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SAG's ad talks stretch out
By DAVE MCNARY

Negotiations between Madison Avenue and actors may be headed
into overtime, with bargaining continuing a few hours before the
commercials contract expires.

With both sides observing a news blackout, Tuesday's talks
stretched into the evening at the Crowne Plaza Hotel in New York.

The contract is set to expire at midnight Eastern time. One person
close to the situation it was possible that negotiators could opt to
stay at the table past the deadline.

Douglas Wood, the ad industry's chief negotiator, said Monday that
progress was being achieved and that he was "cautiously
optimistic." He also asserted that there would be no immediate
disruption in commercial production even if a deal were not
achieved by the deadline.

Key issues are the industry's proposal for a compensation formula
based on the ratings garnered by commercials, rather than the
traditional pay-per-play method and a reduction of more than $20
million annually to their contributions to SAG and AFTRA's pension
and health plans. The unions are asking for retention of the current
formulas plus 6% annual pay hikes.

The Charlotte Film Community

The Charlotte Film Community, a new group for local filmmakers,
actors and others, will hold its first meeting at 7 p.m. Monday, April
6, at the Morehead Street Tavern, 300 E. Morehead St. Presented
by the Charlotte Film Festival, the group — which is scheduled to
meet the first Monday of each month — will consist of actors,
directors, crew members, producers, agents and anyone else
interested in local filmmaking.

Maggie Sargent, one of the group organizers (as well as an actress
and filmmaker herself), states, “There is a real need for this type of
group. The film community in Charlotte is strong, but dispersed at
the moment. It's our hope that the group will bring people together
so we can get more projects started and show the rest of the world
that Charlotte is a great place to make films.”

Sargent will co-host the first meeting with casting director Juli
Emmons. The event’s special guest will be Beth Petty, director of
the Charlotte Regional Film Commission; she will discuss the state
of film in North Carolina and answer questions afterward.

Admission to attend the event is $5. During the meeting,
representatives from the Charlotte Film Festival (held this year
Sept. 21-27) will discuss a new filmmaking contest that will be open
only to area moviemakers.

For more information, contact Maggie Sargent at
maggie.sargent@gmail.com or Juli Emmons at
juliemmons@gmail.com, call 803-389-7531, or go to
www.GrowFilmInCharlotte.com.

New Movie Shooting in Durham
By Tamara Gibbs

DURHAM (WTVD) -- Landscapers were putting the finishing touches
on new shrubbery out in front of an antebellum style Durham
mansion this week. The plants were real, but they weren't typical
landscapers.

It was Hollywood spreading a little of its magic on the set of a major
new motion picture that's being shot in Durham.

"Main Street" is set in a sleepy southern town and stars Colin Firth,
Orlando Bloom, Ellen Burstyn, and Andrew McCarthy - to name a
few.

"It's just like having rock stars in town. There are people calling us
now because they're fans of Colin Firth," said Reyn Bowman with
the Durham Visitors and Conventions Bureau.

The mansion - one of Durham's oldest - police headquarters and the
old courthouse are just a few of the locations that filmmakers plan to
use. The city is a favorite with Hollywood thanks to its rich
architecture like old tobacco warehouses, mansions and other
buildings that are eye candy for cinematographers.

"Production scouts love Durham," explained Bowman.

This will be Durham's 18th film, but Bull Durham is still the city's
claim to fame among other blockbusters.

"I remember Morgan Freeman during Kiss the Girls. He was very
focused, but his trailer was next to a school and he would go over
there during recess and talk to little kids through the fence and they
were excited," Bowman recalled.

City leaders are also excited. Hollywood movie sets can boost the
local economy by millions of dollars.

Main Street will also be a treat for several local actors, extras, and of
course all the adoring fans.

"It's really up to the production manager as to how close they'll get.
They're probably more likely to see them when they come over for
dinner or they're just walking around and their stunned when they're
face-to-face with them," offered Bowman.

New Dance Studio Opening
I am opening my own dance studio in Brier Creek this
summer! Hurray! I'm SO excited about it!!! Our webpage
should be live tomorrow or Tuesday, so def check it out
( )! Also, if you hear of any dance
teachers, send them way! | know you cross a lot of paths! :)
Hope you're doing well!

Chasta




ERMP YouTube.Com Channels

ERMP’s Main Youtube.com Channel
http://www.youtube.com/user/ERMPTV
Please subscribe!

ERMP’s Main Channel for Festival Footage
http://www.youtube.com/user/ERMPFestivalVi
deo

Please subscribe!

ERMP’s Animation Channel
http://www.youtube.com/user/ERMPAnimation

ERMP YouTube.Com Channels

ERMP’s Talent Channel for Directors Casting
Efforts
http://www.youtube.com/user/ERMPTALENT

ERMP’s Channel for Accessible Location
Footage
http://www.youtube.com/user/ERMPLocationVid
eo

ERMP’s Channel for B Roll Sample Footage
http://www.youtube.com/user/ERMPBRollVideo

Jordan Kerner
North Carolina School of the Arts: Dean, School of
Filmmaking
By BETSY BOYD

When working producer Jordan Kerner (“Charlotte's Web")
became NCSA's film dean last spring, he had a very specific
agenda in mind: better professional preparedness, better
professional opportunities, plus more state money to make
these things happen.

At a time when local production has dwindled, Kerner has
pressed the North Carolina Legislature to increase the tax
incentive from 15% to 25%.

"Coming to the school, | found one of its greatest strengths was
that it was apart from Hollywood," Kerner says, citing the
success of such NCSA grads as David Gordon Green and
Danny McBride.

Kerner

To ease students' transition into professional life, Kerner
introduced the "Studio System," which mimics the real world of
pitching and developing screenplays where students get notes
back throughout the process.

But for experience that really counts, fourth-year students
participate in an "American Immersion" program, spending a
week with Habitat for Humanity in New Orleans or at the
Philadelphia V.A. hospital “learning about character,
personality and elements they will be able to use the rest of
their lives," Kerner explains.

Film studio wants N.C. to raise incentives for indu stry

A Wilmington film studio is calling on lawmakers to boost film
industry incentives to keep North Carolina competitive after the
state lost out to Georgia as the film location for the Walt Disney
Co.movie “The Last Song.”

EUE/Screen Gems Studios wants the state to boost its tax
credit on film-making goods and services from 15 percent to 25
percent.

On April 9, Disney and Georgia Governor Sonny Perdue
announced that the film, starring Miley Cyrus, would be filmed
in and around Savannah.

Bill Vassar, executive vice president for EUE/Screen Gems
Studios, estimates North Carolina lost more than $10 million in
spending and 200 jobs that Disney will instead bring to
Georgia. Georgia offers filmmakers a 20 percent tax credit.

Several states offer tax credits larger than what's available in
North Carolina. Michigan offers 40 percent, Connecticut 30
percent and New Mexico 25 percent.




Eno Short Division Update

Gods of Society
Completed

Story by: Robert Williams
Director: Adam Tate
Editor: Kevin Ashmont

The Shoebox

Completed

On ERMPTV YouTube Channel
Story by: Robert Williams
Director: Kris Bain

Editor: Travis Johnson

The Last Breakfast

Completed

On ERMPTYV YouTube Channel
Story by: Chad Smith

Director: Aravind Ragupathi
Editor: Larry Gardner

BMW Spec Ads

Completed

On ERMPTV YouTube Channel
Stories by: Adam Tate
Director: Adam Tate

Editor: Aravind Ragupathi

Forced to Protect - Three Shorts
Completed

On ERMPTV YouTube Channel
Story by: Kris Bain

Director: Kris Bain

Editor: Lillian Dawson

Rejects

Completed

On ERMPTV YouTube Channel

Story by: Josh Johnson and Myles Scott
Director: Josh Johnson

Editor: Josh Johnson
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NASA/JPL Project

The first song is by Feeding the Fire about the
SUN. The second song shot by Matteo LaMuralia
at Kings Theatre in Raleigh is by the band BUS.
and is about MARS. Both are in need of re-editing
and animation work.

Eno Pubcaster Newsletter
Mission Statement

Purpose

The Eno Pubcaster Newsletter aims to promote and enhance the
profession growth and development of Eno River Media
Production (ERMP) members and the television and film industry,
by providing a vehicle for addressing pertinent issues as well as
disseminating information of interest to ERMP members and
digital video supporters.

The Eno Pubcaster Newsletter is committed to promoting,
encouraging, and increasing diversity within ERMP and
throughout the field of digital video production. Mindful of such
commitment, the Newsletter strives to promote, nurture, and
enhance the professional development of not only ERMP
members but of digital video production professionals as a whole.

Audience

The primary readership of the Eno Pubcaster Newsletter
comprises members of ERMP as well as potential members.
Readers are digital video production professionals as well as
colleagues who share interests in and concerns about diversity in
our profession, particularly with respect to issues affecting digital
video production worldwide.

Vision

The Eno Pubcaster Newsletter contributes to ERMP by
addressing concerns that affect an underrepresented yet
significant segment of the television and film industry: digital
video production. Accordingly, the Newsletter will further our
objectives by:

1. offering articles that aim to promote issues that affect
professionals utilizing digital video production,

2. keeping ERMP members abreast of television and film
industry business and significant activities of ERMP
members,

3. informing ERMP members of professional opportunities.

Call for Newsletter Submissions

The Eno Pubcaster announces a call for submissions for its
bimonthly newsletter. Articles on topics related to issues and
concerns of our membership are welcome.

Submission Guidelines
* Atrticles should be no longer than 900 words in length.
e Include hyperlinks when useful.

Since our newsletter is an electronic publication, certain basic
guidelines set forth by ERMP should be followed:

Use half the words you would in print.
Keep sentences to no more the 16 words.
Keep paragraphs short.
Follow the style guidelines in the Publications Manual of
America

Please attach submissions to an e-mail message and send them
to the current editor:

Anthony Dowling

admin@ermp.tv




Ways to Support ERMP

There are other exciting ways in which you can engage
your family or business in the adventures of ERMP while
enjoying the benefits of our programs:

Gifts of Cash

Using your check or credit card, unrestricted gifts are used
where the need is greatest. Your gift may be directed to
specific programs or services. Multi-year pledges are a
convenient way to achieve your personal goals for support
of projects and programs.

Bequests

Leave a lasting legacy that benefits the members of
ERMP by remembering us in your will. Bequests may be
in the form of real estate, property, or cash.

Matching Gifts

Check with your employer — many companies will match
employee contributions to ERMP. Send the form with your
gift and we will process the corporate match on your
behalf.
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Appreciated Securities
Gifts of publicly traded stocks enjoy special tax benefits.
We stand ready to work with you.

Real Property
Real property can be given as an outright gift or by
bequest.

Endowments

Honor the memory of someone special and perpetually
generate income to support an area of ERMP. Named
funds may be established with multi-year gifts.

Corporate Giving

ERMP reflects a strong relationship with the business
community. Consider a gift or sponsorship for one of our
ERMP Divisions; it's an excellent way to demonstrate your
commitment to the community and ERMP.

Life Insurance
Consider the number of ways to make a gift of life
insurance.

Blue Velvet
By Joe Scott

On Wednesday, May 6 at 7:30 and 9:30 p.m., the Carousel
Luxury Cinemas in Greensboro, NC
(http://www.carouselbattleground.com/) presents "Blue Velvet,"
the greatest film shot in the state of North Carolina. See
director David Lynch's view of our state in a very rare 35mm
print that is in great condition.

Synopsis for those who have never seen or heard of the film:

"Blue Velvet" is something of a Hardy Boys mystery gone very
wrong. A young man (Kyle MacLauchlan) discovers a severed
human ear in the middle of a field, and in the process of finding
out who the ear belongs to, encounters a psychologically
damaged lounge singer (Isabella  Rossellini) and
a deranged psychopath criminal boss named Frank Booth
(Dennis Hopper).

Don't let the director's name scare you, folks. Yes, Lynch is the
same guy who directed the nigh incomprehensible films
"Muholland Dr.," "Lost Highway," and "Inland Empire," but "Blue
Velvet" was made during a time in his career when the director
was more interested in being a story teller than, well, David
Lynch.

The reason | am inviting you all to this screening - despite the
fact that many of you are from Wilmington - is because there's
a chance some of you worked on this film, or saw part of it
being produced (including the scene where Rossellini is forced
to walk around naked outdoors). | had also heard that the fake
ear used in the film now proudly hangs in arestaurantin
Wilmington?

The International
Movie Review
By: Kyle Bearne

As an unsure Clive Owen viewer | was sceptical about
watching his new film. When | briefly saw the plot line |
expected a mind-numbing action flop. Instead it brings a
surprising kick with a thought provoking layout and strong
performance from the main characters, giving the film
dynamism some action-crime movies miss. Owen plays a fully
human character that does not attempt anything over-zealous
in terms of stunts and CGI 'what the..!" scenes.

The storyline is based on the actual events of Luxembourg-
based Bank of Credit and Commerce International (BCCI).
Smartly, the writers adapted this to IBBC with Louis Sallinger
(Owen) of Interpol and Manhattan assistant district attorney,
Eleanor Whitman (Naomi Watts) attempting to bring them to
justice for money laundering and arms dealing. The
investigation leads them from Milan to Berlin to New York and
to the Turkish city, Istanbul. Meeting several, some predictive,
hurdles they reach their goal in a thrilling climax.

Luckily, The International escapes the 'goodies fall in love'
fiasco and gets down to the grit and political action that is
expected. Tom Twyker, who previously directed Run, Lola,
Run, uses textbook camera shots. This may be seen as a
downside because it doesn't really show much originality.
Despite this, a solid script and a foreign-dominated cast,
asserts its position as a general all-round success. It appears
as the Bourne film of 2009 but does not reach the heights that
the Bourne trilogy touched with sheer brilliance.




NAB Special Report 2009
The Year of Magical Thinking
Beth Marchant and Jessica Clegg
April 1, 2009 Source: Studio Monthly

There’s no sense wallowing in it. Times are tough all over. More
than likely, your clients haven't all dried up and business is
decent, if not good. Even if you've closed one shop, you're ready
for round two. After all, you've still got a lot more content in you
and a vision to serve. Work in a bigger facility? Bet you're doing
a whole lot more with a whole lot less following that last round of
layoffs. Isn’t it about time you invested (or convinced your boss
to invest) in tools that make your life easier?

From the advance details we've received from manufacturers
about products releasing at NAB 2009, this is a very good year
to be upgrading your equipment. Companies know these are
tough times and that potentially fewer qualified buyers will be in
Las Vegas this year. But those who attend will be rewarded. The
initial list prices on many of the options described below are
already ground breaking. And many of these hardware and
software tools are now shipping and may be available for much
less during booth promotions at the show itself. Some of this
gear might even give you Q-Branch, MI6 style and 007 cred,
from the inflatable in-flight camera bag to kits with Swiss Army
knife-like features. Salivating yet? Read on.

Cameras and Gear

There will be no RED tent to tempt you this year, so why not
head over to the Central Hall for some one-stop camera tire
kicking and shopping? Sony, Panasonic and JVC will all be
there, right alongside their many dealers and partners selling
everything else for your Kit.

Sony, in fact, is taking advantage of the booth vacancies at the
show this year by filling up the extra space. Special-themed
Sony booths (HD Event Production, CineAlta, HD Live, John
Lennon bus, the live theater hall at N109) will anchor Sony’s
main 26,000-foot promenade in the Central Hall like satellites in
orbit. Overkill? Not at all, says Sony senior vice president Alec
Shapiro, who maintains that NAB will always be the most
important show for Sony customers worldwide. “We’ve seen this
before,” he says. “After 9/11, attendance was down 25%, but all
of our key customers still showed up, giving everyone more
quality time to spend with the equipment.” Shapiro is, given the
dismal economy, realistic. If you can't get to booth C11001 in
person, you can find announcements, video and images once
again at a “virtual” booth on Sony’'s Web site.

If chip size matters more to you than price, Sony has certainly
delivered on its promise of larger imagers for a higher-end result.
Now shipping what the company calls Phase 3 of its XDCAM HD
technology—2/3-inch chip and full 4:2:2 HD image quality—Sony
will continue to expand into all directions of the market. The
latest versions of the XDCAM HD, XDCAM EX, and new
releases such as the HVR-Z5U (now with an interchangeable
lens) and a hot little POV camera (the HXR-MCI), will be on
display in its booths.

Should you bet your business on a top-of-the-line model beyond
your means? “We understand that the ‘good enough’ mentality is
stronger than ever,” says Shapiro.

“You buy maybe not what you really want but what you can.”
Shapiro notes that the NIPROS optical fiber adapter, which tricks
out the XDCAM EX (PMW-EX3, $13,000 list) into a full studio
configuration for under $30K, viewfinder included, is already
selling well. B&H Photo and others are also offering attractive
lease options on the package for as little as $856/month.

More product surprises—some 30 in total for the field, and we
expect, for the digital-centric DP in the studio—will come from
Sony at the show. Shapiro says customers can expect “price
points to meet every budget,” including 4K workflows designed
for output on Sony’s SXRD 4K projectors.

Speaking of digital cinema, Silicon Imaging, fresh off the Best
Cinematography and Best Picture Oscars for Slumdog
Millionaire, is on a roll. In January, it shipped its 2K Digital
Cinema camera system, the SI-2K, featuring 10-bit CineForm
RAW and 12-bit uncompressed 2K direct-to-disk recording. This
camera’s chip, as you'd expect, is sweetly proportioned: the
single 2/3-inch CMOS captures to disk at either 1920x1080P HD
or 2048x1152 cinema resolutions. CS4 users rejoice: it's been
honed to work fluidly with Adobe Premiere Pro HD. Find the
camera in Band Pro’s booth, C10408.

Last month, Panasonic (C3327, C3712) introduced the AG-
HPX300, a real-world camera with a bold and welcome
paradigm: 10-bit, 4:2:2 quality for only $10K. How'd they do it?
The new 1080i/720p camcorder relies on the company’'s AVC-
Intra compression to squeeze out every usable bit of data
recorded on the 1/3-inch, 2.2-megapixel progressive-scan
proprietary “3MOS” imager. This camera brings VariCam
technology (Chromatic Aberration Compensation, to reduce
artifacts) into a lightweight, should-mount body that also records
DVCPRO HD, DVCPRO50, DVCPRO and DV (yes, they know
many of you are still shooting in SD). The company is now
offering a studio configuration for the camera for an addition
$10K.

We've recently talked in these pages about the exciting new
thinking that JVC has brought to its latest camera introductions;
it's why we put the new GY-HM700, $7,995.00, with its wider-
angle and higher-res Canon lens and optional SxS recorder—
camera B to your XDCAM?—on this month’s cover. See for
yourself in Booth C4315. While you're there, try the tiny GY-
HM100U handheld on for size. There are no details to share at
this time about camera updates from Grass Valley (South Hall,
SL106). That's understandable: parent company Thomson
recently announced plans to sell the Grass Valley Group. But Jeff
Rosica, GV's senior vice president, assures us that the 50-year-
old business is “solid with exciting opportunities for the future”
and that there will be plenty of nhew and innovative GV products
at the show. Stay tuned.

Camera Accessories

As for the smaller and even more affordable camera gadgets,
add-ons and enhancements, there will be plenty to choose from
at the show. The Vitec Group (C6519, C6517, C6518), in fact, is
launching more than 30 new products across its brand platforms
at NAB this year. All of these brands, from Sachtler to Oconnor to
Petrol, have naturally sought to develop the next indispensable
piece of camera gear. Sachtler has launched a full range of FSB
heads that work with the energy needs of popular, smaller
cameras. “For the first time, you'll see the entire [FSB] range in
one place,” Ali Ahmadi, product marketing manger for Vitec USA,
told us. “All models will be able to fit the FSB cell. This is
especially useful for new smaller cameras that can do more but
also use more energy. It means your camera will last longer and
you can shoot for more than 20/30 minutes.”




Vitec also has RED shooters covered, with a special edition of
the Artemis camera stabilization, specifically designed for the
RED One. RED-heads should also watch out, in particular, for a
new Cine7+7 fluid head; more details coming soon. OK, even if
you don't have the budget to buy a new kit, you need to protect
what you already own. With this is mind, Petrol has designed a
bag that inflates to protect your camera in an airplane’s overhead
bin. Ahmadi wryly recognizes that one of the primary strengths
of Petrol's products could ultimately hurt the group’s bottom line.
“Our products are very rugged,” he says. “They’re designed to be
used heavily. And with every new generation we make, they last
longer and longer... which is a problem for us!”

Editing and Finishing

In case you haven'’t heard, Avid has finally opened up. Thanks to
the new Avid Media Access architecture, or AMA, editors can
now directly link P2 or XDCAM HD/EX clips from a recorder into
an Avid editing bin. The company also recently rewarded DS
users with a new simplified ingest and full offline-to-online RED
conform workflow. In addition to native XDCAM support comes
extra stereoscopic camera support in new versions of Media
Composer and Symphony (both versions 3.5). Current users, like
the folks at the Discovery Channel Canada and editors of the
recent

Jonas Brothers: The 3D Concert Experience, expect the new
workflows to save them mammoth amounts of time. To check out
the Avid workflows yourself, visit the company in the South Hall
in booth S232LMR.

Workstations

You'll likely see the new Apple Mac Pro all over the show floor,
just not in an official Apple booth. Apple hardware and software
partners, from AJA to Zaxwerks, will be pushing the box’s new
Intel Xeon “Nehalem” processors in many different directions. But
with a starting price of $2,499, you still have to pay more for the
brand.

HP, on the other hand, is ready to offer you another option with
its next NAB rollout. Days ago the company announced the
7800, a PC powerhouse that features Xeon quad-core
processors, 192GB memory, HD audio, wildly expandable RAID,
and “Turbo Boost” technology—all for $1,999. Charlie White will
explain what these features add up to in his first-look review of
the Z800 in the May digital edition.

Streaming

Sure, we'd all outfit our studios with the highest-end, five-figure,
big, green streaming machine if we could, but why do it if you can
find a comparable box for less that works with your output?
ViewCast has challenged the streaming price barrier with its new
Niagara 2100, a streaming appliance that's within reach of a
moderate-sized facility, priced at just under $4,000.

This new budget-easing appliance maintains many of the
qualities that make the other products in the line useful—two
USBs and an Ethernet port, the straightforward Niagara SCX
interface—while keeping much of the original functionality. The
product does lack an SDI input like the Pro Il, instead

going with a Component, Y/C and Composite inputs. The 2100
simultaneously streams multiple resolutions at multiple data rates
in Windows Media VC-1, which is, of course, Silverlight
compatible.

The 2100 gets points for portable design too. Jeff Kopang,
ViewCast'’s vice president of marketing, had us already with his
PowerPoint, but really wowed when he reached into his laptop
bag to pull out the bright blue, sleek device. As portable as it
seems out of the gate, it also comes equipped with a battery belt
for remote applications.

Monitors

There may be some things on view at the show this year one can
only dream aboult, if not readily afford. Sony’s latest

thin-profile  Trimaster BVM-L170 production monitors are
seriously engineered and cost considerable coin, but they are
definitely worth a look. Saving space, if not money, has to count
for something.

Copyright, Indie Film, and the 'Clearance Culture M entality’
By Bryant Frazer
March 24, 2009 Source: HD Studio

In the five years since the publication of the second edition of
L.A.-based entertainment lawyer Michael C. Donaldson's book,
Clearance & Copyright, a lot has changed in the field of copyright
law. Donaldson has sought to reflect those changes as well as
expand the scope of his book in those years. The just-published
third edition of the book, from Silman-James Press, is 500 pages
instead of 350, and the chapter on fair use has almost doubled in
size. There is a new chapter on characters and costumes,
another on sets and set dressing, and the chapter on parody has
been expanded to also cover satire and jokes. Donaldson says
copyright is probably the fastest-changing area of the law.

Donaldson is general counsel to Film Independent and the
Writers Guild Foundation and a former president of the
International Documentary Association. He's also the author of
The E-Z Legal Guide to Trademarks & Copyrights, Fearless
Negotiating, and Negotiating for Dummies. With our thoughts on
independent filmmaking and documentarians, HD Studio asked
him to say a few words about the fair use doctrine, which exists
to protect filmmakers and other creative types who borrow the
works of others in order to make something entirely new out of
them.

Q: For filmmakers, is fair use the are of copyright law that's
the most in flux?

A: There’s no doubt about it. It's moving quickly both on the legal
side and on the business side. That's because more and more
people are learning the truth about fair use, which is that it is an
available tool, it is now covered by insurance — which was not the
case even three years ago — and increasingly the gatekeepers
are getting comfortable with fair use.

When you say “gatekeepers,” are you referring to co ntent
owners?

Content owners are increasingly recognizing that filmmakers
have a right to use their material in special ways to create new
and different works. But when | referred to gatekeepers | was
referring to distributors and networks who say, “You have to have
a signature for everything. You can't put us at risk.”




Are the practices different for major stu  dios versus, say,
independent filmmakers in terms of what they tend t o]
clear and what they'll whistle past the graveyard o n?

Major studios have major budgets and major relationships, and
today they're all part of larger conglomerates that also have
television outlets, which have different needs because they sell
to advertisers. So the practice among major studios is more
clearance-oriented than the practice among independent
filmmakers. Independent filmmakers have led the vanguard in
terms of fair use.

Does that mean they put themselves at unnecessaryr  isk?
No. Absolutely not. Today you can get full insurance coverage
on fair use. In the new edition | actually printed out the names
and addresses of all the lawyers that are approved by the
companies that write 95 percent of this insurance. Some
people thought | was crazy, but | wanted filmmakers to know
where they could go to get opinion letters. Once you get your
film vetted by a professional, you can insurance to cover this. |
don’'t know how anybody else works, but our firm doesn’'t say
yes or no. We will talk to filmmakers about how they can make
their point and use certain materials under the fair use doctrine
even though they might not quite be there when they first
come into the office.

What's the biggest misconception filmmakers have wh ere
copyright law is concerned?

There are still a lot of independent filmmakers who are victims
of the clearance culture mentality. Somewhere, someone put a
fear into their heads that they had to get permission to tell their
stories. From the founding of this nation, the First Amendment
has given everybody the permission to tell your story and say
your piece, to make your statement.

Today we speak in two languages: the language of words and
the language of images. The language of images is the
stronger of the two. When you make a film and you want to
make a statement — [suppose] you want to say, “Gee, Michael
Donaldson gets tongue-tied a lot when he speaks.” You can
show a clip of me getting tongue-tied when | speak. You might
say “Michael’'s a smart guy but he makes too many jokes. He
makes copyright too light and fluffy. It should be taken more
seriously.” You can show any one of a number of clips of me
speaking to any one of a number of audiences. They're all
over the Web. We've actually consolidated a lot of them on our
Web site. You have a right to do that, because it's one thing to
say it, and it's another to show it.

What | often say to filmmakers today, although it's overly
broad, and | always have caveats — see a lawyer, you can't
take this and run with it — is basically that if you can say it, you
can show it. If a talking head in your documentary says, “The
notion that religion ought to be pushed to the background may
sound like an original thought, but they're just taking a page
out of John Lennon’s songbook,” you have the right, in your
documentary, to have John Lennon singing from "Imagine"
where he says "No more wars, nothing to fight for, and no
religion, too.” When we wrote an opinion letter [in a case filed
by Yoko Ono alleging copyright infringement by the makers of
the documentary Expelled] that said a filmmaker had the right
to do that, the courts agreed emphatically that we were right.

Filmmakers can do it, they have the right do it, an  d it may
be covered under fair use, but that doesn’t mean th  ey're
not going to get sued by somebody and have to defen d
themselves.

That's true. But the nice thing about fair-use lawsuits is that
they're pretty clean and neat. The judge puts in the DVD, he
watches it, he decides. Yoko Ono begged the court —

— she wanted to take depositions, she wanted discovery, all
those things that cost a lot of money and take up a lot of time
and the judge said, “No, | don’t care what else you people
have to say about it. I'll look at the film and make a decision.”
Almost all fair-use cases are decided very, very early. So you
have to defend yourself, but that’s what the insurance policy is
for. And here’s another good thing: People are not anxious to
file specious [copyright] claims. If you lose it, you have to pay
the other person’s attorney fees. So unless you're Yoko Ono
and have lots of money to throw around because you're upset
about something, you're very, very careful before you file a
copyright infringement action. It's not something you do
capriciously.

52" NY Emmy Awards
Author: Lorraine Messina

The Emmys were a blast. If you ever get a chance to go to an
“A” list party, hang out with the photographers. They know
everyone.

It was my first Emmy awards Gala and it was quite an
experience. This year Katy Couric received an Honorary
Emmy from the Academy. There were quite a few interesting
presenters. | think the best way to describe the Gala is in
pictures:

Roco DiSpirito  Celebrity Chef and Author




Jacqueline J. Gonzalez
Executive Director of the National Academy of Telev
and Sciences, New York

Constantine Maroulis
American Idol Finalist

ision Arts

How to Volunteer with ERMP
Email your name, mailing address, all phone
numbers and birthdate (MM/DD/YY) to the email
below: admin@ermp.tv  for inclusion into the
ERMP database.

Email admin@ermp.tv 4 days after sending first
email to request verification that you were entered
into the ERMP database.

We are very excited when a new volunteer
becomes involved. Please enjoy ERMP and
through your participation, you help shape OUR
organization.

Eno River Media Production
PO Box 21377
Durham, NC 27703-2232




| believe this is: Chris Wragge Anchor for CBS

Dr. Ruth and Constantine Maroulis

52" Emmys Gala

| Love You, Man
Review by Jessica Kemper

An entertaining mix of salty and sweet, this cute R-rated
comedy is an enjoyable way to spend two hours. | Love You, Man
won't become a comedy classic, but it still has plenty to offer. It has
a light, breezy tone, likeable leading men, and is one of few recent
comedies not starring Seth Rogan (Sorry, | have to put it out there;
the guy’s overexposed).

Peter Klaven (Paul Rudd), a sweet, successful real estate
agent, proposes to his girlfriend Zooey (Rashida Jones). While
bright, bubbly Zooey is instantly ready to call her closest girlfriends
with the news, Peter realizes he doesn't have any friends with
which to share it. This also means he can’'t decide on a best man.
Suddenly feeling insecure, and learning that Zooey is a little
concerned as well, Peter sets out to find a best friend in time for the
wedding.

His “man-dates” are called off when he meets Sydney
Fife (Jason Segel), a fun-loving bachelor who believes in total
honesty. Though conservative Peter and easy-going Sydney seem
like an odd combo, they share an instant platonic chemistry. Peter
enjoys embracing his goofy side with Sydney, and soon begins to
spend more time with him than with Zooey. As Peter becomes
closer to his new buddy, he slowly begins to drive Zooey away.

The plot is simple, but the script from director John
Hamburg and co-writer Larry Levin allows for plenty of crude jokes
and heartfelt moments. The film also features a handful of funny
performances. Rudd is a perfect fit for his role: he’s cute as button,
has a warm presence, and makes Peter's awkwardness entirely
believable. The role is more subdued than his recent supporting
parts, but Hamburg thankfully lets him get a little loosey-goosey in
his scenes with Segel. Segel provides hefty support as Sydney,
making him hilariously honest, endearingly laid-back, and a little bit
crazy. Jones has an inviting smile and makes her character
likeable, although her role is a little bit bland. Jaime Pressley and
Jon Favreau are scene snatchers as married friends of Zooey.
Also, keep an eye out for The Hulk himself, Lou Ferrigno, who
makes a humorous surprise cameo.




R.I.P. DVD-RAM
Peter Schneider, Gotham Sound
Source: Studio Daily

Now that all of the major non-linear production audio
recorders are capable of recording directly to Compact Flash
card, hard disc drive, solid state drive or even USB Flash
key, DVD-RAM is becoming less relevant. Factor in the fact
that DVD-RAM is too slow to keep up with the recorders'
added track count, and it becomes clear that it's time to retire
DVD-RAM from location audio.

Zaxcom's decision in 1999 to use DVD-RAM as a recording
and deliverable medium for their DEVA Il recorder changed
location audio and post-production in revolutionary ways.
DVD-RAM perfectly met the needs of sound mixers, who
required the ruggedness, immediacy and relative low-cost of
DAT and 1/4" tape, and the needs of post-production, who
required compatibility with the computers used in their
workflows.

With the introduction of the Fostex DV40 in 2002, DVD-
RAM's status as the new recording standard was cemented
in place. Just as DVD-RAM bridged the Broadcast Wave files
recorded by production with the Avid and Pro-Tools systems
used by editorial, the DV40 bridged those same non-linear
files with the linear world of telecine. The DV40 allowed the
files recorded on set to be treated (in a somewhat ironic
twist) like a linear piece of tape. Thus, telecine facilities were
able to use the DV40 as a drop in replacement for the DAT
and Nagra T decks. Physically, the DV40 had all the same
connections as its DAT counterpart on the back of the unit,
and so it felt familiar to the facilities' chief engineers.

The transition was not easy. There were a number of
technical hurdles, including issues with getting the major
operating systems to read the DVD-RAM discs themselves,
as well as incompatibility between the DV40 and other
manufactures' non-linear location audio recorders. There was
also another hurdle: inertia. For production mixers, this was
not an issue for the most part because they were forced to
change - by early 2003, major parts for location DAT
recorders we no longer being manufactured, and so it was
very clear that they would have to invest in the new
technology. Post-production, however was slower to
embrace the change. Certainly part of this reluctance was
financial — it's difficult to invest in a new, potentially
unproven technology and simultaneously support the old
technology. But a lot of it was more subjective — "The old
way still works great - why change it now?" was something
we regularly heard (with notable exceptions from post
companies that chose instead to lead and innovate).

In 2009, we are once again at the precipice of a new
transition. Panasonic has announced that the industry
standard SW-9576 DVD-RAM drive (the kind that accepts
DVD-RAMs in a cartridge natively) is no longer being
manufactured. Earlier, Maxell announced they are no longer
making DVD-RAM discs in a cartridge. While it is true that we
can adapt easily and use non-cartridge DVD-RAM discs (in
some cases by using a clumsy “carrier"), track counts are
getting higher (in the case of one recorder, it is now possible
to record sixteen tracks over the shoulder!) and burning
DVD-RAM discs on location in the less robust non-cartridge
variety is inherently less reliable.

Instead, | propose that we skip optical media entirely. Almost
all of the recorders currently used in production have the
ability to record natively to or copy to HDD, SSD, CF Card or
USB drive. Prices for Flash media have dropped dramatically
in price, and their speed has dramatically increased.

We are just about at the point where CF cards and USB keys can
be billed to production as expendables, and for long-term or more
"vertically integrated" production, trading round-robin style of CF
cards between production and post will work. This is a win-win for
everyone "burning" was never an activity meant for the rigors of
location, and the speed of optical can never match the speed of
flash memory or even HDD. Transfers into post-production
workstations and servers see an even more dramatic increase in
speed (reading is almost always faster than writing). This
increased efficiency will lead to lower costs — both on the
production side and the post production side.

This was recently illustrated to me by two shows that we worked
on this year. The first show was a police action/drama show for a
major broadcast network. The production mixer called me for
support because his DVD-RAM discs were not consistently and
reliably burning all of the production audio files. This was
understandable, given the nature of their production: lots of run
and gun, long hours, little time between setups, and many tracks.
Production was upset because re-burning took valuable time,
both on set and in post. | knew they weren't shooting on film,
which meant there was no telecine process. | asked the him to
find out from post if they would be willing to try Compact Flash
cards instead of DVD-RAM discs. This seemed like the perfect
solution — editorial was upstairs from their main studio, and an
investment in 8 CF cards of 8 GB each would easily pay for
themselves with never having to purchase DVD-RAMs for the run
of the show, not mention never having to deal with burning again.
The answer from post was disheartening: "No!". When | pushed
for an explanation, | was told that they didn't want to change
because DVD-RAM is what they were used to, and that was that.

The second show was a feature film produced by a major studio.
They required that the production mixer turn in two DVD-RAMs —
one for telecine in New York, and the other to be ingested into the
Avid by the assistant editor in LA. The production mixer called me
and asked for my help in finding an alternative to burning two
DVD-RAMs. | suggested that since the second set doesn't ever
need to go through a DV40 (or its replacement the DV824) for
telecince, why not rotate CF cards with the LA office. There were
regular shipments going back and forth between editorial and the
New York production office, so shipping wouldn't be an added
cost. Production and post both embraced the idea, and even
purchased the high end Firewire 800 Lexar CF reader/writer
(www.lexar.com/readers/pro_udma_reader.html). They report that
it has increased their efficiency and paid for itself several times
over.

There are still a couple of issues that need to be addressed,
particularly with any workflow that involves rotating media. Chief
among them is, "What is the audio master?" since this does make
post responsible for the audio's safekeeping. Also, any workflow
that involves a Fostex machine for telecine still requires an optical
disc. Pressure needs to be exerted on Fostex to provide an
upgrade to the machines to allow them to accept USB and
FireWire mass media, if not CF cards directly. Fostex's main
competition in this area, the Aaton Indaw, can accept any media
compatible with MS Windows.

The cost savings and efficiency are too significant to argue with.
In fact, | hope that for NAB 2010, | will write about audio
workflows that skip media entirely and transmit directly to the
editing room, via hardwired or "4G" wireless TCP/IP. Incidentally,
the BBC is doing this already with kids shows.




Review: Knowing
Reviewer: Lorraine Messina
lorrainemessina.blogspot.com
and lorrainemessina.com

Summit Entertainment

Directed by: Alex Proyas
Staring: Nicolas Cage, Rose Byrne, Ben Mendelsohn, Terry
Camilleri

Yet another movie where Nicolas Cage deciphers numbers. |
would have to say that | prefer his other movie National Treasure
over this movie. This isn't to say that this movie is bad. It did
keep my attention because it was yet another movie where
Nicolas Cage deciphers numbers.

In this movie Nicolas Cage plays John Koestler a college
professor and single dad. Mr. Cage’s performance at the start of
the movie lacked some intensity but as the action picked up in
the film Mr. Cage fell into his familiar action hero role. Mr. Cage
seems most comfortable with the drama in the action scenes.

Chandler Canterbury plays Caleb Koestler John Koestler's son.
I must say that Mr. Canterbury’s performance was great. A very
talented young actor. He stayed in character through out the
film and delivered in the intense scenes.

Rose Byrne plays Diana Wayland. A single mom that also gets
caught up in the plot to decipher numbers. Ms. Byrne's
performance in the movie was good. It didn't seem to vary too
much. | would have liked to have seen more depth of character
in her performance. Her character was like watching the same
old frightened single mom routine running

away from deciphered numbers.

If producers are going to produce more movies with deciphered
numbers, they need to take into account how it can become
boring to the audience. | don’t mind watching numbers being
deciphered but if you are going to do that there needs to be
more chemistry between the characters in the film so the
audience doesn't get bored with it. Even | am starting to get
bored talking about deciphering numbers. Think about how the
audience would feel.

One good thing about the movie is that they have a cool web
site. Check out: http://knowing-themovie.com/

Review: Monsters vs Aliens

Reviewer: Lorraine Messina

lorrainemessina.blogspot.com
and lorrainemessina.com

Paramount Pictures

Directed by Rob Letterman and Conrad Vernon
Written by Maya Forbes, Wallace Wolodarsky, Rob Letterman,
Jonathan Aibel, and Glenn Berger

If you can get a bunch of 2 year olds to stay quiet, you are
golden! That's exactly what this movie did. It definitely caught
the attention of the young kids in the audience. | never saw a
movie hold their attention like this one did. | saw the 3D version
and it was great!

The California girl Susan Murphy who turns into Ginormica is
voiced by Reese Witherspoon. Dr. Crockroach, Ph. D. is voiced
by Hugh Laurie, The Missing Link is performed by Will Arnett.
The lovable Blue Blob B.O.B. and the 350 foot grub
Insectosaurus are played by Seth Rogen. Stephen Colbert lends
a humorous touch to the movie by performing the voice of The
President of the United States. My favorite character was
General W.R. Monger voiced by Kiefer Sutherland.  Mr.
Sutherland really got very enthusiast with his character. It was
very funny and a pleasure to watch.

The animation was great. It kept my attention through out the
whole movie. It was one action packed scene followed by
another. The action is what probably kept the kids attention in
addition to the beautiful color schemes used in the movie. As
you can see from the photos above, the colors are bright and
brilliant.

Some of the music in the movie was interesting. | liked the song
“Planet Claire” by the B-52s. | think it would have been better to
incorporate the music at the beginning of the film rather than
during the credits. Everyone is leaving the theater when the
credits are being played on the screen. Playing the music at the
start of the movie would have put people in that creepy alien
mood. Something like getting shivers up your spine or having
someone run their fingers up your neck in the dark. It would have
turned the movie into a 4D experience. | definitely can see a new
ride at Disney World coming out of this movie.




Katie Couric Honored at the Redbelt
52" Annual New York Emmy Awards Movie Review
Author: Lorraine Messina By: Jessica Kemper

Redbelt is a tough film to write about. I'm still riding the fence on
this one. | can't say | love this film, but it is certainly an intriguing
one. The plot is nearly impossible to describe, there’s a long list
of faces to keep track of, and the ending is something of a
letdown. But, if you're looking for a film that is truly unique and
challenging, it's worth a rental at the video store.

There are only a few things | can tell you about the plot. The main
character, Mike Terry, is played by Chiwetel Ejiofor. He owns a
small, struggling ju-jitsu academy, and refuses to participate in
competitive fighting, which he feels is corrupt. His wife, however,
wishes he would get over himself and make some money. Her
desire to pay the bills is finally granted, as a chain of events lead
him and his wife into the good graces of an action star named
Chet Frank (played by Tim Allen, of all people). However, he
quickly learns that corruption and deceit flow thick in Chet’s circle
of friends. To tell you anything more about the plot would be
giving too much away. The story twists and turns with such
frequency that it's difficult to know where it's headed until about
half-way through the movie. This is one of the film’s best qualities.
The slow-build construction gives the film its suspense. The fact
that the film is written and directed by David Mamet undoubtedly
helps.

Of the cast, only Ejiofor, Emily Mortimer, Sonia Braga, and Tim
Allen are given the meaty, well-rounded roles. Ejiofor is excellent
as the lead character. He warmly conveys the character’s nobility,
as well as being adept at the physicality required in the role.
Emily Mortimer is suitably nervous and fragile as a troubled
attorney who figures into the plot in unexpected ways. Sonia
Braga is one tough cookie as Terry’s wife, even though Mamet’'s
script saddles her with an annoying habit of repeating sentences
over and over. Tim Allen is only in a few scenes, but it's a very
different role for him, and he adapts well. The main thing that
holds me back from high praise is the ending. It has a feel-good
ending that just doesn’t belong with the rest of the movie. And
with all the suspense created throughout the film, | expected a
much more substantial ending. However, if you're in the mood for
something different and smart, that also happens to have some
killer MMA fight scenes, check out Redbelt.

Photos courtesy of Ira Cohen

Katy Couric was awarded an Honorary Emmy at the 52™
annual New York Emmy Awards. Each year the Governors of
the National Academy of Television Arts and Sciences
recognizes outstanding achievement in television that is
extraordinary, unique and falls beyond the scope of the annual
Awards. In 2006 Katie Couric became the first female solo
anchor of the CBS Evening News. She has reported on and
anchored major news stories nationally and internationally.

In March 2000, Katy Couric formed the National Colorectal
Cancer Research Alliance in association with the
Entertainment Industry Foundation and Lilly Tartikoff. The
foundation funds new medical research in colorectal cancer,
conducts educational programs and encourages the early
detection of the disease through proper screening.

Katy Couric has won six Emmy Awards, a National Headliner
Award, the UNICEF's Danny Kaye Humanitarian Award as
well as many other awards.

Caonaratilatinns Katiel




Confessions of a Shopaholic
By Jessica Kemper

One thing that irritates me about standard movie reviews is the
tendency of critics to over-analyze flicks that don't require it.
Save it for movies like The Reader that are designed for in depth
reviews. With a light-hearted chick flick like Confessions of a
Shopaholic, it should boil down to one question: is it
entertaining? Sure, it doesn't feature complex characters, a
challenging plotline, or intellectual stimulation, but as the goofy
screwball comedy that it is, Confessions of a Shopaholic is funny
and enjoyable.

Shopping addicted Rebecca Greenwood (Isla Fisher), through a
series of decidedly ridiculous events, is hired to work as a
financial advice columnist for the magazine Successful Savings.
The twist is that Rebecca herself is drowning in credit card debt.
The movie proceeds to follow Rebecca as she rises to success
at the magazine while writing under the name “The Girl With the
Green Scarf,” struggles to kick her compulsive shopping habit,
and tries to save up enough money to pay her credit card debt.
Along the way, she desperately avoids the credit debt collector
that’s hot on her trail, and falls in love with the handsome editor
of Successful Savings.

The plot is filled with far-fetched moments, but the movie makes
up for it with plenty of funny moments. In particular, there is an
abundance of physical comedy. Director P.J. Hogan also paints
the film with quirky, colorful touches that make it feel a little bit
different. It's not the next Bridget Jones’ Diary, but it's not
boring, either. Huge kudos must be given to Isla Fisher, who
looks gorgeous despite having to wear consistently tacky outfits.
She’s bright, bubbly, and extremely adept at physical comedy.
Case in point: she takes one of those ever so common bad
dancing scenes and makes it feel natural, original, and hilarious.
One of the weakest links in the plot is the romance between
Fisher and Hugh Dancy, as her boss. It feels like an obligatory
chick-flick love story, rather than a romance that makes you
swoon. Plus, there is almost no chemistry between the two
characters. However, since Fisher is adorable, and Dancy makes
for an attractive and intelligent love interest, | think the fault lies
more in the screenplay than the actors. Of the rest of the
supporting cast, John Goodman is a standout as Rebecca’s
father, bringing a warm, down-to-earth quality to the film.
Overall, this is fun, enjoyable movie for those who just want to
laugh and be entertained.

Support NC Film Industry

North Carolina is one of the top ten U.S. location
destinations for film and television productions.

North Carolina is one of the top ten U.S. location
destinations for film and television productions — a
position it's held for more than 20 years.

The state's globally-acknowledged film industry
boasts a track record of more than 800 motion
pictures, 14 network and cable television series,
and thousands of national and regional television
commercials. With locations ranging from the tallest
mountain peak in the Eastern U.S. to 300 miles of
coastline, easy permitting, a crew base of
approximately 2,000 professionals, a solid
infrastructure with a million square feet of studio
space and a myriad of support services, North
Carolina provides a film-friendly backdrop for a
production of any size or budget.

Since 1980, when the N.C. Film Office was
established and began tracking the industry’s
financial impact on the state, productions have
generated more than $7 billion in revenues.

For more information on North Carolina’s ever-
growing film industry, incentives and advantages of
bringing your project to the state, and North
Carolina's latest productions, visit the official site of
the N.C. Film Office.

Or contact:

Main Numbers

(919) 733-9900

Fax: (919) 715-0151

Hotline — recorded information on current productions:
(800) 232-9227

Staff

Aaron L. Syrett, Director
(919) 733-9900

Sallie Hedrick, Production Executive
(919) 715-2958

Hannah Whitley, Assistant to the Director
(919) 715-7517

Physical Address
301 N. Wilmington Street
Raleigh, NC USA 27601

Mailing Address

N.C. Film Office

4324 Mail Service Center
Raleigh, NC USA 27699-4324




Eno Business

ERMP produces broadcast quality video programming. Pre-
production services ranging from conceptualization, scripting,
story boarding, casting, and location scouting. Production services
include electronic field production packages, audio, lighting,
producer, director, and production crew. ERMP also hosts
excellent post production services such as 3-D animation, 2-D
graphic animation, non-linear editing, mastering, MPEG
compression, DVD authoring, and duplication.

Our Services

Commercials, Infomercials and Public Service
Announcements

30 second commercials

1/2 hour infomercials

30 second to 1 minute Public Service Announcements

Instructional / Training Videos
Safety Training

New Hire Programs
Production Procedures

Product Marketing Videos
How-to Videos

Product Demonstrations
Sales Presentations

Corporate Image Building Videos
Team Building Seminars
Employee Recognition Programs
Company History

Corporate Events / Convention Videos

Company dinners, picnics, and awards programs
Annual corporate meetings

Contest winners of company bonus vacations
Industry conventions / seminars

Specialized Videos

Promotional & grant application reels
Video resumes

Political campaign ads

Rate Card

Commercial Spot Package

10 seconds starting at $499

15 seconds starting at $631

30 seconds starting at $865

60 seconds starting at $1,463

Infomercial 15 minute loop starting at $5,985
Infomercial entire 28:30 starting at $8,645

Animated Graphics
5 seconds starting at $87
10 seconds starting at $133

Editing and Shooting

Digital non-linear editing session $167 per hour
Location Video Shoot

$1,064 minimum

$1,463 full day (over 5 hours)

Changes to existing spot starting at $200
Tagging existing spot $133

Dubs

DVD $100
Beta SP $74
Mini DV $40
VHS $20

Pricing

Determining a price on what any given video project will cost
typically requires us to ask you quite a few questions regarding
your project. Please call us at 919-798-3514 to discuss your
needs.

Quotes are valid for 30 days.

Deposit

A deposit will be required to confirm all video projects. Such
deposit shall be equal to 50% of the cost of the total project.
Minimum deposit is $100.00. Deposit must be received within 48
hours after booking a project, but in no case later than five days
prior to the video taping event. ERMP management reserves the
right to waive the deposit requirement at its discretion. Video
project bookings for which ERMP has received no deposit shall be
subject to change or cancellation should management so decide,
without notice to client.

Cancellation

ERMP must receive notice of a client’s intent to cancel a video
project no later than 24 hours prior to said event. If notice is
received within 24 hours of the event, the client shall be liable for
$150.00. Client's deposit as stated above may be applied in
satisfaction of such liability.

Contact ERMP for a Quote

Anthony Dowling, Executive Producer

Eno River Media Production Corporation of America
P.O. Box 21377

Durham, North Carolina 27703-2232

Phone 919-798-3514

E-mail:

Poyner Spruill's Entertainment Law Group represents the local,
national and international interests of its entertainment clients in
film, music, television and multi-media projects. The firm
represents individuals and entities in numerous aspects of feature
film finance and production, television and video production, film
and video distribution, and music production and distribution. The
firm represents several studios, film funds, entertainment finance
companies, an independent record company, film and television
production companies, individual producers, directors and
executive producers, and multi-media companies.

Jim O'Brien - Partner
t: 919.783.2872
f: 919.783.1075
www.poynerspruill.com

The Group also advises its clients on matters of entity selection,
financing and capitalization, taxation, drafting and negotiation of
complex documents and other matters related to the
entertainment industry. In addition to handling industry-specific
matters, the Entertainment Law Group often calls on attorneys in
the firm's other practice sections, including the Intellectual
Property Law Group which assists with copyright, trademark,
licensing and other issues.




Tar Heel Films

Tar Heel Films allows North Carolina filmmakers to
post jobs, work availability, movie premieres, tips,
production news and other items that is of interest to
the NC film community.

Tar Heel Films is the leading North Carolina film
production news and information portal.

Please contact us:

Tar Heel Films

P.O. Box 5986

Winston-Salem, NC 27113

Since 1996, Reel Carolina, Journal of Film & Video has
become the premiere source for film-related news in the
Carolinas. Based out of Wilmington, NC, this information-
packed bi-monthly publication includes the latest news on
upcoming and existing productions, film festivals,
workshops and classes, studio events, and countless
other film-related "happenings" throughout the Carolinas.

Reel Carolina also includes interviews with the directors,
producers, and the cast and crew members involved in
area productions. RC's bi-monthly "features" include
EUE/Screen Gems Studio Clips (the studio's updated
news), On Location In SC (covering productions),
Lagniappe (local and regional news & notes), Production
Notes (lists the Carolinas existing & upcoming production
info), and Film Festival Roundups.

Eno Pubcaster strongly recommends all our readers to
please subscribe to this publication for all the news you
can handle about the television and film industry in the
Carolinas.

Fair Use Policy

This newsletter /site contains copyrighted material the use
of which has not always been specifically authorized by
the copyright owner. We are making such material
available in our efforts to advance understanding of the
television and film industry of North Carolina, economic,
scientific, and social justice issues, etc. We believe this
constitutes a 'fair use' of any such copyrighted material as
provided for in section 107 of the US Copyright Law. In
accordance with Title 17 U.S.C. Section 107, the material
on this site is distributed without profit to those who have
expressed a prior interest in receiving the included
information for research and educational purposes. For
more information go to:
http://www.law.cornell.edu/uscode/17/107.shtml. If you
wish to use copyrighted material from this site for
purposes of your own that go beyond ‘fair use', you must
obtain permission from the copyright owner.

The Mission

Eno River Media Production strives to be the leader
of North Carolina's commercial digital video
production industry by providing an opportunity for
novice cast and crew to gain the necessary practical
experience and skills in field production to succeed
in the television and movie industry through
completion of assigned digital video projects for
distribution by American cablecast outlets.

Eno River Media Production projects promote and
support, through a variety of media, North Carolina's
unigue arts community, non-profit organizations and
the positive entrepreneurial spirit found in diverse
communities throughout our state.




Important Links

ERMP
Eno River Media Production
http://www.ermp.tv/

ERMP Marketplace
http://www.cafepress.com/6611

ERMP MySpace Site
http://www.myspace.com/128777910

ERMP YouTube Main Page
http://www.youtube.com/user/ERMPTV

ERMP YouTube Talent Audition Main Page
http://www.youtube.com/user/ERMPTALENT

ERMP YouTube Festival Video Main Page
http://www.youtube.com/user/ERMPFestivalVideo

ERMP Donate Page
http://www.ermp.tv/donate.php

ERMP Documents for Download
http://www.ermp.tv/download-docs.php

Non Profits
NC Center for Nonprofits
http://www.ncnonprofits.org/principles.asp

Idealist.Org
http://www.idealist.org/if/h

VolunteerMatch
http://www.volunteermatch.org/

Purple Elephant Computer Factory
http://www.purpleelephant.org/

Community Foundations of NC
http://www.communityfoundationsnc.org/

The Hauser Center for Nonprofit Organizations
http://iwww.hks.harvard.edu/hauser/

Carolina Film Alliance
http://www.carolinafilm.com/

Film and Television Action Committee
http://www.ftac.net/

Creative Action Actors Network
http://www.caan.biz/

Tuskarora Indian Tribe
http://www.skarorehkatenuakanation.org/

The Film Connection Film Institute
http://www.film-connection.com/Metro-Charlotte.html

Carolina Film Institute
http://iwww.carolinafilminstitute.com/

StarFleet International
http://www.sfi.org/site/news.php

National Association of Broadcasters
http://www.nab.org/AM/template.cfm?section=Home

Alliance for Community Media
http://www.ourchannels.org/

Public Access Awareness Association
http://publicaccess.org/

The SaveAccess.Org Coalition
http://saveaccess.org/faq

Center for Documentary Studies at Duke University
http://cds.aas.duke.edu/

Magazines
Reel Carolina Online
http://www.reelcarolina.citymax.com/home.html

Celebrity News
http://www.celebritywonder.com/

Movie News Industry Today
http://movies.einnews.com/

American Cinematographer
http://www.2-pop.com/Cinematographer/Default

DV Magazine
http://www.dv.com/

Screen Magazine
http://www.screenmag.tv/

Videomaker Magazine
http://www.videomaker.com/

The Hollywood Reporter
http://iwww.hollywoodreporter.com/hr/index.jsp

Vendors
Talent One
http://www.talentone.net/

Avid Editing Platform Software Website
http://www.avid.com/

Elite Video
http://www.avid.com/

Matrox
http://www.matrox.com/en/

Panasonic
http://www.panasonic.com/business/provideo/home.asp

Videonics
http://www.videonics.com/

Talent Link Agency
http://www.talent-link.com/Joomla/index.php

School of Communication Arts
http://www.higherdigital.com/

University of North Carolina School of the Arts
http://www.ncarts.edu/

School of Film Making UNCSA
http://www.ncarts.edu/filmmaking/




Guerrilla Productions
http://www.guerrillapro.com/

John Kearns, Jr. Productions
www.Johnkearnsjr.com

Prop Tarts Inc.
http://www.proptarts.com/

Vancouver Film School
http://www.vfs.com/

Trailblazer Studios
www.trailblazerstudios.com

Bomb Shell Studios
http://www.bombshellstudios.com

Poyner and Spruill Law Firm — Entertainment Law
http://www.poynerspruill.com/servicesandindustries/Pages/E
ntertainment.aspx

Movie Industry
Blue Ridge Mation Picture Studios
http://www.blueridgemotionpictures.com/

Screen Gem Studios
http://www.screengemsstudios.com/nc/

Full Frame Documentary Film Festival
http://www.fullframefest.org/

Charlotte, NC Film Festival
http://charlottefilmfestival.org/2009/index.php

Reel to Reel Film Festival
http://www.ccartscouncil.org/realtoreel/

Nevermore Film Festival
http://festivals.carolinatheatre.org/nevermore/

Blu Moon Film Festival
http://www.blumoonfilm.com/

Carolina Film and Video Festival
http://www.carolinafiimandvideofestival.org/

RiverRun International Film Festival
http://www.riverrunfilm.com/

Cape Fear Independent Film Festival
http://www.cfifn.org/

Cucalorus Film Festival
http://www.cucalorus.org/

Asheville Rejects Film Festival
http://www.rejectsfilmfest.com/

ProductionHUB.Com
http://www.productionhub.com/

TarHeel Films
http:/tarheelfilms.ning.com/

Asheville Film Festival
http://www.ashevillefilmfestival.com/

Flicker Bi-Monthly Film Festival
http://www.flickerfestival.com/

NC Museum of Art Film Series
http://ncartmuseum.org/events/films.shtml

WithoutaBox
https://www.withoutabox.com/

Television Industry
Second Cinema
http://www.secondcinema.com/

People TV Public Access - Atlanta, GA
http://www.peopletv.org/

The People’s Channel Public Access - Chapel HillL N C
http://www.thepeopleschannel.org/

Raleigh Television Network Public Access — Raleigh, NC
http://raleigh.granicus.com/ViewPublisher.php?view_id=2

TVAccess21 Public Access — Charlotte, NC
http://www.tvaccess21.com/

Greenville/Pitt County Public Access Television —
Greenville, NC
http://www.gpat.tv/

Fairfax Public Access Community Media — Fairfax, VA
http://www.fcac.org/

Manhattan Neighborhood Network Public Access —
Manhattan, NY
http://www.mnn.org/

Greensboro Community Television Inc. Public Access -
Greensboro, NC
http://www.onlinegreensboro.com/~gctv/

Webster Cable Access Television public Access —
Webster, NY
http://pages.prodigy.com/wca-tv/

Penfield Community Television Public Access —
Penfield, NY
http://www.penfield.org/index.php?pr=Television

Across the Canvas Productions
http://acrossthecanvas.com

Across the Canvas Myspace Page
http://myspace.com/acrossthecanvas

Across the Canvas YouTube Page
http://youtube.com/acrossthecanvas

The Kids Corporation TV Show
http://kidscorporationthetvshow.net

NC Visions UNCTV
http://www.unctv.org/ncvisions/

The Global Village CAT — National Listing of Public
Access Stations
http://www.communitymedia.se/cat/index.htm




Resources
Presidential Volunteer Service Award
http://www.presidentialserviceawards.gov/index.cfm

Virginia Film Office
http://www.film.virginia.org/

South Carolina Film Office
http://iwww.scfilmoffice.com/

Western North Carolina Film Office
http://www.advantagewest.com/film/resource-
categories.cfm/content_id/155

NC Triad Film Office
http://www.piedmontfilm.com/resources/index.cfm

Durham, NC Film Office
http://www.durham-nc.com/film/directory_filmservices/

Charlotte, NC Film Office

http://www.charlotteusa.com/Film/film_production_directory.

asp

North Carolina Film Office
http://www.ncfilm.com/

Eastern NC Film Commission
http://www.filmeast.net/portal/news.php

Circle M City
http://www.filmeast.net/portal/news.php

StellarCon
http://www.stellarcon.org/home

ConCarolinas
http://www.concarolinas.org/

DragonCon
http://www.dragoncon.org/

The Internet Movie Database
http://www.imdb.com/

Casting in the Carolinas
http://www.castinginthecarolinas.com/

Southern Casting Call
http://excoboard.com/excol/index.php?boardid=19246

NC Triad Indie Film Network
http://www.triadindie.org/

Email Reminders
http://sitefoundry.com/reminders/

USA Federal Acquisition Jumpstation
http://prod.nais.nasa.gov/pub/fedproc/home.html

Federal Business Opportunities
https://www.fbo.gov/?s=main&mode=list&tab=list

Central Contractor Registration
http://www.ccr.gov/

Government Service Administration
http://www.gsa.gov/Portal/gsa/ep/home.do?tabld=0

The YellowPages
http://www.switchboard.com/

Film Composer List
http://www.soundtrack-express.com/composers.htm

Viewpoint — Custom and Library 3D models in any
format
http://www.viewpoint.com/

NCSA Film Production Forms
http://faculty.ncarts.edu/film/forms/production/index.html

Film Contracts.Net — Directory of Production Contra  cts
and Forms
http://www.filmcontracts.net/contracts/

Television Production Overview Online Classes
http://www.cybercollege.com/tvp_ind.htm

CrewNet Entertainment Jobs
http://www.crewnet.com/

Mandy.Com International Film and TV Production
Resource
http://www.mandy.com/

Oz Publishing Film and Video Directories
http://www.ozonline.tv/

Film and Video Programs in NC Colleges and

Universities
http://www.ncarts.org/freeform_scrn_template.cfm?ffscrn_id
=84

IMDB List of Film Schools Link Page
http://www.imdb.com/filmschools

Film and Television Website Archive
http://timelapse.com/tvlink.html

BoxOffice MoJo
http://www.boxofficemojo.com/

The Numbers — Box Office Data
http://www.the-numbers.com/

FilmSound.Org
http://www.filmsound.org/

Creative Screen Writing
http://www.creativescreenwriting.com/index.html

Free Royalty Free Music for Non Profit Movies
http://mobygratis.com/film-music.html

Voices of Independent Culture
http://www.ifc.com/

Scorecard of TV Shows Cancellations
http://tvdramas.about.com/od/tvshowsaz/a/cancel0506.htm




