
in you and a vision to serve. Work in a bigger facility? Bet 
you’re doing a whole lot more with a whole lot less following 
that last round of layoffs. Isn’t it about time you invested (or 
convinced your boss to invest) in tools that make your life 
easier? 
 
From the advance details we’ve received from manufacturers 
about products releasing at NAB 2009, this is a very good year 
to be upgrading your equipment. Companies know these are 
tough times and that potentially fewer qualified buyers will be 
in Las Vegas this year. But those who attend will be rewarded. 
The initial list prices on many of the options described below 
are already ground breaking. And many of these hardware and 
software tools are now shipping and may be available for 
much less during booth promotions at the show itself. Some of 
this gear might even give you Q-Branch, MI6 style and 007 
cred, from the inflatable in-flight camera bag to kits with Swiss 
Army knife-like features. Salivating yet? Read on. 
 
Cameras and Gear 
There will be no RED tent to tempt you this year, so why not 
head over to the Central Hall for some one-stop camera tire 
kicking and shopping? Sony, Panasonic and JVC will all be 
there, right alongside their many dealers and partners selling 
everything else for your kit. 
 
Sony, in fact, is taking advantage of the booth vacancies at the 
show this year by filling up the extra space. Special-themed 
Sony booths (HD Event Production, CineAlta, HD Live, John 
Lennon bus, the live theater hall at N109) will anchor Sony’s 
main 26,000-foot promenade in the Central Hall like satellites 
in orbit. Overkill? Not at all, says Sony senior vice president 
Alec Shapiro, who maintains that NAB will always be the most 
important show for Sony customers worldwide. “We’ve seen 
this before,” he says. “After 9/11, attendance was down 25%, 
but all of our key customers still showed up, giving everyone 
more quality time to spend with the equipment.” Shapiro is, 
given the dismal economy, realistic. If you can’t get to booth 
C11001 in person, you can find announcements, video and 
images once again at a “virtual” booth on Sony’s Web site. 

 
If chip size matters more to you than price, Sony has certainly 
delivered on its promise of larger imagers for a higher-end 
result. Now shipping what the company calls Phase 3 of its 
XDCAM HD technology—2/3-inch chip and full 4:2:2 HD image 
quality—Sony will continue to expand into all directions of the 
market. The latest versions of the XDCAM HD, XDCAM EX, 
and new releases such as the HVR-Z5U (now with an 
interchangeable lens) and a hot little POV camera (the HXR-
MCI), will be on display in its booths. 
 
Should you bet your business on a top-of-the-line model 
beyond your means? “We understand that the ‘good enough’ 
mentality is stronger than ever,” says Shapiro. “You buy 
maybe not what you really want but what you can.” Shapiro 
notes that the NIPROS optical fiber adapter, which tricks out 
the XDCAM EX (PMW-EX3, $13,000 list) into a full studio 
configuration for under $30K, viewfinder included, is already 
selling well. B&H Photo and others are also offering attractive 
lease options on the package for as little as $856/month. 

 

More product surprises—some 30 in  total for the field, and we 
expect, for the digital-centric DP in the studio—will come from 
Sony at the show. Shapiro says customers can expect “price 
points to meet every budget,” including 4K workflows designed for 
output on Sony’s SXRD 4K projectors. 
Speaking of digital cinema, Silicon Imaging, fresh off the Best 
Cinematography and Best Picture Oscars for Slumdog Millionaire, 
is on a roll. In January, it shipped its 2K Digital Cinema camera 
system, the SI-2K, featuring 10-bit CineForm RAW and 12-bit 
uncompressed 2K direct-to-disk recording. This camera’s chip, as 
you’d expect, is sweetly proportioned: the single 2/3-inch CMOS 
captures to disk at either 1920x1080P HD or 2048x1152 cinema 
resolutions. CS4 users rejoice: it’s been honed to work fluidly with 
Adobe Premiere Pro HD. Find the camera in Band Pro’s booth, 
C10408. 
 
Last month, Panasonic (C3327, C3712) introduced the AG-
HPX300, a real-world camera with a bold and welcome paradigm: 
10-bit, 4:2:2 quality for only $10K. How’d they do it? The new 
1080i/720p camcorder relies on the company’s AVC-Intra 
compression to squeeze out every usable bit of data recorded on 
the 1/3-inch, 2.2-megapixel progressive-scan proprietary “3MOS” 
imager. This camera brings VariCam technology (Chromatic 
Aberration Compensation, to reduce artifacts) into a lightweight, 
should-mount body that also records DVCPRO HD, DVCPRO50, 
DVCPRO and DV (yes, they know many of you are still shooting in 
SD). The company is now offering a studio configuration for the 
camera for an addition $10K. 
 
We’ve recently talked in these pages about the exciting new 
thinking that JVC has brought to its latest camera introductions; 
it’s why we put the new GY-HM700, $7,995.00, with its wider-
angle and higher-res Canon lens and optional SxS recorder—
camera B to your XDCAM?—on this month’s cover. See for 
yourself in Booth C4315. While you’re there, try the tiny GY-
HM100U handheld on for size. 
 
There are no details to share at this time about camera updates 
from Grass Valley (South Hall, SL106). That’s understandable: 
parent company Thomson recently announced plans to sell the 
Grass Valley Group. But Jeff Rosica, GV’s senior vice president, 
assures us that the 50-year-old business is “solid with exciting 
opportunities for the future” and that there will be plenty of new 
and innovative GV products at the show. Stay tuned. 

 
Camera Accessories 
As for the smaller and even more affordable camera gadgets, 
add-ons and enhancements, there will be plenty to choose from at 
the show. The Vitec Group (C6519, C6517, C6518), in fact, is 
launching more than 30 new products across its brand platforms 
at NAB this year. All of these brands, from Sachtler to Oconnor to 
Petrol, have naturally sought to develop the next indispensable 
piece of camera gear. Sachtler has launched a full range of FSB 
heads that work with the energy needs of popular, smaller 
cameras. “For the first time, you’ll see the entire [FSB] range in 
one place,” Ali Ahmadi, product marketing manger for Vitec USA, 
told us. “All models will be able to fit the FSB cell. This is 
especially useful for new smaller cameras that can do more but 
also use more energy. It means your camera will last longer and 
you can shoot for more than 20/30 minutes.” 
 
Vitec also has RED shooters covered, with a special edition of the 
Artemis camera stabilization, specifically designed for the RED 
One. RED-heads should also watch out, in particular, for a new 
Cine7+7 fluid head; more details coming soon. 

 
OK, even if you don’t have the budget to buy a new kit, you need 
to protect what you already own. With this is mind, Petrol has 
designed a bag that inflates to protect your camera in an 
airplane’s overhead bin. 
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Ahmadi wryly recognizes that one of the primary strengths of 
Petrol’s products could ultimately hurt the group’s bottom line. 
“Our products are very rugged,” he says. “They’re designed to be 
used heavily. And with every new generation we make, they last 
longer and longer... which is a problem for us!” 
 
Editing and Finishing 
In case you haven’t heard, Avid has finally opened up. Thanks to 
the new Avid Media Access architecture, or AMA, editors can 
now directly link P2 or XDCAM HD/EX clips from a recorder into 
an Avid editing bin. The company also recently rewarded DS 
users with a new simplified ingest and full offline-to-online RED 
conform workflow. In addition to native XDCAM support comes 
extra stereoscopic camera support in new versions of Media 
Composer and Symphony (both versions 3.5). Current users, like 
the folks at the Discovery Channel Canada and editors of the 
recent Jonas Brothers: The 3D Concert Experience, expect the 
new workflows to save them mammoth amounts of time. To 
check out the Avid workflows yourself, visit the company in the 
South Hall in booth S232LMR. 
 
Workstations 
You’ll likely see the new Apple Mac Pro all over the show floor, 
just not in an official Apple booth. Apple hardware and software 
partners, from AJA to Zaxwerks, will be pushing the box’s new 
Intel Xeon “Nehalem” processors in many different directions. 
But with a starting price of $2,499, you still have to pay more for 
the brand. 
 
HP, on the other hand, is ready to offer you another option with 
its next NAB rollout. Days ago the company announced the 
Z800, a PC powerhouse that features Xeon quad-core 
processors, 192GB memory, HD audio, wildly expandable RAID, 
and “Turbo Boost” technology—all for $1,999. Charlie White will 
explain what these features add up to in his first-look review of 
the Z800 in the May digital edition. 
 
Streaming 
Sure, we’d all outfit our studios with the highest-end, five-figure, 
big, green streaming machine if we could, but why do it if you 
can find a comparable box for less that works with your output? 
ViewCast has challenged the streaming price barrier with its new 
Niagara 2100, a streaming appliance that’s within reach of a 
moderate-sized facility, priced at just under $4,000. 
 
This new budget-easing appliance maintains many of the 
qualities that make the other products in the line useful—two 
USBs and an Ethernet port, the straightforward Niagara SCX 
interface—while keeping much of the original functionality. The 
product does lack an SDI input like the Pro II, instead going with 
a Component, Y/C and Composite inputs. The 2100 
simultaneously streams multiple resolutions at multiple data rates 
in Windows Media VC-1, which is, of course, Silverlight 
compatible. 
 
The 2100 gets points for portable design too. Jeff Kopang, 
ViewCast’s vice president of marketing, had us already with his 
PowerPoint, but really wowed when he reached into his laptop 
bag to pull out the bright blue, sleek device. As portable as it 
seems out of the gate, it also comes equipped with a battery belt 
for remote applications. 
 
Monitors 
There may be some things on view at the show this year one can 
only dream about, if not readily afford. Sony’s latest thin-profile 
Trimaster BVM-L170 production monitors are seriously 
engineered and cost considerable coin, but they are definitely 
worth a look. Saving space, if not money, has to count for 
something. 

 

Support NC Film Industry 
 

North Carolina is one of the top ten U.S. location 
destinations for film and television productions. 
 
North Carolina is one of the top ten U.S. location 
destinations for film and television productions – a 
position it’s held for more than 20 years. 

 
The state's globally-acknowledged film industry 
boasts a track record of more than 800 motion 
pictures, 14 network and cable television series, 
and thousands of national and regional television 
commercials. With locations ranging from the tallest 
mountain peak in the Eastern U.S. to 300 miles of 
coastline, easy permitting, a crew base of 
approximately 2,000 professionals, a solid 
infrastructure with a million square feet of studio 
space and a myriad of support services, North 
Carolina provides a film-friendly backdrop for a 
production of any size or budget. 
 
Since 1980, when the N.C. Film Office was 
established and began tracking the industry’s 
financial impact on the state, productions have 
generated more than $7 billion in revenues. 
 
For more information on North Carolina’s ever-
growing film industry, incentives and advantages of 
bringing your project to the state, and North 
Carolina's latest productions, visit the official site of 
the N.C. Film Office. 
 
Or contact: 
 
Main Numbers 
(919) 733-9900 
Fax:    (919) 715-0151 
Hotline – recorded information on current productions: 
(800) 232-9227 
 
Staff 
 
Aaron L. Syrett, Director 
(919) 733-9900 
 
Sallie Hedrick, Production Executive 
(919) 715-2958 
 
Hannah Whitley, Assistant to the Director 
(919) 715-7517 
 
Physical Address 
301 N. Wilmington Street 
Raleigh, NC USA 27601 
 
Mailing Address 
N.C. Film Office 
4324 Mail Service Center 
Raleigh, NC USA 27699-4324 
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Eno Business 
 
ERMP produces broadcast quality video programming. Pre-
production services ranging from conceptualization, scripting, 
story boarding, casting, and location scouting. Production services 
include electronic field production packages, audio, lighting, 
producer, director, and production crew. ERMP also hosts 
excellent post production services such as 3-D animation, 2-D 
graphic animation, non-linear editing, mastering, MPEG 
compression, DVD authoring, and duplication.  
 
Our Services 
 
Commercials, Infomercials and Public Service 
Announcements 
30 second commercials 
1/2 hour infomercials 
30 second to 1 minute Public Service Announcements 
 
Instructional / Training Videos 
Safety Training 
New Hire Programs 
Production Procedures 
 
Product Marketing Videos 
How-to Videos 
Product Demonstrations 
Sales Presentations 
 
Corporate Image Building Videos 
Team Building Seminars 
Employee Recognition Programs 
Company History 
 
Corporate Events / Convention Videos 
Company dinners, picnics, and awards programs 
Annual corporate meetings 
Contest winners of company bonus vacations 
Industry conventions / seminars 
 
Specialized Videos 
Promotional & grant application reels 
Video resumes 
Political campaign ads 
 
Rate Card 
Commercial Spot Package 
10 seconds starting at $499 
15 seconds starting at $631 
30 seconds starting at $865 
60 seconds starting at $1,463 
Infomercial 15 minute loop starting at $5,985 
Infomercial entire 28:30 starting at $8,645 
 
Animated Graphics 
5 seconds starting at $87 
10 seconds starting at $133 
 
Editing and Shooting 
Digital non-linear editing session $167 per hour 
Location Video Shoot 
$1,064 minimum 
$1,463 full day (over 5 hours) 
Changes to existing spot starting at $200 
Tagging existing spot $133 
 
Dubs 
DVD $100 
Beta SP $74 
Mini DV $40 
VHS $20 

 

Pricing 
Determining a price on what any given video project will cost 
typically requires us to ask you quite a few questions regarding 
your project.  Please call us at 919-798-3514 to discuss your 
needs. 
Quotes are valid for 30 days. 
 
Deposit 
A deposit will be required to confirm all video projects.  Such 
deposit shall be equal to 50% of the cost of the total project.  
Minimum deposit is $100.00.  Deposit must be received within 48 
hours after booking a project, but in no case later than five days 
prior to the video taping event.  ERMP management reserves the 
right to waive the deposit requirement at its discretion.  Video 
project bookings for which ERMP has received no deposit shall be 
subject to change or cancellation should management so decide, 
without notice to client. 
 
Cancellation 
ERMP must receive notice of a client’s intent to cancel a video 
project no later than 24 hours prior to said event.  If notice is 
received within 24 hours of the event, the client shall be liable for 
$150.00.  Client’s deposit as stated above may be applied in 
satisfaction of such liability. 
 
Contact ERMP for a Quote 
Anthony Dowling, Executive Producer 
Eno River Media Production Corporation of America 
P.O. Box 21377 
Durham, North Carolina 27703-2232 
Phone 919-798-3514 
E-mail:  adowling@ermp.tv 
 

 

 
 
Poyner Spruill's Entertainment Law Group represents the local, 
national and international interests of its entertainment clients in 
film, music, television and multi-media projects. The firm 
represents individuals and entities in numerous aspects of feature 
film finance and production, television and video production, film 
and video distribution, and music production and distribution. The 
firm represents several studios, film funds, entertainment finance 
companies, an independent record company, film and television 
production companies, individual producers, directors and 
executive producers, and multi-media companies. 
 

 
Jim O'Brien -  Partner 

t: 919.783.2872 
f: 919.783.1075 

www.poynerspruill.com 
 
The Group also advises its clients on matters of entity selection, 
financing and capitalization, taxation, drafting and negotiation of 
complex documents and other matters related to the 
entertainment industry. In addition to handling industry-specific 
matters, the Entertainment Law Group often calls on attorneys in 
the firm's other practice sections, including the Intellectual 
Property Law Group which assists with copyright, trademark, 
licensing and other issues. 
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Fair Use Policy 
This newsletter /site contains copyrighted material the use 
of which has not always been specifically authorized by 
the copyright owner. We are making such material 
available in our efforts to advance understanding of the 
television and film industry of North Carolina, economic, 
scientific, and social justice issues, etc. We believe this 
constitutes a 'fair use' of any such copyrighted material as 
provided for in section 107 of the US Copyright Law. In 
accordance with Title 17 U.S.C. Section 107, the material 
on this site is distributed without profit to those who have 
expressed a prior interest in receiving the included 
information for research and educational purposes. For 
more information go to: 
http://www.law.cornell.edu/uscode/17/107.shtml. If you 
wish to use copyrighted material from this site for 
purposes of your own that go beyond 'fair use', you must 
obtain permission from the copyright owner. 

 
 

 
 

The Mission 
Eno River Media Production strives to be the leader 
of North Carolina's commercial digital video 
production industry by providing an opportunity for 
novice cast and crew to gain the necessary practical 
experience and skills in field production to succeed 
in the television and movie industry through 
completion of assigned digital video projects for 
distribution by American cablecast outlets.  
 
Eno River Media Production projects promote and 
support, through a variety of media, North Carolina's 
unique arts community, non-profit organizations and 
the positive entrepreneurial spirit found in diverse 
communities throughout our state. 
 

 

Tar Heel Films 
 
Tar Heel Films allows North Carolina filmmakers to 
post jobs, work availability, movie premieres, tips, 
production news and other items that is of interest to 
the NC film community.  
 

 

 
Tar Heel Films is the leading North Carolina film 
production news and information portal.  
Please contact us:  
Tar Heel Films 
P.O. Box 5986 
Winston-Salem, NC 27113  

�  info@tarheelfilms.com 
 

 
 

 
 

 
 

 
 
Since 1996, Reel Carolina, Journal of Film & Video has 
become the premiere source for film-related news in the 
Carolinas. Based out of Wilmington, NC, this information-
packed bi-monthly publication includes the latest news on 
upcoming and existing productions, film festivals, 
workshops and classes, studio events, and countless 
other film-related "happenings" throughout the Carolinas. 
 
Reel Carolina also includes interviews with the directors, 
producers, and the cast and crew members involved in 
area productions. RC's bi-monthly "features" include 
EUE/Screen Gems Studio Clips (the studio's updated 
news), On Location In SC (covering productions), 
Lagniappe (local and regional news & notes), Production 
Notes (lists the Carolinas existing & upcoming production 
info), and Film Festival Roundups. 
 
http://www.reelcarolina.citymax.com/home.html 
 
Eno Pubcaster strongly recommends all our readers to 
please subscribe to this publication for all the news you 
can handle about the television and film industry in the 
Carolinas.   
 



 

Important Links 
 
ERMP 
Eno River Media Production 
http://www.ermp.tv/ 
 
ERMP Marketplace 
http://www.cafepress.com/6611 
 
ERMP MySpace Site 
http://www.myspace.com/128777910 
 
ERMP YouTube Main Page 
http://www.youtube.com/user/ERMPTV 
 
ERMP YouTube Talent Audition Main Page 
http://www.youtube.com/user/ERMPTALENT 
 
ERMP YouTube Festival Video Main Page 
http://www.youtube.com/user/ERMPFestivalVideo 
 
ERMP Donate Page 
http://www.ermp.tv/donate.php 
 
ERMP Documents for Download 
http://www.ermp.tv/download-docs.php 
 
 
Non Profits 
NC Center for Nonprofits 
http://www.ncnonprofits.org/principles.asp 
 
Idealist.Org 
http://www.idealist.org/if/h 
 
VolunteerMatch 
http://www.volunteermatch.org/ 
 
Purple Elephant Computer Factory 
http://www.purpleelephant.org/ 
 
Community Foundations of NC 
http://www.communityfoundationsnc.org/ 
 
The Hauser Center for Nonprofit Organizations 
http://www.hks.harvard.edu/hauser/ 
 
Carolina Film Alliance 
http://www.carolinafilm.com/ 
 
Film and Television Action Committee 
http://www.ftac.net/ 
 
Creative Action Actors Network 
http://www.caan.biz/ 
 
Tuskarora Indian Tribe 
http://www.skarorehkatenuakanation.org/ 
 
The Film Connection Film Institute 
http://www.film-connection.com/Metro-Charlotte.html 
 
Carolina Film Institute 
http://www.carolinafilminstitute.com/ 
 
StarFleet International 
http://www.sfi.org/site/news.php 
National Association of Broadcasters 
http://www.nab.org/AM/template.cfm?section=Home 
 
Alliance for Community Media 
http://www.ourchannels.org/ 

 
Public Access Awareness Association 
http://publicaccess.org/ 
 
The SaveAccess.Org Coalition 
http://saveaccess.org/faq 
 
Center for Documentary Studies at Duke University 
http://cds.aas.duke.edu/ 
 
 
Magazines 
Reel Carolina Online 
http://www.reelcarolina.citymax.com/home.html 
 
Celebrity News 
http://www.celebritywonder.com/ 
 
Movie News Industry Today 
http://movies.einnews.com/ 
 
American Cinematographer 
http://www.2-pop.com/Cinematographer/Default 
 
DV Magazine 
http://www.dv.com/ 
 
Screen Magazine 
http://www.screenmag.tv/ 
 
Videomaker Magazine 
http://www.videomaker.com/ 
 
The Hollywood Reporter 
http://www.hollywoodreporter.com/hr/index.jsp 
 
 
Vendors 
Talent One 
http://www.talentone.net/ 
 
Avid Editing Platform Software Website 
http://www.avid.com/ 
 
Elite Video 
http://www.avid.com/ 
 
Matrox 
http://www.matrox.com/en/ 
 
Panasonic 
http://www.panasonic.com/business/provideo/home.asp 
 
Videonics 
http://www.videonics.com/ 
 
Talent Link Agency 
http://www.talent-link.com/Joomla/index.php 
 
School of Communication Arts 
http://www.higherdigital.com/ 
 
University of North Carolina School of the Arts 
http://www.ncarts.edu/ 
 
School of Film Making UNCSA 
http://www.ncarts.edu/filmmaking/ 
 
Guerrilla Productions 
http://www.guerrillapro.com/ 
 
 



 

John Kearns, Jr. Productions 
www.Johnkearnsjr.com  
 
Prop Tarts Inc. 
http://www.proptarts.com/ 
 
Vancouver Film School 
http://www.vfs.com/ 
 
Trailblazer Studios 
www.trailblazerstudios.com 
 
Poyner and Spruill Law Firm – Entertainment Law 
http://www.poynerspruill.com/servicesandindustries/Pages/Entertain
ment.aspx 
 
 
Movie Industry 
Blue Ridge Motion Picture Studios 
http://www.blueridgemotionpictures.com/ 
 
Screen Gem Studios 
http://www.screengemsstudios.com/nc/ 
 
Full Frame Documentary Film Festival 
http://www.fullframefest.org/ 
 
Charlotte, NC Film Festival 
http://charlottefilmfestival.org/2009/index.php 
 
Reel to Reel Film Festival 
http://www.ccartscouncil.org/realtoreel/ 
 
Nevermore Film Festival 
http://festivals.carolinatheatre.org/nevermore/ 
 
Blu Moon Film Festival 
http://www.blumoonfilm.com/ 
 
Carolina Film and Video Festival 
http://www.carolinafilmandvideofestival.org/ 
 
RiverRun International Film Festival 
http://www.riverrunfilm.com/ 
 
Cape Fear Independent Film Festival 
http://www.cfifn.org/ 
 
Cucalorus Film Festival 
http://www.cucalorus.org/ 
 
Asheville Rejects Film Festival 
http://www.rejectsfilmfest.com/ 
 
ProductionHUB.Com 
http://www.productionhub.com/ 
 
TarHeel Films 
http://tarheelfilms.ning.com/ 
 
Asheville Film Festival 
http://www.ashevillefilmfestival.com/ 
 
Flicker Bi-Monthly Film Festival 
http://www.flickerfestival.com/ 
 
NC Museum of Art Film Series 
http://ncartmuseum.org/events/films.shtml 
 
 
 
 

Television Industry 
Second Cinema 
http://www.secondcinema.com/ 
 
People TV Public Access - Atlanta, GA 
http://www.peopletv.org/ 
 
The People’s Channel Public Access - Chapel Hill, NC 
http://www.thepeopleschannel.org/ 
 
Raleigh Television Network Public Access – Raleigh, NC 
http://raleigh.granicus.com/ViewPublisher.php?view_id=2 
 
TVAccess21 Public Access – Charlotte, NC 
http://www.tvaccess21.com/ 
 
Greenville/Pitt County Public Access Television – Greenville, 
NC 
http://www.gpat.tv/ 
 
Fairfax Public Access Community Media – Fairfax, VA 
http://www.fcac.org/ 
 
Manhattan Neighborhood Network Public Access – Manhattan, 
NY 
http://www.mnn.org/ 
 
Greensboro Community Television Inc. Public Access – 
Greensboro, NC 
http://www.onlinegreensboro.com/~gctv/ 
 
Webster Cable Access Television public Access – Webster, NY 
http://pages.prodigy.com/wca-tv/ 
 
Penfield Community Television Public Access – Penfield, NY 
http://www.penfield.org/index.php?pr=Television 
 
Across the Canvas Productions 
http://acrossthecanvas.com 
 
Across the Canvas Myspace Page 
http://myspace.com/acrossthecanvas 
 
Across the Canvas YouTube Page 
http://youtube.com/acrossthecanvas 
 
The Kids Corporation TV Show 
http://kidscorporationthetvshow.net 
 
NC Visions UNCTV 
http://www.unctv.org/ncvisions/ 
 
The Global Village CAT – National Listing of Public Access 
Stations 
http://www.communitymedia.se/cat/index.htm 
 
 
Resources 
Presidential Volunteer Service Award 
http://www.presidentialserviceawards.gov/index.cfm 
 
Virginia Film Office 
http://www.film.virginia.org/ 
 
South Carolina Film Office 
http://www.scfilmoffice.com/ 
 
Western North Carolina Film Office 
http://www.advantagewest.com/film/resource-
categories.cfm/content_id/155 
 
 



 

NC Triad Film Office 
http://www.piedmontfilm.com/resources/index.cfm 
 
Durham, NC Film Office 
http://www.durham-nc.com/film/directory_filmservices/ 
 
Charlotte, NC Film Office 
http://www.charlotteusa.com/Film/film_production_directory.asp 
 
North Carolina Film Office 
http://www.ncfilm.com/ 
 
Eastern NC Film Commission 
http://www.filmeast.net/portal/news.php 
 
Circle M City 
http://www.filmeast.net/portal/news.php 
 
StellarCon 
http://www.stellarcon.org/home 
 
ConCarolinas 
http://www.concarolinas.org/ 
 
TriNOC Con 
http://www.trinoc-con.org/ 
 
The Internet Movie Database 
http://www.imdb.com/ 
 
Casting in the Carolinas 
http://www.castinginthecarolinas.com/ 
 
Southern Casting Call 
http://excoboard.com/exco/index.php?boardid=19246 
 
NC Triad Indie Film Network 
http://www.triadindie.org/ 
 
Email Reminders 
http://sitefoundry.com/reminders/ 
 
USA Federal Acquisition Jumpstation 
http://prod.nais.nasa.gov/pub/fedproc/home.html 
 
Federal Business Opportunities 
https://www.fbo.gov/?s=main&mode=list&tab=list 
 
Central Contractor Registration 
http://www.ccr.gov/ 
 
Government Service Administration 
http://www.gsa.gov/Portal/gsa/ep/home.do?tabId=0 
 
The YellowPages 
http://www.switchboard.com/ 
 
Film Composer List 
http://www.soundtrack-express.com/composers.htm 
 
Viewpoint – Custom and Library 3D models in any format 
http://www.viewpoint.com/ 
 
NCSA Film Production Forms 
http://faculty.ncarts.edu/film/forms/production/index.html 
 
Film Contracts.Net – Directory of Production Contracts and 
Forms 
http://www.filmcontracts.net/contracts/ 
 
Television Production Overview Online Classes 
http://www.cybercollege.com/tvp_ind.htm 

 
CrewNet Entertainment Jobs 
http://www.crewnet.com/ 
 
Mandy.Com International Film and TV Production Resource 
http://www.mandy.com/ 
 
Oz Publishing Film and Video Directories  
http://www.ozonline.tv/ 
 
Film and Video Programs in NC Colleges and Universities 
http://www.ncarts.org/freeform_scrn_template.cfm?ffscrn_id=84 
 
IMDB List of Film Schools Link Page 
http://www.imdb.com/filmschools 
 
Film and Television Website Archive 
http://timelapse.com/tvlink.html 
 
BoxOffice MoJo 
http://www.boxofficemojo.com/ 
 
The Numbers – Box Office Data 
http://www.the-numbers.com/ 
 
FilmSound.Org 
http://www.filmsound.org/ 
 
Creative Screen Writing 
http://www.creativescreenwriting.com/index.html 
 
Free Royalty Free Music for Non Profit Movies 
http://mobygratis.com/film-music.html 
 
Voices of Independent Culture 
http://www.ifc.com/ 

 
 

 
 

 


