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North Carolina Production Incentives
By Todd Longwell

The North Carolina film industry has been hanging in
limbo. A bill that would up the state's film and TV
production tax credit to 25% (effective Jan. 1) -- and
put it back into the domestic incentive race -- has
been stuck in the state assembly since it was passed
by the state senate late last month. But things are
starting to look up.

"Last week, it passed the House Commerce
Committee, and it's going to the finance committee
now," North Carolina Film Office director Aaron Syrett
said Monday, "so I'm cautiously optimistic."

In the meantime, North Carolina offers a 15% tax
credit (enacted in 2007) for productions with a
minimum in-state spend of $250,000, with a per
project payout cap of $7.5 million.

The credit is refundable, meaning that productions
get a check from the state for its full value, unlike a
transferable credit, which typically has to be sold to a
third party at 8 to 90 cents on the dollar. Also,
filmmakers pay only a 1% sales-and-use tax (the
standard rate is 4.25%) on the in-state purchases and
rental of all production-related materials. Spending for
all goods (fuel, food, airline tickets, etc.) purchased or
leased from a North Carolina business qualifies.

Eligible productions include film, television, direct-to-
video/DVD features, episodic television series,
television miniseries, theatrical animation productions
and commercials. (The state counts a multiple-
episode TV series as single production.) Ineligible
productions include political advertising, TV
productions of a news program and live sporting
events, radio productions and anything containing
material state law defines as obscene.

In 2008, the incentive was extended to run through
Jan. 1, 2014, and expanded so that production-
related insurance and individual wages of up to $1
million would qualify. It also added a requirement that
North Carolina receive onscreen credit.

Expanding Film Credit Would Hit N.C. Taxpayers Hard er

RALEIGH -- North Carolina's money-losing tax credit for film
production would hit taxpayers' wallets even harder if it's
expanded this year. That's the conclusion of a new John
Locke Foundation Spotlight report.

"Some legislators think North Carolina's loss of a Miley
Cyrus movie to Georgia is a good excuse to expand this
state's tax credit for movie production, but they're wrong,"
said report co-author Joseph Coletti, JLF Fiscal Policy
Analyst. "State government already loses $11.2 million on its
existing film tax credit. The proposed expansion would
increase the cost to $74.5 million."

Studies that paint film tax credits in a favorable light still
show North Carolina's credit draining taxpayer dollars,
Coletti said. "With unrealistic assumptions and questionable
methodology that overestimate the benefits of film tax
credits, a study from auditors Ernst & Young showed that
state government already loses $0.02 on each dollar in film
subsidies," he said. "The state would lose $0.33 on each
dollar with a larger credit."

"As legislators are looking at raising taxes, they are
considering an unnecessary film credit expansion that would
increase the drain on the state budget from $11 million to
$20 million in the first budget year alone," Coletti added.
"That's the estimate from the General Assembly's own fiscal
research staff, which pegs the loss at $74.5 million per year
by 2013."

Beyond the numbers, the film tax credit raises a question of
fairness, Coletti said. "These tax credits take money from
taxpayers across the state for the benefit of a select industry
with a very localized impact," he said. "There's no noticeable
impact on the state economy or state revenue."

Since 2006, North Carolina has offered a 15 percent
business income tax credit to companies that spend at least
$250,000 on a film production for in-state goods, services, or
compensation. The maximum credit is $7.5 million. That tax
credit replaced a film grant program started in 2000.

Lawmakers are considering proposals now in Senate Bill
943 to increase the credit to 25 percent of qualifying
expenses, Coletti said. "Supporters claim the movie credit
creates new jobs and economic activity, but a close look at
the numbers doesn't back up those claims," he said. "There
is no evidence that North Carolina's film industry
experienced a significant increase as a result of the tax
credit."




ERMP YouTube.Com Channels

ERMP’s Main Youtube.com Channel
http://www.youtube.com/user/ERMPTV
Please subscribe!

ERMP’s Main Channel for Festival Footage
http://www.youtube.com/user/ERMPFestivalVi
deo

Please subscribe!

ERMP’s Animation Channel
http://www.youtube.com/user/ERMPAnimation

ERMP YouTube.Com Channels

ERMP’s Talent Channel for Directors Casting
Efforts
http://www.youtube.com/user/ERMPTALENT

ERMP’s Channel for Accessible Location
Footage
http://www.youtube.com/user/ERMPLocationVid
eo

ERMP’s Channel for B Roll Sample Footage
http://www.youtube.com/user/ERMPBRollVideo

An Interview with Comedienne Candy Churilla from
Last Comic Standing
Author: Lorraine Messina
and

It's hot in San Franciso and Comedienne Candy Churilla
is in the thick of things with her stage show A Fag, A
Hag, and a Drag. The show is currently playing at the
Stud Bar in San Francisco and will be playing at the
Russian River Resort in Guerneville, California one hour
from San Francisco. Candy is also headed to Aliso
Viejo in southern California for the semi-finals of the
Funniest Female contest. In November Candy will be
appearing at the Villa Maria’s Il in her home town of
Scranton, Pennsylvania.

Candy Churilla was featured on season six of NBC's
Last Comic Standing. She was born and raised in
Scranton, Pennsylvania. Before moving to California
she spent four years acting, performing improv, and
doing standup comedy.

She studied improv in Chapel Hill North Carolina with
the Transactors Improv Company the oldest Improv
company in the South. Later Candy wrote, produced
and starred in her play Sex, Drugs, & Dinner. After
switching from improv to stand-up comedy, she won
Rooftop Comedy's Comic of the Month Contest in
August 2006 and placed as a finalist in the Ladies Only
Comedy Competition at Cobb's Comedy Club in San
Francisco. In August 2007 her video submission to the
UK’s Pot Noodle Network won an award.

Someday she hopes to star in her own HBO series Sex
& the Ghetto. Her advice to new comics is to perform
as much as possible and try out new material. The
most important thing Candy recommends is: “Don’t Be
Afraid to Bomb” just keep moving forward with new
material.

Watch Candy'’s very funny videos online at:

www.candychurilla.com

www.myspace.com/candyisprecious

www.youtube.com/candychurilla

http://benfeldmanshow.wordpress.com/

http://www.rooftopcomedy.com/comics/CandyChurilla

Become a fan of Candy’s on Facebook:
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Eno Short Division Update

Gods of Society
Completed

Story by: Robert Williams
Director: Adam Tate
Editor: Kevin Ashmont

The Shoebox

Completed

On ERMPTV YouTube Channel
Story by: Robert Williams
Director: Kris Bain

Editor: Travis Johnson

The Last Breakfast

Completed

On ERMPTYV YouTube Channel
Story by: Chad Smith

Director: Aravind Ragupathi
Editor: Larry Gardner

BMW Spec Ads

Completed

On ERMPTV YouTube Channel
Stories by: Adam Tate
Director: Adam Tate

Editor: Aravind Ragupathi

Forced to Protect - Three Shorts
Completed

On ERMPTV YouTube Channel
Story by: Kris Bain

Director: Kris Bain

Editor: Lillian Dawson

Rejects

Completed

On ERMPTV YouTube Channel

Story by: Josh Johnson and Myles Scott
Director: Josh Johnson

Editor: Josh Johnson

.
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NASA/JPL Project

The first song is by Feeding the Fire about the
SUN. The second song shot by Matteo LaMuralia
at Kings Theatre in Raleigh is by the band BUS.
and is about MARS. Both are in need of re-editing
and animation work.

Eno Pubcaster Newsletter
Mission Statement

Purpose

The Eno Pubcaster Newsletter aims to promote and enhance the
profession growth and development of Eno River Media
Production (ERMP) members and the television and film industry,
by providing a vehicle for addressing pertinent issues as well as
disseminating information of interest to ERMP members and
digital video supporters.

The Eno Pubcaster Newsletter is committed to promoting,
encouraging, and increasing diversity within ERMP and
throughout the field of digital video production. Mindful of such
commitment, the Newsletter strives to promote, nurture, and
enhance the professional development of not only ERMP
members but of digital video production professionals as a whole.

Audience

The primary readership of the Eno Pubcaster Newsletter
comprises members of ERMP as well as potential members.
Readers are digital video production professionals as well as
colleagues who share interests in and concerns about diversity in
our profession, particularly with respect to issues affecting digital
video production worldwide.

Vision

The Eno Pubcaster Newsletter contributes to ERMP by
addressing concerns that affect an underrepresented yet
significant segment of the television and film industry: digital
video production. Accordingly, the Newsletter will further our
objectives by:

1. offering articles that aim to promote issues that affect
professionals utilizing digital video production,

2. keeping ERMP members abreast of television and film
industry business and significant activities of ERMP
members,

3. informing ERMP members of professional opportunities.

Call for Newsletter Submissions

The Eno Pubcaster announces a call for submissions for its
bimonthly newsletter. Articles on topics related to issues and
concerns of our membership are welcome.

Submission Guidelines
* Atrticles should be no longer than 900 words in length.
e Include hyperlinks when useful.

Since our newsletter is an electronic publication, certain basic
guidelines set forth by ERMP should be followed:

Use half the words you would in print.
Keep sentences to no more the 16 words.
Keep paragraphs short.
Follow the style guidelines in the Publications Manual of
America

Please attach submissions to an e-mail message and send them
to the current editor:

Anthony Dowling

admin@ermp.tv




Ways to Support ERMP

There are other exciting ways in which you can engage
your family or business in the adventures of ERMP while
enjoying the benefits of our programs:

Gifts of Cash

Using your check or credit card, unrestricted gifts are used
where the need is greatest. Your gift may be directed to
specific programs or services. Multi-year pledges are a
convenient way to achieve your personal goals for support
of projects and programs.

Bequests

Leave a lasting legacy that benefits the members of
ERMP by remembering us in your will. Bequests may be
in the form of real estate, property, or cash.

Matching Gifts

Check with your employer — many companies will match
employee contributions to ERMP. Send the form with your
gift and we will process the corporate match on your
behalf.

Appreciated Securities
Gifts of publicly traded stocks enjoy special tax benefits.
We stand ready to work with you.

Real Property
Real property can be given as an outright gift or by
bequest.

Endowments

Honor the memory of someone special and perpetually
generate income to support an area of ERMP. Named
funds may be established with multi-year gifts.

Corporate Giving

ERMP reflects a strong relationship with the business
community. Consider a gift or sponsorship for one of our
ERMP Divisions; it's an excellent way to demonstrate your
commitment to the community and ERMP.

Life Insurance
Consider the number of ways to make a gift of life
insurance.

Audition and Swordplay classes! last chance!

There are only a few people signed up for each class so
far. If you sign up you are likely to be in a small class,
which is GOOD since you'll get lots more individual
attention from the instructor and more time actually
doing/practicing!

Please consider signing up, it will be harder to convince
the town to offer these again in the future if more people
don't take advantage.

You'll find all the instructions for registration, and more,
at this link!
http://www.townofcary.org/depts/prdept/programs.htm

(1) Cary Players presents Theatre Audition Basics (age
16 & up) Prepare for a stage audition with insight from
an experienced actor and director! Designed for
beginning to intermediate actors. Participants will
practice cold readings, stage movement, and discuss
how to make choices to help them be noticed by
directors in a positive way!

Location: Page-Walker Arts & History Center

Fees: $12(R) $15(N) (1 class)

Two sections, register for one or both:

Instructor: Steven Roten, 40996 Wed Jul 29 6:30-9 p.m.
Instructor: David Henderson, 40997 Thu Jul 30 6:30-9
p.m.

(2) Cary Players presents Theatrical Swordplay (age 18
& up)

Learn the basic skills, safety techniques and history of
sword fighting for the stage. Steve Whetzel, artistic
director for the Shadow Players Stage Combat group
will instruct. Practice weapons will be provided.
Location: Fred G. Bond Metro Park

Instructor: Steve Whetzel

Fees: $40(R) $45(N) (1 class)

40713 Sun Aug 23 1-5 p.m.

Julya M. Mirro

Founder, Artistic Director (Atropos)

Free Association Theatre Ensemble (FATE)
fateinfo@gmail.com
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Review: Angels and Demons
Reviewer: Lorraine Messina
lorrainemessina.blogspot.com and
lorrainemessina.com

Sony/Columbia Pictures
Directed by Ron Howard

Starring Tom Hanks, Ayelet Zurer, Ewan McGregor

Let's see | counted one, two, three, four, five, six movie
goers in the theater watching this movie. If that doesn’t
tell you something about this movie, | don’'t know what
would. | read half way through the book Angels and
Demons before | saw this movie. | feel the movie doesn’t
do the book justice. The book is a lot more entertaining
to read then watching this movie. Where do | being with
this. There is so much fuel for my sharp tongue today.

Let's begin with the director Mr. Ron Howard. There are
some movies directed by Mr. Howard | just love. A good
example would be the movie Apollo 13. Lately | have
noticed in Mr. Howard’s movies that he likes to borrow
special affects from his prior movies and use them in his
new movies. The opening graphical affects in the movie
that were suppose to add to the plot just didn’t cut it with
me. The fade ins and outs of the graphics remind me of
the affects used in the movie A Beautiful Mind.

. I wish Mr. Howard would come up with something new.
Another bothersome point in the movie was that some of
the characters in the book were changed in the movie and
some characters didn’t appear at all. | don’t know why
you would want to do that. Since the book was a best
seller why mess with it.

Tom Hanks portrayed a Harvard symbologist Robert
Langdon. Some of Mr. Hanks'’s

movies | have really loved. | just think that he needs to
add more depth to his Robert Langdon character. You
might as well take his portrayal of Jim Lovell in Apollo 13
and give him some professor looking duds and wa la you
have Professor Robert Langdon. What | am saying is that
there needs to be more distinction to Robert Langdon’s
character.

On a positive note, | thought Stellan Skarsgard portrayal
of, Commander Richter the director of the Vatican’'s Swiss
Guard, was excellent. There was a unique quality to his
performance. The body language, the speech, it was all
there.

Then there was the music. To me there was nothing
unique about it. Just typical music that you would hear in
a church. | wish time was spent on updating the music
and not using music that sounded to me that it was re-
cycled from other movies.

As for the PG-13 rating. | don’t think | would bring
children to see the movie it is quite graphical in its
violence. 1 think a different approach could have been
used in the movie.

The movie could have depicted more of the history of
where the movie was filmed in Rome or more of the
history of the Vatican. This may not be all of Mr.
Howard'’s fault.

| understand he did receive resistance to some of his
filming permit requests.

One other positive note is that the filming locations in
Rome were just beautiful in the movie. My over all
feelings are that if you have read the book you may feel
disappointed when you watch the movie.




Review: Star Trek
Reviewer: Lorraine Messina
lorrainemessina.blogspot.com _ and
lorrainemessina.com

Paramount Pictures
Directed by: J.J. Abrams

Staring: Chris Pine as Captain James T. Kirk, Zachary
Quinto as Mr. Spock, Zoe Saldana as communications
officer Uhura, John Cho as pilot Sulu , Karl Urban as
Bones, Anton Yelchin as Chekhov and Simon Pegg as
Scotty.

At last a director that finally gets it right! How many times
have we had to suffer through remakes that didn't quite
measure up to the original movie in terms of character
portrayals, story lines, and just over all quality of

the film leaving movie goers longing for the original
characters of a TV series? This movie has it all. The
portrayals of the original cast members are great. The
special affects are fantastic and the remix

of the music is wonderful. The movie even throws in
some humor that just delights the audience.

This movie defines how the characters in the original TV
series came to be, that is, their personal history and what
motives them. Motivation is an especially difficult concept
to portray in movies. Some seasoned

actors still don't get it right. One example that comes to
mind is the newer Cat Woman film.

The film does a great job of tying everything together so it
perfectly fits into the chain of events that transpired before
the first episode of the original TV series. Even now | can
remember how upset | was about the original TV series
going off the air. This new movie can certainly get more
mileage out of the story line it has created.

Each of the cast members: Chris Pine, Zachary Quinto,
Zoe Saldana, John Cho, Karl Urban, Anton Yelchin and
Simon Pegg portrayed their characters expertly from their
character's mannerisms, their appearance, right down to
their speech patterns. | am sure a lot of research and
practice went into their performances.

The thing that really makes me grateful about this film
was the music mix. The music was updated just enough
to make it recognizable without making the music sound
jaded. It had a unique quality to it.

Definitely put this movie on your must see list!

Michael Jackson Remembered by Lorraine Messina
lorrainemessina.blogspot.com and
lorrainemessina.com

After watching MTV's tribute to Michael Jackson last night
one video in particular brought back memories. "Say Say
Say" with Paul McCartney and Michael Jackson from the
1983 album Pipes of Peace did for me. | remember when
that video first came out. | watched it over and over again.
| still love that song. Michael Jackson's music is just
timeless and his perfectionism is such an inspiration. He
was the Fred Astaire of Pop Music.

Watch the video here:




Beer Fest Raleigh 2009

Every few of decades the cities of our great country find
they have let business slip away, and discover that
tourism and outdoor activities are a great way to
promote the city and collect tax dollars. Raleigh has
chosen to do so by allowing a variety of festivals to
flourish. One of these is the World Beer Festival
Raleigh. This year was its Fourth.

Yet the history of the microbrew beer festival in this
country goes back much further, well beyond 20 years.
And even for the major ones 5 or 6 years ago it was
customary to see the larger national breweries
represented by their distributors. Meaning the
distributors would set up 2 or 3 massive tables filled
with tubs of bottles of various beers from Budweiser to
the standard foreign beer one had been seeing in
stores for decades. And these tables were usually
manned by festival volunteers who could barely pop the
cap off the bottle, let alone tell you anything more about
the beer than you all ready knew.

Yet this year | noticed a growing difference from years
past. Distributors not only maintained a greater number
of tables, but they spread the tables about the festival.
What is more they were promoting beers that we have
come to think of as micro brews. Some of these tables
even had at least one representative from the
distributor working with the volunteers.  This means
that either the distributor realized they were going to
have to have more of a presence to compete, or their
clients realized did. Only future festivals will bear out
the truth. And | guess | will have to attend, and take
time out of my busy schedule to find out.

What is even more fascinating that one should watch
out for at your next festival, is after you take a few sips
and are enjoying that fresh micro brew beer lean over
and ask who is the parent company. You might find
yourself surprised to learn it may just be: Budweiser,
Miller or Coors. Again you'll have to ask, they are not
paying me to inform you. But more on that in my next
article.

When you knock back that cold refreshing beer at a
restaurant or some ones home, think of how you can
improve your next festival experience. | know | will be.

How to be an ERMP Movie Reviewer

Welcome to Eno River Media Production. In order for you to
start the process of becoming an ERMP Movie Reviewer,
there are a few requirements.

Be a member. Check out the “You Can Volunteer”
button on the home page at www.ermp.tv

Love movies and attend many of them

Know movie review lingo

Love to write reviews

How to Get Started:

See a movie. | wish ERMP could reimburse you, but we can't.
So it is on your dime. But hopefully, you were going anyway!

After the movie, write a review. There are a few rules:
. The review should be from 200 — 600 words long

Do not give away the plot
Do not spoil the movie going experience by giving
away too many details
You can come up with your own grading system. Be
consistent!
There is no limit to how many movies you can
review
Review any movie that comes out in theatres
No X rated reviews or review X rated movies
Proofread your article. It will probably be published
as is
You can include still pics captured from online — give
credit from who and where
You can review nationally touring plays
You can review old movies — 1930 — 1970 that are
on DVD
You can review a television series — not episodes —
just an overview of the entire series
You can review any entertainment industry
professional of note

Once done with the review email to It will be
collected and placed in the next email newsletter — Eno
Pubcaster.

Please keep in mind you are a Correspondent for ERMP. You
represent us to the public in your local community. After you
send in several reviews, ERMP Admin will make sure you
have an ERMP email address linked to your normal email
address, business cards, and a pictured press pass. You can
use the Press Pass to attend local events and get interviews
with people of note.

There are very, very, very few occasions where ERMP would
“edit” your review. So, please be precise and accurate. Each
review will be published in our newsletter “Eno Pubcaster”.
The email newsletter goes out every few weeks. Remember,
we are volunteer based. The distribution list hovers around
200 to industry professionals in the Mid Atlantic states of the
United States. All ERMP volunteers receive a copy also.
ERMP enroliment hovers around 120. If you know of anyone
in the entertainment industry that should receive a copy,
please forward their email address and name to us for
inclusion in the Vendor Email Distribution List.

We hope this will be a long and fruitful relationship. We look
forward to having you on board and please have as much fun
with this project as possible!! Live life abundantly!

Thank you for volunteering!




IMPROVISATION FOR THE ACTOR
Tuesdays, 7-10 PM
July 7 to August 25, 2009 (8 weeks)
Fee: $150

Instructor: J Chachula

A solid introduction to the art of acting as
improvisation. But don't let the word “intro” fool you.
This is a good class for experienced actors as well as
the beginner. Particularly anyone intimidated by
improvisation. It's not a class about telling jokes or
being clever, but about living truthfully under imaginary
circumstances Students will begin to learn to relish the
unexpected, to embrace the off-balance moment.

As in all Flying Machine classes, you can expect a fun,
challenging, positive, supportive atmosphere. We'll
meet once a week, and there is no required rehearsal
outside class.

If you're interested, please fill out the attached
registration form and return via email. Or if you prefer,
mail to: Flying Machine, 613 Thistlegate Tr., Raleigh,
NC 27610.

For more information visit TheFlyingMachine.net or
call J. Chachula at 919-954-8847 or email
wachulab@yahoo.com

The 2009 Meisner Acting Intensives:
Professional. Affordable. Unforgettable.

www.TheFlyingMachine.net

Below is a link to my video movie review of the
Pink Panther2 by Lorraine Messina.

http://vimeo.com/3328070

How to Volunteer with ERMP
Email your name, mailing address, all phone
numbers and birthdate (MM/DD/YY) to the email
below: admin@ermp.tv  for inclusion into the
ERMP database.

Email admin@ermp.tv 4 days after sending first
email to request verification that you were entered
into the ERMP database.

We are very excited when a new volunteer
becomes involved. Please enjoy ERMP and
through your participation, you help shape OUR
organization.

Eno River Media Production
PO Box 21377
Durham, NC 27703-2232




Director Duncan Jones on Low -Budget Moon
Cloning Sam Rockwell, Riffing on 2001, and
Bringing
the Lunar Surface
to Shepperton Studios for $5m or Less
By Steve Erickson

Duncan Jones’ Moon, opening June 12 in New York
and Los Angeles, is an unusual breed of science-fiction
film. Shot in Super 35, it tells the story of Sam Bell (Sam
Rockwell), a lunar miner whose only companion is
talking robot Gerty (voiced by Kevin Spacey). Sam
discovers that his lonely moon base is occupied by a
clone of himself. The visually dazzling film, whose
production design may be its most impressive aspect,
pays homage to a host of science-fiction precursors,
including 2001: A Space Odyssey, but carries an
emotional charge all its own. F&V talked to Jones about
the challenges of creating images of the lunar surface in
a British soundstage and directing an actor to fight
himself.

All photography by Mark Tille, © Lunar Industries Ltd.,

Actor Sam Rockwell (left) and director Duncan Jones

F&V: Did directing Sam Rockwell playing several
incarnations of himself present any difficulties?

DJ: Well, there were technical difficulties. It was hard to
get the effect to work in a way that went beyond what
David Cronenberg did in Dead Ringers and Spike Jonze
did in Adaptation. Then, there were the difficulties of
performance: making Sam feel the differences between
his two characters. | was very lucky. | had a producer
who gave me a week of rehearsals in New York with
Sam and an actor friend of his. We went over the script
and broke down what Sam wanted to do and gave him
the opportunity to differentiate between the two Sams.

I was impressed by the scene where the two Sams
fight. How were you able to shoot this?

I'd given myself a little bit of rehearsal in that | did a
commercial for French Connection UK. It was a fight
scene between two women. It was only about a year
before | did the film. I thought, “One day I'm going to
have to do a fight scene, and I'd like to get one under
my belt before | make a film.” So | directed this scene
for the commercial, which gave me a good

1nAdavatandina Af hans A chant finht cannan

When it came down to doing one for the film, | really worked
closely with the fight coordinator. We came up with a
scenario where we would be able to keep the camera quite
close and disguise the action where we could. Sam was
basically fighting against his stunt double most of the time.
With a wig and costume, we were able to get away with
quite a few shots. There’s a couple shots in that sequence
where we added Sam'’s face onto the stunt double in post-
production. In order to save money, we only did that once or
twice in the whole sequence. Most of it's just clever camera
angles.

Your lunar exteriors are quite convincing. How much of
that is a real set, and how much is CGI?

It's model miniatures. All the lunar exteriors were shot using
that technique, which they used to do in the ‘70s and ‘80s.
We had a soundstage in Shepperton Studio where we built
a piece of lunar landscape, about 30 by 40 feet. We really
made it look like the moon. We had these beautiful little
miniature vehicles pulled across the landscape by fishing
line and titanium wire. That's basically the foundation of the
visuals. We were able to expand upon it in post-production.
We digitally created distance, star fields, lens flares and dirt
being kicked up by the vehicles. The lens flares were a way
of adding visual style to it , but it was also a way of
camouflaging certain things.

How much was your budget?

About five million dollars. For a science fiction film, it's not a
lot.

How extensive was your use of CGI?

| can't really give you a fraction, but we tried to capture as
much in camera as possible. The interior of the base is
entirely live action. We used CGl for a couple key moments
where Gerty is moving around the base, because it was just
too difficult to use physical props. For the lunar landscape,
like | said, we used miniatures but did certain things with
CGl.

How big was your set of the base?

It was amazing. It was a completely encompassing, 360-
degree set of the entire base. We went in the airlock in the
morning. Most of the lighting was built into the base itself, so
when we were shooting, it was like being on location. No
matter where the camera pointed, it was like being on the
base.

Did your background in advertising affect your

approach to filmmaking?

It was designed as my film school in some ways. | only
became involved in advertising because my mentor, Tony
Scott, suggested | go off and work in it. He told me that the
more you work in advertising, the more experience you'll
have with working with crews and coming up with a budget,
and that will put you in good stead when you're ready to
make a film. | took his advice. For me, it was an opportunity
to get the skills | needed to make feature films. | needed it. |
would never have been able to do this film without that
fxYnerience




Did you also make shorts or music videos?

| did a couple of low-budget music videos: nothing you
would ever have seen. | did a few short films. One in
particular, called "Whistle," was about 26 minutes
long. It's also a near-future, science fiction film. It's
pretty good and played in the UK on TV. I'm hoping
that maybe we can put it on the Moon DVD. | just have
to get a few clearances. I'd like people to be able to
see it.

Moon has an emotional quality missing from
recent sci-fi films. What attracts you to the genre  ?

A lot of science-fiction films these days are a string of
special-effects set pieces. | miss those science fiction
films which focused on people and storytelling,
explaining how a human being survives and maintains
their humanity in an alien environment or how their
humanity is eroding away. Films like Outland, Silent
Running and Alien did that. They were all about
human beings and how they survived such scenarios.
| wanted Moon to do that. The TV show Battlestar
Galactica concentrated on people, but | don't think that
many recent feature films have done it.

Were you more influenced by literary or cinematic
sci-fi?

A bit of both. There were several films from the ‘70s
and ‘80s that were very influential and | wanted to pay
homage. | was also a big reader of Philip K. Dick and
J. G, Ballard, as well as George Orwell and John
Wyndham when | was younger. | loved the way
Ballard would tell a story that could be contemporary
and find one element to tweak that would make it
slightly otherworldly. It's always about the person and
how he’s affected by that change.

Were you afraid of coming too close to your
influences? Although Gerty's personality is quite
different from HAL 9000, it's hard to have a talkin g
computer that doesn’t evoke HAL.

Absolutely. We pay homage to a lot of films and 2001
specifically. | could either have pretended HAL never
happened and create my character of Gerty or | could
do what we ended up doing:

making that association and letting the audience bring
their own assumptions. They're going to see the iris eye
and immediately think of HAL. | want them to do it. | want
them to assume that Gerty will behave the same as HAL,
because over the course of the film, you discover that
Gerty's very different personality-wise. That surprise is
accentuated if you assume that he’s going to be like him.

Was it your idea to put the smiley face icon on the
side of Gerty?

| use a lot of social networking sites. I'm on Twitter all the
time. | use all these various forms of networking, including
the text version of Skype. | tend to use smiley faces to
make sure people know that I'm joking. That's my own
reason for using it on Gerty. | also like the idea that
Gerty's designed by this company which doesn’t have
much respect for Sam and treats him in a patronizing way.
So they use smiley faces to communicate with him.

Did you find it difficult to direct Kevin Spacey in a
voice-only performance?

It was a unique challenge, because he’s a big-name actor
with a huge amount of experience. He’s a director in his
own right. He's incredibly well-known, and I'm just a guy
who’s making my first little film. So that’s intimidating.
Fortunately, he’'s a very nice man and a real professional.
He'd read the script a few times and seen an offline cut of
the film. We had a conversation on the day of the
recording about who Gerty was and what his intentions
are. | think Kevin nailed it. He understood the parallels
with HAL. He really knew what he was doing, and | didn’t
have to give him too much guidance. He knew he was
there as a foil for Sam.

So you shot the film without knowing who was going
to do Gerty's voice?

Yes. | wanted Kevin Spacey, and he was a huge admirer
of Sam’s. He was interested, but knowing our budget, he
was concerned about how we were going to pull it off. He
told us to go ahead and do it without him, and, after we
finished the film, to show it. If he could confirm that the
sets weren’'t made out of shoe-boxes, he’'d reassess it.
When we showed him the rough cut, he was blown away
by Sam Rockwell’'s performance.




Did you write the story with Sam Rockwe Il in mind?

I met him about three years ago to talk about a different
film. He'd been really keen on playing a different role than
the one | wanted him to play. | met him in New York to try
to convince him to play the role. We both had strong
ideas, so that didn’t work out, but we got along incredibly
well. | realized what a lovely man he was. | already knew
he was an amazing actor, but at that point, | realized how
great he'd be to work with. | decided then that if | couldn’t
get this project off the ground, | would write something
specifically for him. | knew he was the guy | wanted to do
my first film with.

Where did the production money for ~ Moon come
from?

Mostly from the O.K. We got a good chunk of our budget
there. Then with the concept artwork and Sam Rockwell
attached, we talked to a number of companies. Sony
Worldwide Acquisitions chipped in a percentage of the
budget in exchange for rights for the English-language
territories. That gave us the budget we needed to
complete it.

Are you planning your next film now?

| have another script, which is the one | was initially
talking to Sam Rockwell about. It's also science fiction,
but it's Earth-based. It's a thriller taking place in Berlin.
That script has started going out to actors. I'm very
excited. | co-wrote it with a guy named Mike Johnson,
whom | went to film school with.

What aspect of filmmaking on  Moon did you find
most challenging?

Having to constantly make compromises and find
solutions to problems because you don’t have enough
money to do things exactly the way you wanted to. The
difference between feature films and commercials is that
with commercials, you can shoot something for as long
as it takes to get it right. With feature films, you have to
compromise all the time. You might only get three or four
takes of a scene, because you have to move on.

State of Play Review
Kyle Bearne

As far as film noir goes, Russell Crowe is the perfect
candidate. His vigour on and off stage inspires his fellow
actors and his portfolio is extensive. His film noir status
netted Crowe roles in LA Confidential, The Insider,
Heaven's Burning, No Way Back and more recently Body
Of Lies. When casting for State of Play the final cast was
deliberated; Crowe replaced the almost inevitable Brad
Pitt and Ben Affleck pipped Edward Norton (unavailable
for film) to the casting finish line.

So, does this mean Crowe's character is going to be as
iconic as Maximus of Gladiator? No. But it is an
impressive improvise from Crowe as he brings Cal to life
with confidence in his own job and an eye for detective
work. Despite entailing a legitimate relationship, Affleck
and Crowe unfortunately miss the spark when they share
the screen. McCaffrey's boss Cameron (Dame Helen
Mirren) and Della Frye (Rachel McAdams) seem to
reignite the spark that was regrettably blown by a bitter
relationship of Cal and Stephen Collins (Affleck). Russell
Crowe does seem to find a friend in the form of Frye, who
originally seems a journalistic rival but soon becomes the
student of Cal's teachings without the interruption of an
unnecessary sexual relationship.

Cal McCaffrey, a crime reporter for rag paper The
Washington Globe, is a person that savours the smell of
morning coffee and enjoys the smudge of news print on
his fingertips. When being interviewed by Empire
Magazine, Crowe said,'I'm fascinated by the ambiguity of
journalism and how they are supposedly rules that are
lived under, but the reality is you are a human being and
humans are never objective'. . . 'this is the journalist as
human being." This interview showed Crowe's cognisance
and understanding on whisky-obsessed Cal McCaffrey.

The plot line gains originality creating the idea of simple
human beings becoming heroes. It's one that comes
surprising to the audience on the first glance. Despite its
basic 'hero’' plot line framework the characters which fill
the shoes of the good (Crowe), the bad (Pointcorp) and,
and the ugly (Affleck) make the film a credible watch. The
film includes the reality of our world's main issues, the war
in Irag and it's fellow arms dealers. One of which the
writers name Pointcorp. As Collins, a congressman,
learns of a colleague's death and his controversial
reaction, an investigation from the media is launched.
Cameron (Mirren) and her team fight on,researching the
matter in hand, to gain supremacy in the manic media
world that is our influence on life. Cal (Crowe) soon finds
himself in some of the riskiest situations life can meet and
puts his life at peril to find the truth about Sonia Baker.




The International Review
Kyle Bearne

As an unsure Clive Owen viewer | was sceptical about
watching his new film. When 1 briefly saw the plot line |
expected a mind-numbing action flop. Instead it brings
a surprising kick with a thought provoking layout and
strong performance from the main characters, giving
the film dynamism some action-crime movies miss.
Owen plays a fully human character that does not
attempt anything over-zealous in terms of stunts and
CGl 'what the..!" scenes.

The storyline is based on the actual events of
Luxembourg-based Bank of Credit and Commerce
International (BCCI). Smartly, the writers adapted this
to IBBC with Louis Sallinger (Owen) of Interpol and
Manhattan assistant district attorney, Eleanor Whitman
(Naomi Watts) attempting to bring them to justice for
money laundering and arms dealing. The investigation
leads them from Milan to Berlin to New York and to the
Turkish city, Istanbul. Meeting several, some predictive,
hurdles they reach their goal in a thrilling climax.

Luckily, The International escapes the 'goodies fall in
love' fiasco and gets down to the grit and political action
that is expected. Tom Twyker, who previously directed
Run, Lola, Run, uses textbook camera shots. This may
be seen as a downside because it doesn't really show
much originality. Despite this, a solid script and a
foreign-dominated cast, asserts its position as a general
all-round success. It appears as the Bourne film of 2009
but does not reach the heights that the Bourne trilogy
touched with sheer brilliance.

Redbelt

Redbelt is a tough film to write about. I'm still riding the
fence on this one. | can't say | love this film, but it is
certainly an intriguing one. The plot is nearly impossible to
describe, there’s a long list of faces to keep track of, and
the ending is something of a letdown. But, if you're looking
for a film that is truly unique and challenging, it's worth a
rental at the video store.

There are only a few things | can tell you about the plot.
The main character, Mike Terry, is played by Chiwetel
Ejiofor. He owns a small, struggling ju-jitsu academy, and
refuses to participate in competitive fighting, which he feels
is corrupt. His wife, however, wishes he would get over
himself and make some money. Her desire to pay the bills
is finally granted, as a chain of events lead him and his
wife into the good graces of an action star named Chet
Frank (played by Tim Allen, of all people). However, he
quickly learns that corruption and deceit flow thick in
Chet’s circle of friends. To tell you anything more about
the plot would be giving too much away. The story twists
and turns with such frequency that it's difficult to know
where it's headed until about half-way through the movie.
This is one of the film’'s best qualities. The slow-build
construction gives the film its suspense. The fact that the
film is written and directed by David Mamet undoubtedly
helps.

Of the cast, only Ejiofor, Emily Mortimer, Sonia Braga, and
Tim Allen are given the meaty, well-rounded roles. Ejiofor
is excellent as the lead character. He warmly conveys the
character's nobility, as well as being adept at the
physicality required in the role. Emily Mortimer is suitably
nervous and fragile as a troubled attorney who figures into
the plot in unexpected ways. Sonia Braga is one tough
cookie as Terry's wife, even though Mamet's script saddles
her with an annoying habit of repeating sentences over
and over. Tim Allen is only in a few scenes, but it's a very
different role for him, and he adapts well. The main thing
that holds me back from high praise is the ending. It has a
feel-good ending that just doesn’t belong with the rest of
the movie. And with all the suspense created throughout
the film, | expected a much more substantial ending.
However, if you're in the mood for something different and
smart, that also happens to have some killer MMA fight
scenes, check out Redbelt.




Movie Review: He's Just Not That Into You

For a light, enjoyable film that also provides moments of
emotional resonance, check out He’s Just Not That Into
You. As a romantic comedy-drama, the film manages to
provide surprisingly realistic scenes and plot-lines without
sacrificing the happy endings. An excellent cast of actors
helps as well.

The plot follows several characters through several
different romantic dilemmas. This makes for an intricate
plot, but the script thankfully makes it all simple to follow.
Let’'s see how well | can explain things.

The central connection of the story is Gigi, played by
Ginnifer Goodwin. Gigi is saddened by the lack of a
follow up phone call after her first date with Conor, played
by Kevin Connolly. Hoping to set up a fake “accidental
meeting” at Conor's favorite bar, she instead meets
bartender Alex (Justin Long), who becomes her guru for
tough love advice on mixed signals from men.
Meanwhile, Conor is lovesick for young, flirty Anna
(Scarlett Johannson). However, Anna has decided to
pursue the man of her dreams, Ben (Bradley Cooper),
despite the fact that he is married to Gigi's best friend
Janine, played by Jennifer Connelly. Janine and Gigi's
friend and coworker Beth (Jennifer Aniston) is having
romantic troubles as well, as she has become impatient
for a marriage proposal from her longtime boyfriend Neil,
played by Ben Affleck. Drew Barrymore also plays a
small role as Mary, Anna’s best friend. Though she has
little plot to speak of, Mary has some of the funniest
scenes in the movie.

Though the movie is most easily defined as a comedy, it
features quite a bit of dramatic weight, too. The movie is
more realistic than your average romantic comedy, and
though some of the happy endings aren’t quite believable,
what can you say? It's a romantic comedy! For my
money, though, the funniest scenes are the “Mock
documentary” conversations placed throughout the film.
These feature non-characters providing their own
romantic insights, to hilarious effect.

Finally, when a film has this big of a cast, the acting has
to be discussed. Jennifer Connelly and Aniston shoulder
the bulk of the dramatic scenes, and handle all of them
well. Connelly takes an uptight, control freak of a woman
and makes her sympathetic and kind-hearted. Aniston is
appealingly levelheaded and tough skinned. Ginnifer
Goodwin is very likeable, despite playing a character that
is quite annoying. Even Ben Affleck comes across as
sweet and charming. If | have to criticize anyone in the
cast, it would be Bradley Cooper and Kevin Connelly,
who are both a bit bland.

Overall, this is an enjoyable film that is much better than
you would think.

Support NC Film Industry

North Carolina is one of the top ten U.S. location
destinations for film and television productions.

North Carolina is one of the top ten U.S. location
destinations for film and television productions — a
position it's held for more than 20 years.

The state's globally-acknowledged film industry
boasts a track record of more than 800 motion
pictures, 14 network and cable television series,
and thousands of national and regional television
commercials. With locations ranging from the tallest
mountain peak in the Eastern U.S. to 300 miles of
coastline, easy permitting, a crew base of
approximately 2,000 professionals, a solid
infrastructure with a million square feet of studio
space and a myriad of support services, North
Carolina provides a film-friendly backdrop for a
production of any size or budget.

Since 1980, when the N.C. Film Office was
established and began tracking the industry’s
financial impact on the state, productions have
generated more than $7 billion in revenues.

For more information on North Carolina’s ever-
growing film industry, incentives and advantages of
bringing your project to the state, and North
Carolina's latest productions, visit the official site of
the N.C. Film Office.

Or contact:

Main Numbers

(919) 733-9900

Fax: (919) 715-0151

Hotline — recorded information on current productions:
(800) 232-9227

Staff

Aaron L. Syrett, Director
(919) 733-9900

Sallie Hedrick, Production Executive
(919) 715-2958

Hannah Whitley, Assistant to the Director
(919) 715-7517

Physical Address
301 N. Wilmington Street
Raleigh, NC USA 27601

Mailing Address

N.C. Film Office

4324 Mail Service Center
Raleigh, NC USA 27699-4324




Eno Business

ERMP produces broadcast quality video programming. Pre-
production services ranging from conceptualization, scripting,
story boarding, casting, and location scouting. Production services
include electronic field production packages, audio, lighting,
producer, director, and production crew. ERMP also hosts
excellent post production services such as 3-D animation, 2-D
graphic animation, non-linear editing, mastering, MPEG
compression, DVD authoring, and duplication.

Our Services

Commercials, Infomercials and Public Service
Announcements

30 second commercials

1/2 hour infomercials

30 second to 1 minute Public Service Announcements

Instructional / Training Videos
Safety Training

New Hire Programs
Production Procedures

Product Marketing Videos
How-to Videos

Product Demonstrations
Sales Presentations

Corporate Image Building Videos
Team Building Seminars
Employee Recognition Programs
Company History

Corporate Events / Convention Videos

Company dinners, picnics, and awards programs
Annual corporate meetings

Contest winners of company bonus vacations
Industry conventions / seminars

Specialized Videos

Promotional & grant application reels
Video resumes

Political campaign ads

Rate Card

Commercial Spot Package

10 seconds starting at $499

15 seconds starting at $631

30 seconds starting at $865

60 seconds starting at $1,463

Infomercial 15 minute loop starting at $5,985
Infomercial entire 28:30 starting at $8,645

Animated Graphics
5 seconds starting at $87
10 seconds starting at $133

Editing and Shooting

Digital non-linear editing session $167 per hour
Location Video Shoot

$1,064 minimum

$1,463 full day (over 5 hours)

Changes to existing spot starting at $200
Tagging existing spot $133

Dubs

DVD $100
Beta SP $74
Mini DV $40
VHS $20

Pricing

Determining a price on what any given video project will cost
typically requires us to ask you quite a few questions regarding
your project. Please call us at 919-798-3514 to discuss your
needs.

Quotes are valid for 30 days.

Deposit

A deposit will be required to confirm all video projects. Such
deposit shall be equal to 50% of the cost of the total project.
Minimum deposit is $100.00. Deposit must be received within 48
hours after booking a project, but in no case later than five days
prior to the video taping event. ERMP management reserves the
right to waive the deposit requirement at its discretion. Video
project bookings for which ERMP has received no deposit shall be
subject to change or cancellation should management so decide,
without notice to client.

Cancellation

ERMP must receive notice of a client’s intent to cancel a video
project no later than 24 hours prior to said event. If notice is
received within 24 hours of the event, the client shall be liable for
$150.00. Client's deposit as stated above may be applied in
satisfaction of such liability.

Contact ERMP for a Quote

Anthony Dowling, Executive Producer

Eno River Media Production Corporation of America
P.O. Box 21377

Durham, North Carolina 27703-2232

Phone 919-798-3514

E-mail:

Poyner Spruill's Entertainment Law Group represents the local,
national and international interests of its entertainment clients in
film, music, television and multi-media projects. The firm
represents individuals and entities in numerous aspects of feature
film finance and production, television and video production, film
and video distribution, and music production and distribution. The
firm represents several studios, film funds, entertainment finance
companies, an independent record company, film and television
production companies, individual producers, directors and
executive producers, and multi-media companies.

Jim O'Brien - Partner
t: 919.783.2872
f: 919.783.1075
www.poynerspruill.com

The Group also advises its clients on matters of entity selection,
financing and capitalization, taxation, drafting and negotiation of
complex documents and other matters related to the
entertainment industry. In addition to handling industry-specific
matters, the Entertainment Law Group often calls on attorneys in
the firm's other practice sections, including the Intellectual
Property Law Group which assists with copyright, trademark,
licensing and other issues.




Tar Heel Films

Tar Heel Films allows North Carolina filmmakers to
post jobs, work availability, movie premieres, tips,
production news and other items that is of interest to
the NC film community.

Tar Heel Films is the leading North Carolina film
production news and information portal.

Please contact us:

Tar Heel Films

P.O. Box 5986

Winston-Salem, NC 27113

Since 1996, Reel Carolina, Journal of Film & Video has
become the premiere source for film-related news in the
Carolinas. Based out of Wilmington, NC, this information-
packed bi-monthly publication includes the latest news on
upcoming and existing productions, film festivals,
workshops and classes, studio events, and countless
other film-related "happenings" throughout the Carolinas.

Reel Carolina also includes interviews with the directors,
producers, and the cast and crew members involved in
area productions. RC's bi-monthly "features" include
EUE/Screen Gems Studio Clips (the studio's updated
news), On Location In SC (covering productions),
Lagniappe (local and regional news & notes), Production
Notes (lists the Carolinas existing & upcoming production
info), and Film Festival Roundups.

Eno Pubcaster strongly recommends all our readers to
please subscribe to this publication for all the news you
can handle about the television and film industry in the
Carolinas.

Fair Use Policy

This newsletter /site contains copyrighted material the use
of which has not always been specifically authorized by
the copyright owner. We are making such material
available in our efforts to advance understanding of the
television and film industry of North Carolina, economic,
scientific, and social justice issues, etc. We believe this
constitutes a 'fair use' of any such copyrighted material as
provided for in section 107 of the US Copyright Law. In
accordance with Title 17 U.S.C. Section 107, the material
on this site is distributed without profit to those who have
expressed a prior interest in receiving the included
information for research and educational purposes. For
more information go to:
http://www.law.cornell.edu/uscode/17/107.shtml. If you
wish to use copyrighted material from this site for
purposes of your own that go beyond ‘fair use', you must
obtain permission from the copyright owner.

The Mission

Eno River Media Production strives to be the leader
of North Carolina's commercial digital video
production industry by providing an opportunity for
novice cast and crew to gain the necessary practical
experience and skills in field production to succeed
in the television and movie industry through
completion of assigned digital video projects for
distribution by American cablecast outlets.

Eno River Media Production projects promote and
support, through a variety of media, North Carolina's
unigue arts community, non-profit organizations and
the positive entrepreneurial spirit found in diverse
communities throughout our state.




Important Links

ERMP
Eno River Media Production
http://www.ermp.tv/

ERMP Marketplace
http://www.cafepress.com/6611

ERMP MySpace Site
http://www.myspace.com/128777910

ERMP YouTube Main Page
http://www.youtube.com/user/ERMPTV

ERMP YouTube Talent Audition Main Page
http://www.youtube.com/user/ERMPTALENT

ERMP YouTube Festival Video Main Page
http://www.youtube.com/user/ERMPFestivalVideo

ERMP Donate Page
http://www.ermp.tv/donate.php

ERMP Documents for Download
http://www.ermp.tv/download-docs.php

Non Profits
NC Center for Nonprofits
http://www.ncnonprofits.org/principles.asp

Idealist.Org
http://www.idealist.org/if/h

VolunteerMatch
http://www.volunteermatch.org/

Purple Elephant Computer Factory
http://www.purpleelephant.org/

Community Foundations of NC
http://www.communityfoundationsnc.org/

The Hauser Center for Nonprofit Organizations
http://iwww.hks.harvard.edu/hauser/

Carolina Film Alliance
http://www.carolinafilm.com/

Film and Television Action Committee
http://www.ftac.net/

Creative Action Actors Network
http://www.caan.biz/

Tuskarora Indian Tribe
http://www.skarorehkatenuakanation.org/

The Film Connection Film Institute
http://www.film-connection.com/Metro-Charlotte.html

Carolina Film Institute
http://iwww.carolinafilminstitute.com/

StarFleet International
http://www.sfi.org/site/news.php

National Association of Broadcasters
http://www.nab.org/AM/template.cfm?section=Home

Alliance for Community Media
http://www.ourchannels.org/

Public Access Awareness Association
http://publicaccess.org/

The SaveAccess.Org Coalition
http://saveaccess.org/faq

Center for Documentary Studies at Duke University
http://cds.aas.duke.edu/

Magazines
Reel Carolina Online
http://www.reelcarolina.citymax.com/home.html

Celebrity News
http://www.celebritywonder.com/

Movie News Industry Today
http://movies.einnews.com/

American Cinematographer
http://www.2-pop.com/Cinematographer/Default

DV Magazine
http://www.dv.com/

Screen Magazine
http://www.screenmag.tv/

Videomaker Magazine
http://www.videomaker.com/

The Hollywood Reporter
http://iwww.hollywoodreporter.com/hr/index.jsp

Vendors
Talent One
http://www.talentone.net/

Avid Editing Platform Software Website
http://www.avid.com/

Elite Video
http://www.avid.com/

Matrox
http://www.matrox.com/en/

Panasonic
http://www.panasonic.com/business/provideo/home.asp

Videonics
http://www.videonics.com/

Talent Link Agency
http://www.talent-link.com/Joomla/index.php

School of Communication Arts
http://www.higherdigital.com/

University of North Carolina School of the Arts
http://www.ncarts.edu/

School of Film Making UNCSA
http://www.ncarts.edu/filmmaking/




Guerrilla Productions
http://www.guerrillapro.com/

John Kearns, Jr. Productions
www.Johnkearnsjr.com

Prop Tarts Inc.
http://www.proptarts.com/

Vancouver Film School
http://www.vfs.com/

Trailblazer Studios
www.trailblazerstudios.com

Bomb Shell Studios
http://www.bombshellstudios.com

Poyner and Spruill Law Firm — Entertainment Law
http://www.poynerspruill.com/servicesandindustries/Pages/E
ntertainment.aspx

Jim McQuaid Productions
http://www.turnipvideo.com
http://www.troubleinthewater.com
http://www.longest3minutes.com
http://www.afterthepeak.com

Movie Industry
Blue Ridge Motion Picture Studios
http://www.blueridgemotionpictures.com/

Screen Gem Studios
http://www.screengemsstudios.com/nc/

Full Frame Documentary Film Festival
http://iwww.fullframefest.org/

Charlotte, NC Film Festival
http://charlottefilmfestival.org/2009/index.php

Reel to Reel Film Festival
http://www.ccartscouncil.org/realtoreel/

Nevermore Film Festival
http://festivals.carolinatheatre.org/nevermore/

Blu Moon Film Festival
http://www.blumoonfilm.com/

Carolina Film and Video Festival
http://www.carolinafilmandvideofestival.org/

RiverRun International Film Festival
http://iwww.riverrunfilm.com/

Cape Fear Independent Film Festival
http://www.cfifn.org/

Cucalorus Film Festival
http://www.cucalorus.org/

Asheville Rejects Film Festival
http://iwww.rejectsfilimfest.com/

ProductionHUB.Com
http://www.productionhub.com/

TarHeel Films
http://tarheelfilms.ning.com/

Asheville Film Festival
http://www.ashevillefilmfestival.com/

Flicker Bi-Monthly Film Festival
http://www.flickerfestival.com/

NC Museum of Art Film Series
http://ncartmuseum.org/events/films.shtml

WithoutaBox
https://www.withoutabox.com/

Television Industry
Second Cinema
http://www.secondcinema.com/

People TV Public Access - Atlanta, GA
http://www.peopletv.org/

The People’s Channel Public Access - Chapel HillL N C
http://www.thepeopleschannel.org/

Raleigh Television Network Public Access — Raleigh, NC
http://raleigh.granicus.com/ViewPublisher.php?view_id=2

TVAccess21 Public Access — Charlotte, NC
http://www.tvaccess21.com/

Greenville/Pitt County Public Access Television —
Greenville, NC
http://www.gpat.tv/

Fairfax Public Access Community Media — Fairfax, VA
http://www.fcac.org/

Manhattan Neighborhood Network Public Access —
Manhattan, NY
http://www.mnn.org/

Greensboro Community Television Inc. Public Access -
Greensboro, NC
http://www.onlinegreensboro.com/~gctv/

Webster Cable Access Television public Access —
Webster, NY
http://pages.prodigy.com/wca-tv/

Penfield Community Television Public Access —
Penfield, NY
http://www.penfield.org/index.php?pr=Television

Across the Canvas Productions
http://acrossthecanvas.com

Across the Canvas Myspace Page
http://myspace.com/acrossthecanvas

Across the Canvas YouTube Page
http://youtube.com/acrossthecanvas

The Kids Corporation TV Show
http://kidscorporationthetvshow.net

NC Visions UNCTV
http://www.unctv.org/ncvisions/




The Global Village CAT — National Listing of Public
Access Stations
http://www.communitymedia.se/cat/index.htm

Resources
Presidential Volunteer Service Award
http://www.presidentialserviceawards.gov/index.cfm

Virginia Film Office
http://www.film.virginia.org/

South Carolina Film Office
http://www.scfilmoffice.com/

Western North Carolina Film Office
http://www.advantagewest.com/film/resource-
categories.cfm/content_id/155

NC Triad Film Office
http://www.piedmontfilm.com/resources/index.cfm

Durham, NC Film Office
http://www.durham-nc.com/film/directory_filmservices/

Charlotte, NC Film Office
http://www.charlotteusa.com/Film/film_production_directory.
asp

North Carolina Film Office
http://www.ncfilm.com/

Eastern NC Film Commission
http://mww.filmeast.net/portal/news.php

Circle M City
http://mww.filmeast.net/portal/news.php

StellarCon
http://www.stellarcon.org/home

ConCarolinas
http://www.concarolinas.org/

DragonCon
http://www.dragoncon.org/

The Internet Movie Database
http://www.imdb.com/

Casting in the Carolinas
http://www.castinginthecarolinas.com/

Southern Casting Call
http://excoboard.com/exco/index.php?boardid=19246

NC Triad Indie Film Network
http://www.triadindie.org/

Email Reminders
http://sitefoundry.com/reminders/

USA Federal Acquisition Jumpstation
http://prod.nais.nasa.gov/pub/fedproc/home.html

Federal Business Opportunities
https://www.fbo.gov/?s=main&mode=list&tab=list

Central Contractor Registration
http://www.ccr.gov/

Government Service Administration
http://www.gsa.gov/Portal/gsa/ep/home.do?tabld=0

The YellowPages
http://www.switchboard.com/

Film Composer List
http://www.soundtrack-express.com/composers.htm

Viewpoint — Custom and Library 3D models in any
format
http://www.viewpoint.com/

NCSA Film Production Forms
http://faculty.ncarts.edu/film/forms/production/index.html

Film Contracts.Net — Directory of Production Contra  cts
and Forms
http://www.filmcontracts.net/contracts/

Television Production Overview Online Classes
http://www.cybercollege.com/tvp_ind.htm

CrewNet Entertainment Jobs
http://www.crewnet.com/

Mandy.Com International Film and TV Production
Resource
http://www.mandy.com/

Oz Publishing Film and Video Directories
http://www.ozonline.tv/

Film and Video Programs in NC Colleges and

Universities
http://www.ncarts.org/freeform_scrn_template.cfm?ffscrn_id
=84

IMDB List of Film Schools Link Page
http://iwww.imdb.com/filmschools

Film and Television Website Archive
http://timelapse.com/tvlink.html

BoxOffice MoJo
http://www.boxofficemojo.com/

The Numbers — Box Office Data
http://www.the-numbers.com/

FilmSound.Org
http://www.filmsound.org/

Creative Screen Writing
http://www.creativescreenwriting.com/index.html

Free Royalty Free Music for Non Profit Movies
http://mobygratis.com/film-music.html

Voices of Independent Culture
http://www.ifc.com/

Scorecard of TV Shows Cancellations
http://tvdramas.about.com/od/tvshowsaz/a/cancel0506.htm




