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In digital age, can movie piracy be stopped?
By Lisa Respers France

When the highly anticipated movie "X-Men Origins: Wolverine"
opened in theaters, many fans had already seen it.

The online leak of a pirated, unfinished version of the 20th Century
Fox film a month ago sent federal authorities springing into action
and stoked a heated conversation within the entertainment industry
about digital piracy.

Piracy of upcoming films is not new, but the theft of "Wolverine" is
especially troubling for an industry concerned with a stalled
economy and the financial bottom line.

It's rare for high-quality copies of a big-budget blockbuster to
appear on the Internet more than a month before the film's release,
experts say.

Within a week of "Wolverine's" March 31 leak, more than a million
people had downloaded the movie, according to TorrentFreak, a
blog devoted to the BitTorrent file-sharing protocol. Video Watch
intrepid reporter look for answers »

"Unfortunately, the recent leak of the Fox film 'Wolverine' provided
a stark backdrop to the impact that digital piracy has on the large
investments that producers make in creating state-of-the-art films,"
said Rep. Howard Berman, chairman of the House Committee on
Foreign Affairs, who oversaw a congressional hearing on piracy
after the leak.

"During our hearing in Los Angeles, director Steven Soderbergh
said that in 2007, the entertainment industry generated a trade
surplus of $13.6 billion,” Berman added. "Imagine what those
numbers would be if we could rein in piracy."

Bootleg, or illegally copied, movies have long been a thorn to the
film industry.

In 2003, a version of Universal's "The Hulk" appeared on the
Internet two weeks before the film opened. A New Jersey man
pleaded guilty to the theft. And in 2005, a pirated print of "Star
Wars: Episode Il -- Revenge of the Sith" was uploaded to the Web
within hours of the movie's release.

But where Hollywood's biggest headache used to be murky,
muffled copies of films taken by someone who snuck a camcorder
into a theater, today's pirates are getting more sophisticated and
gaining access to better-quality goods.

Greg Sandoval, who covers media and digital entertainment for
CNET News, said that in the digital age, thieves can gain access to
near-perfect advance copies of films on DVD that have greater
potential to undermine a movie's box-office prospects.

And even studios' attempts at safeguarding their products against
piracy, such as by encoding DVDs with digital watermarks that
allow authorities to trace individual copies, aren't enough, Sandoval
said.

He said tech-savvy thieves have figured out how to strip such
watermarks from DVDs.

"When you're talking about digital content ... it's impossible to lock it
down completely" from theft, Sandoval said. "These hackers are
very creative. Sometimes, they're one step ahead of the security
experts."

20th Century Fox issued a statement vowing to prosecute the
"Wolverine" thief "to the fullest extent of the law." The FBI is
investigating, but as of Thursday, no arrests had been made.

Darcy Antonellis, president of technical operations for Warner Bros.
(which is owned by the parent company of CNN), said the growth of
technology has aided the pirates.

"Digital piracy has continued to increase with greater access to [files]
and improved broadband services," said Antonellis, who helps
oversee Warner Bros.' anti-piracy efforts.

"As broadband services increase their capacity to support legitimate
services, they also enable increased illegal file-sharing.
Technologies have evolved to encumber such distribution but must
compete with the strength of viral or super distribution of content.”

The bad guys aren't the only ones keeping up with the technology.

Keith Bolcar, special agent in charge of the FBI's cyber division in
Los Angeles, said agents and their partners as "doing everything we
can to keep up with the learning curve of technology, hopefully just
as fast as our criminal subjects."

The FBI meets routinely with studio representatives to share
intelligence, to discuss strategy and to detect and fix vulnerabilities
in security measures, he said.

"While | can't discuss investigative techniques, we employ a myriad
of sophisticated methods to solve these crimes," said Bolcar, whose
office is investigating the "Wolverine" leak. "Our investigators
receive extensive training and are technologically savvy."

Hollywood also faces the challenge of protecting digital files that
pass through so many hands while in production and post-
production. Antonellis said Warner Bros. works diligently to
safeguard its properties.

"Each project, for us, is unique, with its own unique set of
challenges," she said. "Whether there are 50 or 500 people involved
in the process, we try to focus on ownership/responsibility of our
assets throughout the entire production through to distribution
process.”

John Malcolm, director of worldwide anti-piracy operations for the
Motion Picture Association of America, said digital piracy can take
many forms, including peer-to-peer file sharing and streaming.

Malcolm said the association is conducting a lot of outreach to
universities and Internet service providers to help them address
piracy that occurs over their systems.




ERMP YouTube.Com Channels

ERMP’s Main Youtube.com Channel
http://www.youtube.com/user/ERMPTV
Please subscribe!

ERMP’s Main Channel for Festival Footage
http://www.youtube.com/user/ERMPFestivalVi
deo

Please subscribe!

ERMP’s Animation Channel
http://www.youtube.com/user/ERMPAnimation

ERMP YouTube.Com Channels

ERMP’s Talent Channel for Directors Casting
Efforts
http://www.youtube.com/user/ERMPTALENT

ERMP’s Channel for Accessible Location
Footage
http://www.youtube.com/user/ERMPLocationVid
eo

ERMP’s Channel for B Roll Sample Footage
http://www.youtube.com/user/ERMPBRollVideo

The issue is global, Malcolm said, as evidenced by pending
litigation in France that would shut down Internet accounts of
illegal downloaders.

The association is in litigation against an Australian service
provider, iiNet, to try to establish the legal parameters of its
responsibility in policing its system, Malcolm said.

"In some cases, we are making great progress with ISP, and in
some cases, it's a little bit tougher going," Malcolm said. "After
all, it's their broadband that's being eaten up, and it slows down
their systems."

Berman, D-California, said advances in technologies that
enable filtering and other anti-theft tools will help curb piracy.
So will creating more sites where viewers can legitimately
access movies, shows and music, such as Hulu and the
recently announced Vevo, a partnership between Universal
Music and YouTube.

"Given how pirated materials often damage computers with
viruses, spyware and other problems, consumers will continue
to embrace the innovative, legitimate sites that are becoming
more and more available," Berman said.

Malcolm agrees. He said there are more than 350 sites that
legitimately distribute digital content.
advertisement

If a person is a true movie lover, they will want to respect the
art, the artists and the countless people behind the scenes who
make the magic happen, Malcolm said.

"l hear periodically, 'Well, Tom Cruise has enough money' or
"Tom Hanks has enough money,' " Malcolm said. "I would say
to movie lovers, stick around and watch all of the credits. When
you see hundreds of names scrolling across the screen, those
are the people whose talents contributed to making that movie,
and they need to make a living."
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Patrick Giovinazzo
Experienced, Reliable, and
Passionate
Lighting, Sound and Production
Assistant
Call Anytime!
919-730-9896
patrickgio@gmail.com
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THE 2009 MEISNER FALL INTENSIVE
Sundays & Thursdays, 7-10 PM
September 17 to November 22, 2009
Fee: $300
A 10-week (20 classes) program of acting training based on
the work of Sanford Meisner* and Larry Silverberg.

Students are taken step-by-step through a unique
improvisational exercise that trains them to be thoroughly and
truthfully responsive in the moment, emotionally alive, and
passionately engaged in action.

Make no mistake: students are not simply told what's wrong or
missing in their work, they are guided in doing the work. It is
absolutely practicable: a technique designed to leave you out
of your head on stage. Valuable training for everyone from
absolute beginners to experienced professionals.

Classes will be held two evenings per week. In addition,
students are required to work with partners outside of class two
or three times per week. NOTE: This course does NOT include
work on scripted scenes.

*Sanford Meisner was arguably the most important acting
teacher since Stanislavski, but since he wasn't much of a self-
promoter, you may never have heard of "The Theatre's Best
Kept Secret". He taught his unique technique to a multitude of
actors over his 50 years at New York's famed Neighborhood
Playhouse, including Robert Duvall, Diane Keaton, James
Caan, Gregory Peck, Bob Fosse, Peter Falk, Jon Voight, Jeff
Goldblum, Grace Kelly, Tony Randall and Sydney Pollack.




Eno Short Division Update

Gods of Society
Completed

Story by: Robert Williams
Director: Adam Tate
Editor: Kevin Ashmont

The Shoebox

Completed

On ERMPTV YouTube Channel
Story by: Robert Williams
Director: Kris Bain

Editor: Travis Johnson

The Last Breakfast

Completed

On ERMPTYV YouTube Channel
Story by: Chad Smith

Director: Aravind Ragupathi
Editor: Larry Gardner

BMW Spec Ads

Completed

On ERMPTV YouTube Channel
Stories by: Adam Tate
Director: Adam Tate

Editor: Aravind Ragupathi

Forced to Protect - Three Shorts
Completed

On ERMPTV YouTube Channel
Story by: Kris Bain

Director: Kris Bain

Editor: Lillian Dawson

Rejects

Completed

On ERMPTV YouTube Channel

Story by: Josh Johnson and Myles Scott
Director: Josh Johnson

Editor: Josh Johnson
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NASA/JPL Project

The first song is by Feeding the Fire about the
SUN. The second song shot by Matteo LaMuralia
at Kings Theatre in Raleigh is by the band BUS.
and is about MARS. Both are in need of re-editing
and animation work.

Eno Pubcaster Newsletter
Mission Statement

Purpose

The Eno Pubcaster Newsletter aims to promote and enhance the
profession growth and development of Eno River Media
Production (ERMP) members and the television and film industry,
by providing a vehicle for addressing pertinent issues as well as
disseminating information of interest to ERMP members and
digital video supporters.

The Eno Pubcaster Newsletter is committed to promoting,
encouraging, and increasing diversity within ERMP and
throughout the field of digital video production. Mindful of such
commitment, the Newsletter strives to promote, nurture, and
enhance the professional development of not only ERMP
members but of digital video production professionals as a whole.

Audience

The primary readership of the Eno Pubcaster Newsletter
comprises members of ERMP as well as potential members.
Readers are digital video production professionals as well as
colleagues who share interests in and concerns about diversity in
our profession, particularly with respect to issues affecting digital
video production worldwide.

Vision

The Eno Pubcaster Newsletter contributes to ERMP by
addressing concerns that affect an underrepresented yet
significant segment of the television and film industry: digital
video production. Accordingly, the Newsletter will further our
objectives by:

1. offering articles that aim to promote issues that affect
professionals utilizing digital video production,

2. keeping ERMP members abreast of television and film
industry business and significant activities of ERMP
members,

3. informing ERMP members of professional opportunities.

Call for Newsletter Submissions

The Eno Pubcaster announces a call for submissions for its
bimonthly newsletter. Articles on topics related to issues and
concerns of our membership are welcome.

Submission Guidelines
* Atrticles should be no longer than 900 words in length.
e Include hyperlinks when useful.

Since our newsletter is an electronic publication, certain basic
guidelines set forth by ERMP should be followed:

Use half the words you would in print.
Keep sentences to no more the 16 words.
Keep paragraphs short.
Follow the style guidelines in the Publications Manual of
America

Please attach submissions to an e-mail message and send them
to the current editor:

Anthony Dowling

admin@ermp.tv




Ways to Support ERMP

There are other exciting ways in which you can engage
your family or business in the adventures of ERMP while
enjoying the benefits of our programs:

Gifts of Cash

Using your check or credit card, unrestricted gifts are used
where the need is greatest. Your gift may be directed to
specific programs or services. Multi-year pledges are a
convenient way to achieve your personal goals for support
of projects and programs.

Bequests

Leave a lasting legacy that benefits the members of
ERMP by remembering us in your will. Bequests may be
in the form of real estate, property, or cash.

Matching Gifts

Check with your employer — many companies will match
employee contributions to ERMP. Send the form with your
gift and we will process the corporate match on your
behalf.

Appreciated Securities
Gifts of publicly traded stocks enjoy special tax benefits.
We stand ready to work with you.

Real Property
Real property can be given as an outright gift or by
bequest.

Endowments

Honor the memory of someone special and perpetually
generate income to support an area of ERMP. Named
funds may be established with multi-year gifts.

Corporate Giving

ERMP reflects a strong relationship with the business
community. Consider a gift or sponsorship for one of our
ERMP Divisions; it's an excellent way to demonstrate your
commitment to the community and ERMP.

Life Insurance
Consider the number of ways to make a gift of life
insurance.

Why Branding is Important to Eno River Media Produc  tion

Branding is an investment in the future; it is an investment in
our organization’s future ability to compete effectively for
volunteers, clients, and funding.

A brand is not a name, a logo, a product or a tag line. It is a
relationship - one that exists between an entity and its
constituency, i.e., a company and its customers. In the private
sector, companies spend billions each year establishing,
growing and protecting their brands, because they know that
stronger brands consistently out-perform weaker ones.

The same applies to the nonprofit world. Nonprofits must
continually compete for their "customers" in order to remain
viable. We do not operate in a vacuum. Our peers all market
aggressively and many have already begun their own branding
campaigns. The reality is that the most recognizable institutions
consistently attract the best volunteers, clients as well as
secure the most funding, gain the greatest accolades, and
receive the most recognition by the media. All of these are
critical factors in the health, growth and overall long-term
success of an institution.

Corporations know that leading brands enjoy a tremendous
advantage over their competitors, and so it is with nonprofits.
The investment we make in branding comes back to us a
hundred fold. Failing to make this investment in such a
competitive environment would most certainly come back to
haunt us.

The ERMP Branding Campaign

Our branding campaign began in September, 2003 with the
launch of the new website and logo, and its impact has been
dramatic and far-reaching. For example, the public relations
component of the campaign generates more than 1000 media
impressions each year for the Eno River Media Production, a
40% increase over the best year prior to the launch of the new
campaign. The impressive showing consistently places ERMP
in the top five results in terms of search engine responses.

The public relations and media effort is focused on promoting
our mission to be the leader of North Carolina's commercial
digital video production industry by providing an opportunity for
novice cast and crew to gain the necessary practical
experience and skills in field production to succeed in the
television and movie industry through completion of assigned
digital video projects for distribution by American cablecast
outlets. Eno River Media Production projects promote and
support, through a variety of media, North Carolina's unique
arts community, non-profit organizations and the positive
entrepreneurial spirit found in diverse communities throughout
our state. Stories have appeared in the The Reel Carolina, The
Independent, The Durham Herald Sun and Raleigh’s News &
Observer newspapers. On television, our Directors has
appeared locally on Second Cinema.

Internal Communications and Identity Standards

The Eno River Media Production branding campaign also
brought a stepped-up internal communications program to our
members. The program is designed to reach out to volunteers,
clients and local, state and national foundations with news of
interest via a Eno Pubcaster email newsletter and the online
web site. In addition, a refreshed ERMP logo has helped
increase the visibility and awareness of the organization, while
creating a more consistent look for our publications, signage,
letterhead and business cards.




Dragon*Con 2009

Dragon*Con is the largest multi-media, popular culture
convention focusing on science fiction and fantasy, gaming,
comics, literature, art, music, and film in the US.

Dragon*Con 2009 will be held Labor Day weekend (September 4
- September 7, 2009) in Atlanta, GA.

15th annual Cucalorus Film Festival
November 11 -15, 2009

The 15th annual Cucalorus Film Festival will take place
Wednesday, November 11 through Sunday, November 15, 2009
in  Wilmington, North Carolina. Screening over 145
documentaries, features and shorts, the festival draws visitors
from around the world for a creative exploration of the artform.
Cucalorus takes place in the historic port city of Wilmington,
North Carolina, which is also one of the leading film production
locations in the country and home to EUE Screen Gems Studios.

Our goal is to showcase thought-provoking films
and offer a venue where movie lovers who
appreciate independent vision can celebrate
this unigue art form.

The Cleveland County Arts Council is pleased to
announce that on July 22-25, the 10th Annual
“Real to Reel International Film Festival” will once
again open its doors 1T ~e moviemakers
and movie lovers ali 1 in the heart of

arolina between Asheville and Charlotte
land County is right in the middle of it all.

The mission of the Real to Reel International Film
Festival is to offer a forum for independent - film,
video and multimedia artists from around the world
to showcase their talents and expose the works of
these artists to our region.

Visitors to the Joy Performance Center, a renovated
classic theatre from the 1940's in Kings Mountain, NC
can expect to find a great lineup of films from alll
over the world, a chance to talk with many of the
filmmakers and of course a concession stand with
all those goodies you would expect to find at any
theatre. Cost is $8.00 per day or $25 for an entire
event pass.

North Carolina Gay & Lesbian Film Festival

Since its inception in 1995, NCGLFF has become the second
largest gay and leshian film festival in the Southeast, attracting
as many as 10,000 patrons yearly. This year's festival will feature
a diverse array of new films, including shorts, documentaries and
feature films that provide a glimpse into the many faces of gay
and lesbian life worldwide. The Durham Convention and Visitors
Bureau named the NCGLFF a "Signature Event" for Durham, the
highest honor bestowed on a cultural event or attraction by

the organization.

The 13th Annual North Carolina Gay & Lesbian Film Festival
takes place Thursday, August 14 through Sunday, August 17 at
the Carolina Theatre of Durham, located at 309 West Morgan
Street in downtown Durham. Tickets for the 10-pass are $65 in
advance and $70 during the festival and are on sale now at the
box office. Call 919-560-3030 or toll free 1-888-241-8162. Tickets
are also available online at www.carolinatheatre.org. Screeners,
images and press credentials are available. Please contact
Aaron Bare at (919) 560- 3040, ext. 224 or




Charlotte Film Festival

Charlotte Film Festival is determined to bring exposure to
undiscovered talent and great cinema to Charlotte. Our fourth
annual festival is already planned, with dates set for September
21 - 27, 2009. Please feel free to visit the rest of our site and get
ready to join us in 2009!

The Charlotte Film Festival is one of the many arms and legs of
Indie Film Force, Inc., a 501(c)(3) non-profit organization
committed to helping people who dream of expressing
themselves through the art of moviemaking.

A Sense of Purpose

The first goal of the Charlotte Film festival is to provide our
community with an extraordinary cultural experience

by screening the most important works of independent film we
can get our hands on.

The following makes up what we would consider an important
film:

* |t provokes thought and discussion
* |t brings attention to important issues
* It shows creative use of the film medium as an art

Our second, yet equally important goal, is to bring exposure to
the cause, innovation, and uniqueness of vision of the filmmakers
whose films we showcase.

Our History

The first annual Charlotte Film Festival came to life on a beautiful
fall day September 15, 2006, as film lovers and filmmakers met
and mingled at the opening night gala in Transamerica Square,
the red carpet event that launched it all.

When all was said and done, the festival saw over two thousand
attendees enjoy events including world and regional film
premieres, hip parties and awards ceremonies. All told, eight
awards were presented to the best films in four categories
documentary, narrative, short, and student film.

Our second annual film festival, in September '07, continued the
tradition and cemented our standing in the community. This time
3,300 people attended and the event was referred to, by many of
our attending filmmakers, one of the best film festivals they'd
ever been to.

Movie Trailer Review: Monsters vs Aliens
Reviewer: Lorraine Messina
lorrainemessina.com
lorrainemessina.blogspot.com

Directed by Rob Letterman and Conrad Vernon

Written by Maya Forbes, Wallace Wolodarsky, Rob
Letterman, Jonathan Aibel, and Glenn Berger

Paramount Pictures

If the movie is anything like the trailer, it is going to
be a hit. Office Depot is running the movie trailer on
their web site at:
http://www.mymonstermakeover.com/

Office Depot is also running advertisements on their
laptops in their stores. | think this is a great
marketing tool. Recently | stopped in at my local
Office Depot and happened to view a clip of how
Monsters vs Aliens was made. The animation looks
great and the movie trailer is funny. | for one can't
wait to see the movie!




Movie Review: Monsters vs Aliens
Reviewer: Lorraine Messina
lorrainemessina.com
lorrainemessina.blogspot.com

Directed by Rob Letterman and Conrad Vernon
Written by Maya Forbes, Wallace Wolodarsky,

Rob Letterman, Jonathan Aibel, and Glenn
Berger

The link below has my video review of the movie
Monsters vs Aliens.

http://vimeo.com/4225456

Review: Star Trek
Reviewer: Lorraine Messina
lorrainemessina.blogspot.com _ and
lorrainemessina.com

Paramount Pictures
Directed by: J.J. Abrams

Staring: Chris Pine as Captain James T. Kirk, Zachary Quinto
as Mr. Spock, Zoe Saldana as communications officer Uhura,
John Cho as pilot Sulu , Karl Urban as Bones, Anton Yelchin
as Chekhov and Simon Pegg as Scotty.

At last a director that finally gets it rightt How many times
have we had to suffer through remakes that didn't quite
measure up to the original movie in terms of character
portrayals, story lines, and just over all quality of the film
leaving movie goers longing for the original characters of a TV
series? This movie has it all. The portrayals of the original
cast members are great. The special affects are fantastic and
the remix of the music is wonderful. The movie even throws in
some humor that just delights the audience.

This movie defines how the characters in the original TV series
came to be, that is, their personal history and what motives
them. Motivation is an especially difficult concept to portray in
movies. Some seasoned actors still don't get it right. One
example that comes to mind is the newer Cat Woman film.

The film does a great job of tying everything together so it
perfectly fits into the chain of events that transpired before the
first episode of the original TV series. Even now | can
remember how upset | was about the original TV series going
off the air. This new movie can certainly get more mileage out
of the story line it has created.

Each of the cast members: Chris Pine, Zachary Quinto, Zoe
Saldana, John Cho, Karl Urban, Anton Yelchin and Simon
Pegg portrayed their characters expertly from their character's
mannerisms, their appearance, right down to their speech
patterns. | am sure a lot of research and practice went into
their performances.

The thing that really makes me grateful about this film was the
music mix. The music was updated just enough to make it
recognizable without making the music sound jaded. It had a
unique quality to it.

Definitely put this movie on your must see list!




State of Play Review
Kyle Bearne

As far as film noir goes, Russell Crowe is the perfect candidate. His
vigour on and off stage inspires his fellow actors and his portfolio is
extensive. His film noir status netted Crowe roles in LA Confidential,
The Insider, Heaven's Burning, No Way Back and more recently
Body Of Lies. When casting for State of Play the final cast was
deliberated; Crowe replaced the almost inevitable Brad Pitt and Ben
Affleck pipped Edward Norton (unavailable for film) to the casting
finish line.

So, does this mean Crowe's character is going to be as iconic as
Maximus of Gladiator? No. But it is an impressive improvise from
Crowe as he brings Cal to life with confidence in his own job and an
eye for detective work. Despite entailing a legitimate relationship,
Affleck and Crowe unfortunately miss the spark when they share the
screen. McCaffrey's boss Cameron (Dame Helen Mirren) and Della
Frye (Rachel McAdams) seem to reignite the spark that was
regrettably blown by a bitter relationship of Cal and Stephen Collins
(Affleck). Russell Crowe does seem to find a friend in the form of
Frye, who originally seems a journalistic rival but soon becomes the
student of Cal's teachings without the interruption of an unnecessary
sexual relationship.

Cal McCaffrey, a crime reporter for rag paper The Washington
Globe, is a person that savours the smell of morning coffee and
enjoys the smudge of news print on his fingertips. When being
interviewed by Empire Magazine, Crowe said,'I'm fascinated by the
ambiguity of journalism and how they are supposedly rules that are
lived under, but the reality is you are a human being and humans
are never objective'. . . 'this is the journalist as human being." This
interview showed Crowe's cognisance and understanding on
whisky-obsessed Cal McCaffrey.

The plot line gains originality creating the idea of simple human
beings becoming heroes. It's one that comes surprising to the
audience on the first glance. Despite its basic 'hero’ plot line
framework the characters which fill the shoes of the good (Crowe),
the bad (Pointcorp) and, and the ugly (Affleck) make the film a
credible watch. The film includes the reality of our world's main
issues, the war in Iraq and it's fellow arms dealers. One of which the
writers name Pointcorp. As Collins, a congressman, learns of a
colleague’'s death and his controversial reaction, an investigation
from the media is launched. Cameron (Mirren) and her team fight
on,researching the matter in hand, to gain supremacy in the manic
media world that is our influence on life. Cal (Crowe) soon finds
himself in some of the riskiest situations life can meet and puts his
life at peril to find the truth about Sonia Baker.

How to Volunteer with ERMP
Email your name, mailing address, all phone
numbers and birthdate (MM/DD/YY) to the email
below: admin@ermp.tv  for inclusion into the
ERMP database.

Email admin@ermp.tv 4 days after sending first
email to request verification that you were entered
into the ERMP database.

We are very excited when a new volunteer
becomes involved. Please enjoy ERMP and
through your participation, you help shape OUR
organization.

Eno River Media Production
PO Box 21377
Durham, NC 27703-2232




The Predictability of House Wives Shows
Author: Lorraine Messina
lorrainemessina.com
lorrainemessina.blogspot.com

Guys | am on a roll today. | am all wound up after going
to a bad office party. The sharp tongue is out! How
about those shows on Bravo. The House Wives of
NYC, the House Wives of Atlanta, The House Wives
Orange County and now the House Wives of Jersey.
These shows are becoming too predictable and at
times boring. When you watch a lot of reality
programming like |1 do you will see what | am talking
about. Here are a few funny plot situations that are
causing reality shows to become so predictable:
The girls day out at the spa.
The girls day out to get nipped, tucked, and
injected. It makes you wonder if the episode
was maybe a medical documentary. If |
wanted to see nips, tucks, and injections |
would have watched the Health Channel
instead.

Let's continue....

The girls go on vacation.
The girls go on a boat.

The girls have a fight. This is always good for
the To Be Continued... episodes.

The girls go to din din.

The girls buy a bathing suit.

The girls put on a bathing suit.

The girls go shopping.

The girls try to raise money for charity and |
do mean tryyyyyy. This some how never

works out right.

The girls promote their face cream, jewelry, or
cook books.

The girls raise kids and the kids lets say may
need some counseling.

The kids insult the girls.
The kids don’t want to be around the girls.
The girls go out with their hubbies.

The hubbies complain about the girls.

The girls complain about the hubbies.
The hubbies complain about the hubbies.

The waiter complains about the hubbies and the
world goes round and round.

The hubbies share their insights into the girls
fighting. (Do you really think this matters?)

The girls say their feelings are hurt.
The girls correct each other’s etiquette.

| am starting to run out of breath here. | think you
get the idea.

Editing Star Trek

Assistant Editor Julian Smirke Talks Enterprise Wor kflow
Matt Armstrong

June 4, 2009 Source: Studio Daily

Star Trek took the editorial team on a wild, sometimes bumpy,
adventure that included battling workflow bottlenecks, alliances with
visual effects outfits, warp-speed sync issues and fighting off
intergalactic pirates. We spoke with first assistant editor Julian
Smirke about boldly going to the final editorial frontier.

What was the technical set up for editorial on Star Trek ?

We started back in Oct 2007, about a week before production
started. At the time we were on the latest version of Avid Media
Composer, version 2.7.5 on Adrenaline systems. Later on we
upgraded to v2.7.8, which wasn't a big leap but it did solve some of
the minor issues we were having. It was the first show our crew had
been on that was high-def, so we did have to get our heads around
the way the file system works with that. It was a little bit scary at the
time but after a couple weeks it was fine.

At the beginning the Adrenaline systems seemed to crash a lot. We
had a lot of bus thread errors at the start. Some of those errors
were cleared up when we upgraded.

We had a decent sized editing crew, two editors, three assistant
editors including myself, and a production assistant for the picture
editing crew. In the same offices we had a visual effects editor and
visual effects assistant (Martin Kloner & Elana Lessem). We were
all running Avid Media Composers with Adrenaline running off of a
Unity system.

What was the general workflow for you on this proje ct?

The film was telecined at Fotokem, which digitized everything into
an Avid that matched the specifications we had in the edit room and
provided drives with the media in bins. Lucy [Wojciechowski], the
other first assistant, and | would work on organizing the dailies for
the editors, Maryann Brandon and Mary Jo Markey.

We'd start with synching the dailies up again. The lab does a fairly
decent job synching but because they don't have time there are
sometimes takes that are slightly off. We would re-synch them,
slipping a frame or two here and there.




On such a large visual effects show, how did you
coordinate with the VFX companies?

All of our visual effects were taken care of by our in-
house visual effects editor and his assistant. They
would deal with the turnover of all the effects to the
various VFX houses that we were using. Mainly we
were using ILM but there were three other companies
producing shots — Lola, Svengali FX and Digital
Domain. Having the visual effects editors there to
handle our more than 1000 shots was a big help. The
VFX editor was doing all of the comps, making them
look decent until they could get finalized by the VFX
houses. A big part of the VFX editor's and assistant’s
job is turning shots over to [to the VFX companies]
and getting shots back from them. And it is a
constantly changing process getting in new shots with
all the revisions. We also had the visual effects
producer and VFX coordinator in the same offices so it
was all very coordinated and made it all work
smoothly.

At one point we had to gear up for a studio screening.
Of course you don’t want any of the missing VFX
shots in there for that so the VFX department hired a
couple visual effects artists that would provide temp
visual effects shots using, Shake, Combustion or After
Effects so that didn’t stick out like a sore thumb during
the studio screening.

You mention that there were some problems with
the systems you had. Can you elaborate on that?
We had a ton of material on one Unity system and
seven people pulling the same stuff, so there is the
possibility that people were pulling the same media at
the same time, which could have caused some
problems. But the system just seemed quite slow.
Occasionally things would crash or the pinwheel would
just spin for a while. There was nothing very specific
about the errors where we could pinpoint what it was.
I'm sure there was but we never nailed it down. With
the upgrade things did improve a bit.

We did work with Digital Vortechs who were great.
They rented us the Avids and provided tech support.
We had discussed moving all the operating systems to
version 3.0 and making the operating systems
Leopard but because it was such a big show with so
much media it would have been awful to have
something go wrong where media got corrupted or
something didn’t work. Most likely it would have been
fine but when you are on such a large show if
something bad did happen it would have been a very
bad situation. We would have been able to fix it, but it
just would have been a lot of late nights and there was
too much stuff going on to risk it. And it really wasn’t
that bad. Things were a just a little slow

Was there anything you did to try to speed up the
machines?

There were fixes that Lucy and | did to help the situation
like making new projects and not bringing over all the user
settings and not bringing over the entire contents of the
project other than certain little files; not bringing over the
Avid project settings; starting from scratch and building the
project and user settings in a fresh new project and then
bringing the bins over into that new project. We'd do that
quite often and it seemed to help the speed of things.
Also, in doing that you are making your project size
slightly smaller because there are a lot of log files that get
accumulated every time a user opens a hin. So it was little
things that we were doing to try and speed things up.

You mentioned some sync issues you had. Can you
talk more about that and how you solved those
problems?

The lab did a fantastic job but it is pretty common when
you have a whole day’s worth of footage that some stuff
isn't quite perfect and is off a by a frame or two.
Essentially as an assistant it is so much easier to nip it in
the bud right at the beginning before all the material goes
to the editors. It's more of a pain when you give the
footage to the editors and it comes back to you at some
point down the line. Then it is a real hassle to go back and
fix it all. Plus as an assistant you don’t want an editor
passing the footage back to you for that reason.

There are so many ways to sync in the Avid. | find the
quickest way is using the Perf Slip tool in the Avid. You
can also pull out the waveform if the clap of the slate isn’'t
exactly clear. When you find the first modulation of sound
where the sticks hit and usually that is not on a whole
frame, it is right dead in a line, or a perf, and there are four
perfs in one frame of 35mm film. So if you find that exact
perf and match it up to that then you know you are in sync.
It could be argued that it is overkill but I'd rather have it
perfect and not worry about it.

We also group the clips after it is all in sync. If you have
camera A, B and C you can make a group clip so the
editor can toggle through camera A, B and C on the same
take. When you group clips there’s a function in the Avid
where you can do it by timecode. On certain shows you
can just sync it by timecode and it works great. But
sometimes it doesn’t and on this show it didn’t work great
because there are too many variables along the way that
can throw things out — from the on-set timecode, what
gets transferred to the DVD-RAM, to what happens in the
telecine process.

Also we had an issue with audio timecode with the dailies.
There is a field in the ALE for sound timecode. We were
recording 24-frame timecode on set and that version of
the Avid couldn’t take 24 frame timecode for sound. The
way they got around it was to just put it in a different field,
an auxiliary timecode field in the ALE file.




The sound TC field could only take 30 non-drop frame.
The telecine place knew about this issue so they took the
timecode into those auxiliary fields so we would just have
to be aware of where it all was. So it was just a learning
curve when we got the dailies and we see the burned in
timecode that is going up to 29 frames when it should
only be going up to 23. Our project was 1080p/23.976.

Another issue was steps taken to reduce the risk of

the film being pirated.

Security-wise we made sure all the footage we gave out
to the music or sound effects guys were in black-and-
white. Eventually we did give them color but it was just
another security precaution to make sure things weren'’t
going to get out. Of course all the footage had massive
block letters with the name of who it was going out to.
And it wasn't just on the top and bottom it was through
the entire image. Otherwise you just crop the top and
bottom.

We had a lot of ADR sessions and some of those were
done internationally because some of the actors were
overseas. For those we were extremely cautious with and
we actually blacked out the entire screen and made a
little circle around the actors face and tracked the circle to
their face so that is the only thing that was being seen.
It's a little scary when you are dealing with another
country, another company and department that you have
never met doing the recording. So it was a lot of tedious
work involved but you do feel better about sending it out.

Crew 62 Truck Returns to Rescue Us from
Mundane Television
By Jessica Kemper
TV Review: Rescue Me

Starting its fifth season, Rescue Me still has a spark in its step.
In fact, it seems to have come back with a new life altogether.
Denis Leary and Company has brought a refreshingly lighter
touch to the pitch black surroundings of previous seasons. But,
don't fear, there’s still plenty of controversy and provocation to go
around.

For those of you who have never seen the show on F/X; it follows
the lives of brash, hot-headed New York firefighter Tommy Gavin
(Leary) and his fellow firehouse crew, following the aftermath of
9/11.

The first three episodes have had considerably low-key plotlines,
in comparison to previous seasons. Tommy refuses to grieve his
father's death. Firehouse buddies Sean (Steven Pasquale), Mike
(Michael Lombardi), and Franco (Daniel Sunjata) are opening a
bar together, but can't decide on the decor. Tommy becomes a
Sponsor for a needy new AA member. A new firehouse member
(Larenz Tate) is dating Tommy’s daughter, Colleen. Tommy'’s ex,
Janet (Andrea Roth), has a new boyfriend (Michael J. Fox as
you've never seen him before), a tough-talking paraplegic that
rubs Tommy the wrong way.

However, as entertaining as most of these plots are, viewers will
really be talking about the appearance of a French journalist
(Karina Lombard) interviewing the men for a book about 9/11.
Predictably, Genevieve is gorgeous, so the men are falling all
over themselves to impress her. What makes the storyline
exciting are the riveting monologues delivered by Leary, John
Scurri as Lou, and Sanjata as their characters describe to her
what the events meant to them. Scurri’s scene, in particular,
reveals new layers to his character.

In addition to the more digestible plotlines, the show has never
seemed so...fun. Leary and Co. have always infused the show
with dark comedy, but this season, the comedy almost outshines
the drama. It remains to be seen how these changes will affect
the quality of the show, but for now, | think they are an
improvement. Some of the comedic bits are inspired: the guys’
candid conversations are always humorous, and the scenes with
the ever-changing bar are highly entertaining. However, some of
these plotlines are too sitcom-silly for such an edgy drama. A
storyline following bat-brained Sheila’s (Callie Thorne) drama-
psychoturgy sessions are funny at times, ridiculous at others. A
segment involving an unorthodox massage therapist is vulgar
and unnecessary.

The acting, as always, is uniformly great. These actors know
their characters inside and out. Of the supporting cast, Scurri has
the standout dramatic scenes, while Pasquale, Lombardi, and
Sunjata continue to provide valuable comic relief. Leary
absolutely owns his character. He's still a hopeless jerk, but an
ever-so-subtle softer side of Tommy is accompanying his new
sobriety. Note to writers: keep it subtle. Once Tommy discovers
the meaning of happiness, half the show's entertainment value
will be gone.




Dangerous Games

By Jessica Kemper
Movie review: State of Play
Starring: Russell Crowe, Ben Affleck, Rachel
McAdams, Helen Mirren
Directed by: Kevin MacDonald
Screenwriter: Matthew Michael Carnahan, Tony
Gilroy, Billy Ray

One man shot dead in an alley, with a second man in a coma.
A young congressional assistant, Sonia, found dead in the
subway tracks. And this is only in the first five minutes of State
of Play. Twists, red herrings and conspiracy theories abound
as the audience discovers just how the incidents are related.

The majority of events are seen from the perspective of Cal
McCaffrey (Russell Crowe), a Boston Globe reporter
investigating the case. Beyond the discovery of a good story,
Cal has a personal interest: it's discovered that his friend,
Congressman Stephen Collins (Affleck), had an affair with
Sonia. Was Collins involved in her death? Or is there a
conspiracy involving PointCorp, a corrupt military organization
that Collins and his district are actively working to expose?

What results is not only a suspenseful mystery, but also an
intriguing exploration of journalistic politics. While the film
offers its share of political commentary, the focus is more on
process of investigative journalism. The script pairs Cal with
young blogger Della Frye (McAdams). Cal is an old pro that
follows journalistic ethics--except when they get in the way of a
good lead. Della is a young, perky blogger learning some
tough lessons while working on her first investigative piece.
Together, they dig up lead after lead, some found through hard
work, some through slightly improbable movie contrivances.
Either way, the process is fascinating. Meanwhile, their editor
(Mirren) just wants a story that will sell newspapers—even if it
means reporting the sleazy tabloid dirt discovered along the
way.

State of Play is adapted from a six-hour BBC miniseries. I've
never seen the original, but there seems to be a smooth
conversion to the big screen. MacDonald keeps the film going
strong at a surprisingly fast pace, and his screenwriters do a
fine job in balancing the plotlines’ many surprises and
characters. It's only towards the end of the film that the story
feels rushed. After more than two hours of suspense, the
conclusion plops onto the screen before you even realize it's
arrived. Honestly, the truth isn’t nearly as exciting as the many
conspiracy theories proposed throughout the film.

Of course, the acting is stellar. Crowe gives a solid, realistic
performance as a veteran who never seems to run out of
steam. Affleck is surprisingly effective, making his character
appropriately tense and jittery. McAdams infuses her
character with the perfect level of spunk and determination.
However, it's Jason Bateman in the brief, but pivotal role of a
spoiled, pill-popping PR executive with valuable information
about Sonia that makes the biggest impression. You'll want to
sock him in the face, but he leaves you entertained.

The Good Old Days of the Distant Futu re
By Jessica Kemper

Movie Review: Star Trek

Starring: Chris Pine, Zachary Quinto, Zoe Saldana, Karl
Urban, Eric Bana, Bruce Greenwood, Simon Pegg

Directed by: J.J. Abrams

Not being a Star Trek fan, and not being terribly familiar with the
original series, from which this 2009 film is based, I'm probably not
the most qualified person to review this as a Star Trek film.
However, on its own, | must say that this is a very entertaining
film. From start to finish, there’s not a dull moment to be found in
this action packed sci-fi film. Also, expect a few new stars to rise
thanks to the film.

The new Star Trek traces the beginnings of the Enterprise and its
crew members. James T. Kirk (Chris Pine), a young lowa
troublemaker, is recruited to the Starfleet Academy by Captain
Christopher Pike (Bruce Greenwood), who recognizes his wasted
potential. However, Kirk's rebellious and cocky nature instantly
gets him into trouble at the academy. Meanwhile, the brilliant, but
emotionally conflicted Spock, a half-human/half-Vulcan, is the star
student of the Starfleet Academy, and clashes instantly with Kirk.
The two must find a way to work together when the Enterprise
finds itself endangered by Nero (Eric Bana), an evil, black hole
creating Romulan with a vendetta against Spock. Along the way,
we are treated to the introduction of characters such as Uhura
(Zoe Saldana), Dr. McCoy (Karl Urban), and Scotty (Simon Pegg).

The plot is occasionally confusing, particularly a subplot involving
time travel, but the edge of your seat action and impressive
special effects keep things lively and exciting. The opening scene
in particular is an attention grabber, as the birth of Kirk and the
death of his father occur nearly simultaneously during an amazing
rescue mission. Also impressive is the evolving relationship
between Kirk and Spock, whose initial friction grows gradually into
friendship and respect. My major complaints are that the plot is
occasionally fuzzy amidst all the special effects, and Nero just isn’t
a very memorable villain.

Of course, the actors in the film deserve special note. After all,
they are playing beloved characters who have been part of pop
culture for decades. Pine is excellent as Kirk. He brims with
charisma and confidence, and has the movie star looks to match.
Where has this guy been? Quinto gives a strong, intelligent
performance as Spock. He matches up well with Leonard Nemoy,
who has an interesting, but confusing cameo in the film. Urban is
quick-witted and dry-humored as McCoy. And Pegg is a scene-
stealer as Scotty.




Review: Green Porno with Isabella Rosselini
By Jessica Kemper

This one goes under the "What the heck?" category. It also goes
under the "strangely addictive" category. Not to mention, “highly
educational.” Sundance Channel has featured two seasons of
Green Porno with Isabella Rosselini. And each episode is a truly
unigue experience.

Originally shot for the purpose of being viewed on cellphone and
computer screens, Green Porno is a series of super short (less
than a minute) films about the mating habits of insects (in season
one), and sea creatures (in season two). The short films star
Rosselini, the Italian actress best known for Blue Velvet. In the
short films, Rosselini wears homemade costumes and reenacts
mating rituals with giant papier-maché versions of the featured
creatures. As if that doesn't sound odd enough, Rosselini usually
plays the role of the male.

Beyond providing delightfully kooky entertainment, the short films
are extremely informative. Ms. Rosselini, who also wrote and
directed the films, manages to share a wealth of knowledge in an
extremely short amount of time. Rosselini finds the perfect
balance of educational and addictively entertaining. There's quite
a bit of humor to be found in these surroundings, and Rosselini
performs her many roles with flawless delivery. Rosselini may
be one of the last women I'd imagine to play giant insects during
mating season, but after watching these shorts, | can’t think of
anyone else who would have better achieved her balance of
smart, goofy, and strangely seductive.

Still, the best way to classify Green Porno is under the category
of Things You Have to See to Believe. For me, the standouts of
season one are the humorous Earthworm, and the slightly
creepy Spider. My favorites from season two are the wonderfully
simple Starfish, and Limpets, which finds Rosselini looking
surprisingly glamorous. All the episodes can be found, however,
at . Whether it's the endearingly do-
it-yourself costumes, the oddball humor, or the sight of the still-
gorgeous Rosselini dressed as an enormously endowed whale, |
guarantee you won't be able to look away.

Support NC Film Industry

North Carolina is one of the top ten U.S. location
destinations for film and television productions.

North Carolina is one of the top ten U.S. location
destinations for film and television productions — a
position it's held for more than 20 years.

The state's globally-acknowledged film industry
boasts a track record of more than 800 motion
pictures, 14 network and cable television series,
and thousands of national and regional television
commercials. With locations ranging from the tallest
mountain peak in the Eastern U.S. to 300 miles of
coastline, easy permitting, a crew base of
approximately 2,000 professionals, a solid
infrastructure with a million square feet of studio
space and a myriad of support services, North
Carolina provides a film-friendly backdrop for a
production of any size or budget.

Since 1980, when the N.C. Film Office was
established and began tracking the industry’s
financial impact on the state, productions have
generated more than $7 billion in revenues.

For more information on North Carolina’s ever-
growing film industry, incentives and advantages of
bringing your project to the state, and North
Carolina's latest productions, visit the official site of
the N.C. Film Office.

Or contact:

Main Numbers

(919) 733-9900

Fax: (919) 715-0151

Hotline — recorded information on current productions:
(800) 232-9227

Staff

Aaron L. Syrett, Director
(919) 733-9900

Sallie Hedrick, Production Executive
(919) 715-2958

Hannah Whitley, Assistant to the Director
(919) 715-7517

Physical Address
301 N. Wilmington Street
Raleigh, NC USA 27601

Mailing Address

N.C. Film Office

4324 Mail Service Center
Raleigh, NC USA 27699-4324




Eno Business

ERMP produces broadcast quality video programming. Pre-
production services ranging from conceptualization, scripting,
story boarding, casting, and location scouting. Production services
include electronic field production packages, audio, lighting,
producer, director, and production crew. ERMP also hosts
excellent post production services such as 3-D animation, 2-D
graphic animation, non-linear editing, mastering, MPEG
compression, DVD authoring, and duplication.

Our Services

Commercials, Infomercials and Public Service
Announcements

30 second commercials

1/2 hour infomercials

30 second to 1 minute Public Service Announcements

Instructional / Training Videos
Safety Training

New Hire Programs
Production Procedures

Product Marketing Videos
How-to Videos

Product Demonstrations
Sales Presentations

Corporate Image Building Videos
Team Building Seminars
Employee Recognition Programs
Company History

Corporate Events / Convention Videos

Company dinners, picnics, and awards programs
Annual corporate meetings

Contest winners of company bonus vacations
Industry conventions / seminars

Specialized Videos

Promotional & grant application reels
Video resumes

Political campaign ads

Rate Card

Commercial Spot Package

10 seconds starting at $499

15 seconds starting at $631

30 seconds starting at $865

60 seconds starting at $1,463

Infomercial 15 minute loop starting at $5,985
Infomercial entire 28:30 starting at $8,645

Animated Graphics
5 seconds starting at $87
10 seconds starting at $133

Editing and Shooting

Digital non-linear editing session $167 per hour
Location Video Shoot

$1,064 minimum

$1,463 full day (over 5 hours)

Changes to existing spot starting at $200
Tagging existing spot $133

Dubs

DVD $100
Beta SP $74
Mini DV $40
VHS $20

Pricing

Determining a price on what any given video project will cost
typically requires us to ask you quite a few questions regarding
your project. Please call us at 919-798-3514 to discuss your
needs.

Quotes are valid for 30 days.

Deposit

A deposit will be required to confirm all video projects. Such
deposit shall be equal to 50% of the cost of the total project.
Minimum deposit is $100.00. Deposit must be received within 48
hours after booking a project, but in no case later than five days
prior to the video taping event. ERMP management reserves the
right to waive the deposit requirement at its discretion. Video
project bookings for which ERMP has received no deposit shall be
subject to change or cancellation should management so decide,
without notice to client.

Cancellation

ERMP must receive notice of a client’s intent to cancel a video
project no later than 24 hours prior to said event. If notice is
received within 24 hours of the event, the client shall be liable for
$150.00. Client's deposit as stated above may be applied in
satisfaction of such liability.

Contact ERMP for a Quote

Anthony Dowling, Executive Producer

Eno River Media Production Corporation of America
P.O. Box 21377

Durham, North Carolina 27703-2232

Phone 919-798-3514

E-mail:

Poyner Spruill's Entertainment Law Group represents the local,
national and international interests of its entertainment clients in
film, music, television and multi-media projects. The firm
represents individuals and entities in numerous aspects of feature
film finance and production, television and video production, film
and video distribution, and music production and distribution. The
firm represents several studios, film funds, entertainment finance
companies, an independent record company, film and television
production companies, individual producers, directors and
executive producers, and multi-media companies.

Jim O'Brien - Partner
t: 919.783.2872
f: 919.783.1075
www.poynerspruill.com

The Group also advises its clients on matters of entity selection,
financing and capitalization, taxation, drafting and negotiation of
complex documents and other matters related to the
entertainment industry. In addition to handling industry-specific
matters, the Entertainment Law Group often calls on attorneys in
the firm's other practice sections, including the Intellectual
Property Law Group which assists with copyright, trademark,
licensing and other issues.




Tar Heel Films

Tar Heel Films allows North Carolina filmmakers to
post jobs, work availability, movie premieres, tips,
production news and other items that is of interest to
the NC film community.

Tar Heel Films is the leading North Carolina film
production news and information portal.

Please contact us:

Tar Heel Films

P.O. Box 5986

Winston-Salem, NC 27113

Since 1996, Reel Carolina, Journal of Film & Video has
become the premiere source for film-related news in the
Carolinas. Based out of Wilmington, NC, this information-
packed bi-monthly publication includes the latest news on
upcoming and existing productions, film festivals,
workshops and classes, studio events, and countless
other film-related "happenings" throughout the Carolinas.

Reel Carolina also includes interviews with the directors,
producers, and the cast and crew members involved in
area productions. RC's bi-monthly "features" include
EUE/Screen Gems Studio Clips (the studio's updated
news), On Location In SC (covering productions),
Lagniappe (local and regional news & notes), Production
Notes (lists the Carolinas existing & upcoming production
info), and Film Festival Roundups.

Eno Pubcaster strongly recommends all our readers to
please subscribe to this publication for all the news you
can handle about the television and film industry in the
Carolinas.

Fair Use Policy

This newsletter /site contains copyrighted material the use
of which has not always been specifically authorized by
the copyright owner. We are making such material
available in our efforts to advance understanding of the
television and film industry of North Carolina, economic,
scientific, and social justice issues, etc. We believe this
constitutes a 'fair use' of any such copyrighted material as
provided for in section 107 of the US Copyright Law. In
accordance with Title 17 U.S.C. Section 107, the material
on this site is distributed without profit to those who have
expressed a prior interest in receiving the included
information for research and educational purposes. For
more information go to:
http://www.law.cornell.edu/uscode/17/107.shtml. If you
wish to use copyrighted material from this site for
purposes of your own that go beyond ‘fair use', you must
obtain permission from the copyright owner.

The Mission

Eno River Media Production strives to be the leader
of North Carolina's commercial digital video
production industry by providing an opportunity for
novice cast and crew to gain the necessary practical
experience and skills in field production to succeed
in the television and movie industry through
completion of assigned digital video projects for
distribution by American cablecast outlets.

Eno River Media Production projects promote and
support, through a variety of media, North Carolina's
unigue arts community, non-profit organizations and
the positive entrepreneurial spirit found in diverse
communities throughout our state.




Important Links

ERMP
Eno River Media Production
http://www.ermp.tv/

ERMP Marketplace
http://www.cafepress.com/6611

ERMP MySpace Site
http://www.myspace.com/128777910

ERMP YouTube Main Page
http://www.youtube.com/user/ERMPTV

ERMP YouTube Talent Audition Main Page
http://www.youtube.com/user/ERMPTALENT

ERMP YouTube Festival Video Main Page
http://www.youtube.com/user/ERMPFestivalVideo

ERMP Donate Page
http://www.ermp.tv/donate.php

ERMP Documents for Download
http://www.ermp.tv/download-docs.php

Non Profits
NC Center for Nonprofits
http://www.ncnonprofits.org/principles.asp

Idealist.Org
http://www.idealist.org/if/h

VolunteerMatch
http://www.volunteermatch.org/

Purple Elephant Computer Factory
http://www.purpleelephant.org/

Community Foundations of NC
http://www.communityfoundationsnc.org/

The Hauser Center for Nonprofit Organizations
http://iwww.hks.harvard.edu/hauser/

Carolina Film Alliance
http://www.carolinafilm.com/

Film and Television Action Committee
http://www.ftac.net/

Creative Action Actors Network
http://www.caan.biz/

Tuskarora Indian Tribe
http://www.skarorehkatenuakanation.org/

The Film Connection Film Institute
http://www.film-connection.com/Metro-Charlotte.html

Carolina Film Institute
http://iwww.carolinafilminstitute.com/

StarFleet International
http://www.sfi.org/site/news.php

National Association of Broadcasters
http://www.nab.org/AM/template.cfm?section=Home

Alliance for Community Media
http://www.ourchannels.org/

Public Access Awareness Association
http://publicaccess.org/

The SaveAccess.Org Coalition
http://saveaccess.org/faq

Center for Documentary Studies at Duke University
http://cds.aas.duke.edu/

Magazines
Reel Carolina Online
http://www.reelcarolina.citymax.com/home.html

Celebrity News
http://www.celebritywonder.com/

Movie News Industry Today
http://movies.einnews.com/

American Cinematographer
http://www.2-pop.com/Cinematographer/Default

DV Magazine
http://www.dv.com/

Screen Magazine
http://www.screenmag.tv/

Videomaker Magazine
http://www.videomaker.com/

The Hollywood Reporter
http://iwww.hollywoodreporter.com/hr/index.jsp

Vendors
Talent One
http://www.talentone.net/

Avid Editing Platform Software Website
http://www.avid.com/

Elite Video
http://www.avid.com/

Matrox
http://www.matrox.com/en/

Panasonic
http://www.panasonic.com/business/provideo/home.asp

Videonics
http://www.videonics.com/

Talent Link Agency
http://www.talent-link.com/Joomla/index.php

School of Communication Arts
http://www.higherdigital.com/

University of North Carolina School of the Arts
http://www.ncarts.edu/

School of Film Making UNCSA
http://www.ncarts.edu/filmmaking/




Guerrilla Productions
http://www.guerrillapro.com/

John Kearns, Jr. Productions
www.Johnkearnsjr.com

Prop Tarts Inc.
http://www.proptarts.com/

Vancouver Film School
http://www.vfs.com/

Trailblazer Studios
www.trailblazerstudios.com

Bomb Shell Studios
http://www.bombshellstudios.com

Poyner and Spruill Law Firm — Entertainment Law
http://www.poynerspruill.com/servicesandindustries/Pages/E
ntertainment.aspx

Movie Industry
Blue Ridge Mation Picture Studios
http://www.blueridgemotionpictures.com/

Screen Gem Studios
http://www.screengemsstudios.com/nc/

Full Frame Documentary Film Festival
http://www.fullframefest.org/

Charlotte, NC Film Festival
http://charlottefilmfestival.org/2009/index.php

Reel to Reel Film Festival
http://www.ccartscouncil.org/realtoreel/

Nevermore Film Festival
http://festivals.carolinatheatre.org/nevermore/

Blu Moon Film Festival
http://www.blumoonfilm.com/

Carolina Film and Video Festival
http://www.carolinafiimandvideofestival.org/

RiverRun International Film Festival
http://www.riverrunfilm.com/

Cape Fear Independent Film Festival
http://www.cfifn.org/

Cucalorus Film Festival
http://www.cucalorus.org/

Asheville Rejects Film Festival
http://www.rejectsfilmfest.com/

ProductionHUB.Com
http://www.productionhub.com/

TarHeel Films
http:/tarheelfilms.ning.com/

Asheville Film Festival
http://www.ashevillefilmfestival.com/

Flicker Bi-Monthly Film Festival
http://www.flickerfestival.com/

NC Museum of Art Film Series
http://ncartmuseum.org/events/films.shtml

WithoutaBox
https://www.withoutabox.com/

Television Industry
Second Cinema
http://www.secondcinema.com/

People TV Public Access - Atlanta, GA
http://www.peopletv.org/

The People’s Channel Public Access - Chapel HillL N C
http://www.thepeopleschannel.org/

Raleigh Television Network Public Access — Raleigh, NC
http://raleigh.granicus.com/ViewPublisher.php?view_id=2

TVAccess21 Public Access — Charlotte, NC
http://www.tvaccess21.com/

Greenville/Pitt County Public Access Television —
Greenville, NC
http://www.gpat.tv/

Fairfax Public Access Community Media — Fairfax, VA
http://www.fcac.org/

Manhattan Neighborhood Network Public Access —
Manhattan, NY
http://www.mnn.org/

Greensboro Community Television Inc. Public Access -
Greensboro, NC
http://www.onlinegreensboro.com/~gctv/

Webster Cable Access Television public Access —
Webster, NY
http://pages.prodigy.com/wca-tv/

Penfield Community Television Public Access —
Penfield, NY
http://www.penfield.org/index.php?pr=Television

Across the Canvas Productions
http://acrossthecanvas.com

Across the Canvas Myspace Page
http://myspace.com/acrossthecanvas

Across the Canvas YouTube Page
http://youtube.com/acrossthecanvas

The Kids Corporation TV Show
http://kidscorporationthetvshow.net

NC Visions UNCTV
http://www.unctv.org/ncvisions/

The Global Village CAT — National Listing of Public
Access Stations
http://www.communitymedia.se/cat/index.htm




Resources
Presidential Volunteer Service Award
http://www.presidentialserviceawards.gov/index.cfm

Virginia Film Office
http://www.film.virginia.org/

South Carolina Film Office
http://iwww.scfilmoffice.com/

Western North Carolina Film Office
http://www.advantagewest.com/film/resource-
categories.cfm/content_id/155

NC Triad Film Office
http://www.piedmontfilm.com/resources/index.cfm

Durham, NC Film Office
http://www.durham-nc.com/film/directory_filmservices/

Charlotte, NC Film Office

http://www.charlotteusa.com/Film/film_production_directory.

asp

North Carolina Film Office
http://www.ncfilm.com/

Eastern NC Film Commission
http://www.filmeast.net/portal/news.php

Circle M City
http://www.filmeast.net/portal/news.php

StellarCon
http://www.stellarcon.org/home

ConCarolinas
http://www.concarolinas.org/

DragonCon
http://www.dragoncon.org/

The Internet Movie Database
http://www.imdb.com/

Casting in the Carolinas
http://www.castinginthecarolinas.com/

Southern Casting Call
http://excoboard.com/excol/index.php?boardid=19246

NC Triad Indie Film Network
http://www.triadindie.org/

Email Reminders
http://sitefoundry.com/reminders/

USA Federal Acquisition Jumpstation
http://prod.nais.nasa.gov/pub/fedproc/home.html

Federal Business Opportunities
https://www.fbo.gov/?s=main&mode=list&tab=list

Central Contractor Registration
http://www.ccr.gov/

Government Service Administration
http://www.gsa.gov/Portal/gsa/ep/home.do?tabld=0

The YellowPages
http://www.switchboard.com/

Film Composer List
http://www.soundtrack-express.com/composers.htm

Viewpoint — Custom and Library 3D models in any
format
http://www.viewpoint.com/

NCSA Film Production Forms
http://faculty.ncarts.edu/film/forms/production/index.html

Film Contracts.Net — Directory of Production Contra  cts
and Forms
http://www.filmcontracts.net/contracts/

Television Production Overview Online Classes
http://www.cybercollege.com/tvp_ind.htm

CrewNet Entertainment Jobs
http://www.crewnet.com/

Mandy.Com International Film and TV Production
Resource
http://www.mandy.com/

Oz Publishing Film and Video Directories
http://www.ozonline.tv/

Film and Video Programs in NC Colleges and

Universities
http://www.ncarts.org/freeform_scrn_template.cfm?ffscrn_id
=84

IMDB List of Film Schools Link Page
http://www.imdb.com/filmschools

Film and Television Website Archive
http://timelapse.com/tvlink.html

BoxOffice MoJo
http://www.boxofficemojo.com/

The Numbers — Box Office Data
http://www.the-numbers.com/

FilmSound.Org
http://www.filmsound.org/

Creative Screen Writing
http://www.creativescreenwriting.com/index.html

Free Royalty Free Music for Non Profit Movies
http://mobygratis.com/film-music.html

Voices of Independent Culture
http://www.ifc.com/

Scorecard of TV Shows Cancellations
http://tvdramas.about.com/od/tvshowsaz/a/cancel0506.htm




